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Read in this issue the pro-

o ceedings of the conference of

| ‘ the Macaroni Manufacturing

Industry of America held in
connection with the Twenty-
- Third Annual Convention of
i the National Macaroni Manu-
{ facturers Association in Edge-
water Beach Hotel, Chicago,
June 8, 9 and 10, 1926.
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COMMANDER MILL CO.
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GIVE IT A TRIAL

COMMANDER MILL COMPANY
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HOURGLASS BRAND
Semolina and Flour

Quality of First Consideration

Milled exclusively from carefully select-
ed Durum Wheat, which eliminates
entirely the necessity of artificial
coloring.

Every Sack Guaranteed

Location Enables Prompt Shipment
Write or Wire For Samples and Prices

'DULUTH-SUPERIOR MILLING CO.

Main Office: DULUTH, MINN.

NEW YORK OFFICE: F6 Produce Exchange BOSTON OFFICE: 88 Broad Street
PHILADELPHIA OFFICE: 458 Bourse Bldg. CHICAGO OFFICE: 14 E. Jackson Blvd.
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We Should Now Be Thinking

That more than half of the crop year has now gone by—nearly ninety per
cent of the Durum Wheat has left the farms—each day it becomes more
difficult to secure ainber durum of the high quality necessary for the right

kind of Semolina
But

Our splendid elevator stocks of highest grade amber durum wheat are your
guarantee that the same old high quality standard of

Tustar Will Be Maintained

X

. Eat More Macaroni—the Best and Cheapest Food

MINNEAPOLIS, MINN.

MINNEAPOLIS MILLING CO.
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CONVENTION PROFITS

Last week practically every maearoni and noodle mann-
Hotel,

Chicago, Ilinois, either in person or in spirit. Those who

facturer in Americn was at the Bdgewnter Beach

attended in person have first hand information of the good
that comes out of coenferences, while those whao were there
only in spirit ea  only surmise what they did or did no
miss,

These business people were there to take an active part
in the twenty-third annunl convention of the National Maea-
roni Manufacturers Association, the usual open conference
of the industry to which all interested persons are ever wel-
come. What did those who attended in person earry away
with them from this meeting? The general answer would
be that ench profited in proportion to and in accordanee
with the spirit with which he entered into the aims and
purposes of the gathering.

The 1926 conference of the Maearoni Manufacturing In-
dustry of Ameriea differed little from the meetings of other
vears, exeept there apparently prevailed more of that pleas-
ing sociability that promotes eloser nequaintance, aids nn-
derstanding and makes one feel that conventions produee
results that eannot be told on paper or by word of month,

Our industry is not unlike most of the other lines of
American business. We have in our ranks many well
trained individuals who are always willing to give and take,
to teach and improve and to benefit by the experiences of
others. There is also among us o group of men apparently
content with their lot and who will permit things to go their
chosen way without in any way secking to guide business
upward and onward. Unfortunately we also have to deal
with a hody, happily dwindling in size, that either wilfully
or thoughtlessly retards progress through the unse of anti-
quated ideas in business and that serves only to dampen the
ardor of all with whom it comes in contact.

Two men attended our Chicago convention.
them in mind ns ones who will best illustrate the point under
They were nien dinmetrically opposite in

We have

consideration.
likes and dislikes; in flens and opinions; in tempernment
and in reasoning. One saw good in everything; the other
saw only that which irritates.

These two men ““tuok in’' the sessions and worked hard,
each in his own way of reasoning. Both were carnest and
Both should have been similarly affeet-

What did the Chieago convention of

apparently sineere.
ed, but were they?
macaroni manufacturers do for each of these ment

The first fellow carried away with him many good ideas,

gainedl many new friends, got a better understanding of his
pelntion to others in the indastry, theirs to him, and both
combined 1o the consumers,  The second fellow was appur-
ently sell convineed hefore going that nothing gowd coulil
come ot of the affair, He was opposed 1o this, against that
and objected to the other. When the husiness sessions were
heing held he longed for divertissement and  wmusement,
aned when there was jolli%eation and entertninment in the
air he londly proclaimed that he regretted spending any
money to attend frivolous affuirs. e carried away nothing.
He went there dissatisfied with himself and with the workd
and he left the same way.

The one man was in step; the other conld not Join in at
all. Yet each met the spme people, heard the identieal fine
and inspiring ndidresses, listened to the same impartial dis-
cussion of prollems of direet interest, of equal concern 1o
both, and partook of the finest entertuinment that has yet
heen given at o maearoni convention.

One understooil s the other questioned. One agreed ; the
other arrned. One was satisfied ; the other appeared even
sore at hunself. Naturally these two men enrried nway dif-
foront ideas of the good that one may get by regular at-
tendanee at the mectings of his industry.

One sneeecded in getting the most ont of the muny very
fine sessions in which his welfure, his industey s promotion
—not that of any particular group—wns seriously consid-
ered by men whe are personally and vitslly interested, The
ather Tailed to note anything good wiatsoever; why, e
even overlooked the beauty of the convention surroundings
1ie was selfishly blind and very unfortunate.

These two men can be ealled Mr. Suecess and Mr. Fuil-
are. The fiest has faith in mankind, amd the other eon-
tinually doubts,  Look for the first nmong the leaders in
his eraft. for the latter among those who are continually
struggling without much hope.

All of this is intended to point out the generally aceepted
penth that life is what one makes it. The 1926 convention
wis one of the most snecessful ever Tehd by the industry.
The henefits are not all immediate ones. 1t will take months,
perhaps years to reap the fruit of the gond work done in
Chicngo and when the harvest time comes it will henedit
oven those who now doubt and question.

The Chicago convention provided the apportunity for
progressive netion whether one saw it ornot. We are happy
in our belief that hefore many moons the henefivinl effeets
of this friendly conference will be felt in every seetion of
the countey.  All that is needed is greater cooperation and
more understanding umong manufueturers, To this end

we solieit the earnest and sineere support of the officers of
the National Muoearoni Manufacturers Associntion on the
part of the whole industry, whether vou are members or
nonmembers,




MAC A RO NI!
(Tune—DBarney Google)
MAC A RO NI!
Manulucturers gny are we.
MAC A IO NIt
Jol'y fellows you'll agree;
If tozether we will go,
Profits sure our books will show.
MAC A RO NI'
Manufacturers gay are we,

MAC A RO NIY

Spughett] and noodles too.

MAC A RO NI!

Aud the Allied Tradesmen, true.
If you Joln our fight for right,
Bus ness will be out of sight.

MAZ A RO NI!

Spaghettl and noodles too.

MAC A RO NI

The food for young nnd old.

MAC A 1O NI!

To the publiec should be sold.
Advertise It with a vim,

The housewlves' confldence to win
MAC A RO NI

For health is best of all.

HENRY MUELLER!

Is a man we all ndmire.
HENRY MUELLER!

¢ huck full of pep and fire.
He's our president, Hooray!
i>oost the Natlonal M. M. A.!
HENRY MUELLER!

Is n man we all ndmire.

ILLINOIS—HURRAH!

Comes an echo on the breeze,
Ruetllng thru the leafy trees,

Some of

Il}' thy rivers gently flowing, Ilinols, TNinols,
O'cr l]n:'I pralrles verdant growlng, 1linols, I
nels,

the Convention Songs

Prepared by M, J. Donnn, Secretary.

And Its mellow tonen are these, Iliinols, Tlinols,
And Its mellow tones are these, Illinols.
PARODY
In shllnlwnnd‘mu- town, Chicago, Illinols, Ii-
L]
Seeds of progress we will sow, Hilnols, iinols,
We'll do things up nice and brown,
. Chase nll gloom, and banlsh frown,
While wo stay in inia old town, Milinots, 1M1-

nols,
While we stay In thls old town, Illinols,

We are business men who dare, Illinols, Iinols,
Take n stand for what i fair, lllinols, Iilinols,
For the Industry we'll fight,
Bide I;‘y side with all our might,
Standing firm for what Ia right, Dlinois, Hiinols,
Standing firm for what Is right, 11linois.

HOWDY DOI

Howdy do, MANUFACTURERS, howdy do!
Howdy do, Food Makers, how are you?
Join together—boost our trade
‘Thus our fortunes will be made,
Howdy do, MANUFACTURERS, howdy do!
CHORUS
How do you do? How do you do?
How :’h)! you doo-dle, doo-dle, doo-dle, doo-dle
3

In convention we are met

For a fine time we are set.

How gn you doo-dle. doo-dle, doo-dle, doo-dle
0.

Howdy do, FELLOW MEMBERS, howdy do'
Howdy do, Loynl Fellows, how are you?
With your help we're doing fine
Tet's bring others Into line.
Howdy do, ELLOW MEMDERS, howdy do!
Chorus

Howdy do, NON-MEMBERS, howdy do!
Howdy do, Fine Fellows. how are you?
Juin ua early, hear our call,
All ¥nr one and one for all.
Howdy di, NON-MEMIERS, howdy do!
horus
Howdy do DURUM_ MILLERS, howdy do'
Howdy de, BUP-PLY MEN, how nre you?
Your produets, they may be high.
Hut rour hearts are right. so why?
Howdy <o, DURUM MILLERS, howdy do!
Chorus

Howdy do, DI RECT ORS, howdy do! °

Howdy do, Of ficers, how are you?
You've been loyal, kind and true,
‘We're for you from hat to shoe,

Howdy do, DI RECT ORSH, howdy do!

WELCOME BUSINEBS
(Tune—"My Bonnle Lies Over the Ocean")
We come from most states in the Unlon,
Our products to boost with our might;
Let's make this n friendly reunlon
Overlook all troubles nnd strife.
Chorus
Yrelmm‘;l “'!'I‘c'omsl
Cronles and new friend. 3]
our food, thelr food - ot "o "
And everyone's food some day.
Chorus

Our Bunlness lles over the nntlon;

Our Business should Increase you see;

Good Dusiness will bring us elation:

‘To help bring good mnTn:u. AGRER.
Chorus

_\l};nrk_rl :ntll lloi(: tight!

here usiness 0 :

lire ::"a! l"lu' or mu acd for me, for me;

Bo help boost our business, AGRER! .
Chorus

JOLLY GOOD FELLOWS
For we are Jolly good fellows,
Yes we arc jolly good fellows,
Sure, we are jolly good fellows,
As all can plainly sce,
As all can plainly see,
With us you must agree.
For we are jolly good fel l-o-w-s (3 times)
With us you must agree,

For we aro jolly good fellows,
Yes we are jolly good fellows,
Bure, we are jolly good fellows,
As no one can deny,
As no one can deny,
We'll murder you If you try,
For wo are jolly good fel 1-o-w.s (3 times)
Wao dare you to deny.
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Chicago Convention Big Success

The 1926 convention of the macaroni
and noodle industry of America held
June 8, 9 and 10 in the Edgewater
Beach hotel, Chicago, was unquestion-
ably the most suceessful conforence
ever held by the industry.

The attendance was large and the ac-
complishments up to the expeetations
of the most optimistic. Peace and un-
derstanding reigned. Manufucturers
of all classes brushed aside all selfish
thoughts and inclinations for the wel-
fare of whole. Package men and bulk
producers joined heartily in a love
feast that bespeaks future harmony
and progress.

The outstanding feature of the meet-
ing was the amalgametion of the vari-
ous national, sectional and loeal organi-
zations with the National Macaroni
Manufacturers association that for
nearly a quarter of a century has
worked efficiently and effectively for
the betterment of an industry that it
helped to develop from un insignificant,
individually eonducted, fumily wman-
aged occupation into what is today a
most important food industry, employ-
ing thousands of workers, involving
investments of millions of dellars, with
an annual production nearing the one
billion mark.

The central position of the conven-
tion city attracted many manufactur-
ers there that had heretofore never
taken part in the industry s conference
and brought out others who appear
only occasionally. All worked in per-
fect harmony with the *‘regulurs”
who have assumed the responsibilities
of organized activity. The Edgewater
Beach hotel in which the sessions were
held gave the whole affair that touch,
that setting, which made the meeting
one long to be remembered.

The 1926 meeting opened auspicious-
ly with a well attended breakfast in
the Marine dining room where 75 mun-
ufacturers and allied tradesmen were
guests of President Ienry Mueller of
the National association. This early
friendly *‘conclave’’ served to put all
at ease and in the vight humor for the
various successful sessions that [fol-
lowed.

During the registration hour Scere-
tary M. J. Donna, who is always busy
during the conventions, was kept un-
usually busy enrolling the association
members snd guestt,

The enrollment of more than 100 is
the high water mark of macaroni con-

]

1926-1927 OFFICERB
President
Henry Mucller, C. F. Mueller Co.,
Jersey City, N. J.
First Vice President
John Ravarino, Mound ity Muea-
roni Co,, St, Louis, Mo.
8econd Vice President
Leon G, Tujugue, Tujngue Food
Produets Co,, New Orleans, La.
Treasurer
Fred Becker, Pfalmann Egg Noo-
dle Co., Cleveland, O.
Directors
John V. Canepa, Jolin B, Canepa
Co., Chicago, 1L
G. Guerrisi, Keystone Maearoni
Mfg. Co,, Lebanon, Pa,
C. S, Foulds, The Foulds Co., New
York, N. Y.
Becretary

AL JL Donna. Braidwood, 11

ventions and is an indication of the
steadily growing intevest in the afTairs
of the industry ee refleeted by the Na-
tional association. They came trom
the Mexican border. Several Canadian
manufacturers were there to learn and
to advise, From the cast came nany
old timers, some new cohorts end sup-
porters while out of the western and
central seetions came the old depend-
ables.  All were there with one thought
in mind, improving conditions us far as
it is possible through personal effort
and understanding.

Promptly at 10 a. m., Tuesday, June
8, President Henry Mueller greeted the
association members and puests, con-
gratulated them on their attendunee
and called the convention to order, The
usunl procedure was somewhat altered
by the singing of appropriate conven-
tion songs in which the gathering was
led by Seeretary M. J. Donna, who
wrote the parodies making them ap-

AMERICA

My country! ‘tis of thee,
Sweet land of liberty,

Of thee 1 sing:
Land where my fathers dled!
Land of the pilgrims' pride!
From ev'ry mountain slde

Let frecdom ring!

Our fathers' God! to Thee,
Author of lberty,
To thee we sing:
Long may our land be bright
With freedom's holy lght;
Protect us by Thy mlight,
QGreat God, our King!

plicable 1o the industey 's aims and por
poses,  (Nee page 6,0

With the manufiueturers ma lipps
Fraone of wmind, Viee President Henry
D. Rossi extemded 1o them aoweleone
to the ecity and convention. This he
did as an oflicer of the National assoeia
tion, a resident of the state it was
hanored by the presenee of so niny
manufacturers, amd  as ane o the
charter members of the organization
i which he las always heen progres.
sively aetive.  He assured them that
evervthing possible would he adone to
make their stay in Chieago protitalile
und pleasant,

In hehalt of the allied teades 11K,
Becker of the Peters Machinery com
pany weleomed the macaroni mannfie-
turers and the large coronp of sapply
men who were in attendones. e oas
sured them of some very tine entertain-
ment in addition to the enlightenment
that they would get from the exeellent
program prepared For the 1926 meet-
ing.

AL Fiseher of the Pitlshury Flour
Mills company, seleeted as spokesman
for the Durnm Millers, warmly praised
the macaroni industey for the purpose
of its existence, the noble intentions of
its convention and assured the giests
that everything that eould be done by
the millers to make the convention the
suceess hoped for wounld he done with
the greatest of pleasure,

President Heney Mueller then w

his annual address depicting the prows
ress mande by s ovganization in s 29
vears of existence, e stressed the
need of w Code of Etlies that wonld
contain all the principles for the herter
cluss of manutacturers to follow inoup
lifting the indostey, which lias not et
gained its deserved station i the hinsi
ness world,  His re
with geneval approval aml a eode of

e bt lon et

business ethies will vesult s soon s
the proper committee is nhle to fune
tion.

Fred Beceker, who lias been tereasnper
of the National association from tine
immemarial, then gave a veport of the
finaneind condition of the arganization
While  the  expenditures have  laen
greater than usual, a healthy bl
remains that insures a confunuation of
the profitable associntion aetisities that
the National is promoting.

Seeretary M. . Donna then made a
comprehensive report of the association
activities during the fiseal year and

M.

L
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made some very acceptable suggestions
for the consideration of the convention
relative to the opportunities for better
work which the future presents. His
report was thorough, constructive and
was well received by the large gather-
ing.

Dr. B. R. Jacohs, Washington repre-
sentative of the National association,
made a brief oral report of what he has
attempted for the betterment of the in-
dustry, he referred to the many bulle.
tins that had been issued from time to
time from his Washington office by
means of which he has kept the manu-
facturers, particularly the association
members, thoroughly informed of what
is going on in the industry.

The convention preliminaries were
closed with the appointment of the var-
fous convention committees by the
president, after which the mecting set-
tled down to the regular convention
routine.

To properly prepare the delegates
for the speech-fest that followed more
convention songs were sung.

W. D. Burr, general manager of the
Chicago Mill & Lumber company, and
formerly secrctary of the Wood Box
assoeiation, gave an instructive address
on “‘Guard Good Goods.”’ His talk was
listened to with interest and manufae-
turers gained invaluable points on ship-
ping containers,

He was followed by R. M. MecClure,
secretary to the Wirebound Box Manu-
facturers association, who told the
macaroni manufacturers of the greater
good that would result if they woull
more thoroughly and consistently sup-
port the association of their trade.
Citing other industries as examples he
told of the work that could be +iwne
when the various intercsts were uriued
under one organization.

The shop talk period that followed
brought into the discussion many man-
ufacturers some of whom made their
first address to their fellow manufae-
turers in convention assembled,

**Improved Manufacturing Methods"’
proved an interesting topic in which
the machine men took a leading part.
Several good points were made that
will bring about changes in the meth-
ods of manufacture that will reduce
cost and produce higher quality goods.

One unscheduled topie brought about
u very animated discussion. This was
the question of amalgamating the vari-
ous associations with the National and
after a very general discussion in
which the advantages of united indus-
try was the general conclusion, a mo-

That's The Spirit

This is a composite picture of those
who attended aud enjoyed the Chicago
convention last week.

Look closely, and in it you will see
the cheerful package man, the jolly
bulk manufacturer, the smiling noodle
maker, the happy semoling miller and
the pleased equipment salesman,

Note the watermelon smile, the
thrill that verily ocozes out of his
fingers, the swagger of his coat tail, the
cocky slant of his hat, his tripping feet
and generally perky attitude.

The whole affair was exactly to his
liking. His reception was royal, his
treatment cordial, his manner apprecia-
tive and his behavior above reproach,

Said we—''Thanks for coming.”

Said he—"*Thanks for permitting me
to comel”

tion prevailed for the appointment of a
joint committee of the various organi-
zations to effect the amalgamation that
seemed to have met with such universal
favor in the convention, Later on this
convention the committee reported
favorably and the amalgamation
was offected, whereby, there will be in
existence hereafter only one association
that will be directly concerned in the
national affairs of the macaroni manu-
facturing industry,

Alimentary Pastes? Or Macaroni
Products? Which Or What! On the
suggestion of President Mueller the
macaroni manufacturers present were
asked to give serious consideration to
the question of a proper name for our
products that would rightfully asso-
ciate them with the raw material of
which 1hey are composed. 5

He pointed out the fact that the gen-
eral term *‘Alimentary Pastes’ which
is universally used hardly deseribes the
product in the way that would be as
beneficial as the producers would like.
The term *‘Pautes’’ is suggestive of con-
coctions that may mean most anything
besides the healthful and satisfying
food that has reeeutly and more gener-
ally been termed ‘‘Macaroni Produ-

June 16, 1026

cts.” The latter term is not sufficient-
ly generie, in the opinion of some man-
ufacturers, though it is perhaps more
common, The industry would profit
greatly if a name were agreed upon
that would associate it with wheat, the
basic materiul of our food.

There was a lively diseussion but no
definite action resulted, The sponsors
did not desire any immediate nction
but rather submitted it for the deeper
consideration which the suggestion de-
serves, )

Following the discussion-of various
other subjects that were brought up
from the floor the first seasion of 1926
adjourned to meet the delegates, to be-
come better acquainted and to enjoy
themselves as the surroundings per-
mitted,

BECOND DAY

Tha second session opened with the
group singing of several songs that
were adapted to suit the industry and
its position as a big business interest,

Secretary Donna acted as song lead-
er and after the ““blow off"’ the con-
vention settled down to the real work
before it,

It was noted that the attendance had
been greatly augmented by the arrival
of late comers. Practically cvery sec-
tion of the country was uotably repre-
sented by the leading manufacturers of
the manuiacturing centers, Every de-
tail of the process of moving macaroni
products from the manufacturer to the
consumer was fully considered from
every angle on the second day of the
convention,

In this the macaroni men were aided
by representatives of the various asso-
cintions of channels through which our
products flow to consumer. Wholesaler
and retailer joined food experts in dis-
cussing the problems that concern the
average manufacturer,

John J. Miller opened with an ad-
dress on ‘‘Promoting macaroni sales
through cooperation with the whole-
salers." The speaker had carried on
numerous surveys on the sale of maca-
roni in various sections of the country
and during his talk gave the benefits
of his work to those who listened earn-
estly to the address.

Mrs. Anna Peterson, food expert di-
rector of the People’s Gas company of
Chicago, was introduced as a *‘sur-
prise’” speaker. In her able manner,
with her wonderful voice that has
gained for herself millions of admirers
who listen daily to her radio broadcast-
ing over KYW, the Westinghouse radio
station of Chicago, she outlined ways

. "
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No Breaking

or

Splitting in Cooking

—uwhen you use Durum Semolina

Why Not Now?

HERE'S one thing about Durum Semolina. It is granular

—hence porous.

On account of being porous—boiling water instantly permeates when
the macaroni is immersed in it for cooking. This prevents the
macaroni from cooking to pieces or becoming SOEEY. A_ll the
original sweet, nutty flavor—all the nourishment—is retained intact.

Is it not folly, then, to attempt to substitute for Durum Semolina ?
It has developed a national “taste-habit." It yields the flavor and
the nourishment that practically everyone now expects and demands
in macaroni products.

GoLD MEDAL SEMOLINA

' : WASHBURN CROSBY COMPANY, Dept. 215
Minneapolis, Minn.

Millers of Gold Medal Flour

&
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for more properly interesting new and
badly needed consume s,

In a cheery, convincing way she erit-
ieized the leaders of the industry who
have been and still are negleeting to
make use of the sales potentialities of-
fered by the many agencies through
which increased interest in our prod-
uets may be brought about.

Mrs, Peterson referred to the speeinl
macaroni program which she broad-
casts weekly and reviewed some of the
many menus whieh she felt have had
the desired effect. Ier entire organiza-
tion was placed at the disposal of the
manufacturers who ‘were invited to
supply her with any and all informa-
tion on the value of macaroni as n food
for the sick and the well. Iler talk was
well reccived and n standing vote of
thanks was given her for the pleasant
surprise and inspiring message to
which the enraptured hearers had lis-
tened.

Thomas E. Kendall of Wolf & Co.,
gave a studiéd address on ““‘Laying the
foundation for a quota plan and sales
budget.” e emphasized his talk with
blackboard dingrams and vivid exam-
ples of the plans recommended.

Represented by I. C. Petersen, di-
rector of the Nationnl Associntion of
Retail Grocers of America, who substi-
tuted for the president of that organi-
zation, John C. Shechan, who is recup-
erating in a hospital following a scrious
operation, conveyed a message of gool
will and his association’s appreciation
of the fine spirit of cooperation that
has always existed between praducer
and distributer.

Mr. Petersen made a fine talk. He
asked that the manufucturers treat the
retailers as fairly in the future ns they
have in the past, in realization of the
importance of the retail distributing
trade. If this is done the retailers will
reciprocate in a way that will prove
beneficial to both interests.

An  emphatie, straight from the
shoulder discussion of the problem of
selling was delivered by Charles Ienry
Mackintosh, national authority on the
subjeet. IIe reviewed the whole sales
proeess from the ““approach’ to the
sule's closing and gave the hearers
many points which ean be used advan-
tageously. Ilis subjeet “‘Making 'Em
Say Yes' was ably handled and the
effect was to thoroughly enthuse the
convention. It will appear next month,

Another interesting surprise talk
was made by Hugh J. Gaffney of the
Broadway Advertising Co., New York
city, who told of the almost unheard of

opportunities for inereased consump-
tion of macaroni that can be brought
about even with the most economical
plan of cducational publicity about
which there has been much talk. He
lield the attention of his hearers, who
clamored for more, but he feared that
he was intruding on valuable time on
a set program but promised to be heard
at some future convention,

The convention had been in session
over 4 hours. The delegates were
about ready to quit for the day when
the Chicago Gang gave them an invitn-
tion to a special buffet luncheon that
they hud prepared as a surprise. The
luncheon was a most delicious one and
to cap it all there was a spicy entertain.
ment that thrilled the spectators and
prepared them for the special session
that was ealled for later in the after-
noon.

Evidently everyone who attended
the Chicage convention came there
with one thought in mind, that of
placating all interests and amalgamat-
ing all organizations under the banner
of the long functioning National. A
special committee was named to get the
sentiments of leaders of the other asso-
cintions and in the late afternoon re-

"ported a plan that brought peace and

harmony. The action was greeted with
applause. It was ratified the next day
and the only other actions necessary
will be the ratifieation of the proposal
by the other interested bodies, the
liquidation of the affair of these organ-
izations, and the industry will present
an undivided front that will mean
much for the future progress.

The most important session of the
macaroni manufacturers in the history
of the industry then adjourned to per-
mit the members to prepare for taking
part in one of the best parties tver
staged at a macaroni convention.
Reference is made to the annual ban-
quet  and  entertainment held on
Wednesday evening in the Black Cat
room of the Edgewater Beach hotel,
Dancing followed till midnight.

THIRD DAY

Meeting opened with group singing
of convention songs after which the
seeretary read ecveral telegrams of
good will,

Among them were the following :

Creamette Company, Minneapolls
Henry Munller, President,
Natlonal ..ssoclation Macaronl Migrs.,
Edgewater Beach Hotel,
Chicago, Il
« Kindly convey to the members of our As-
soclatlon my regrets at not being able to be

with you. I returned Monday.from a flah-
Ing trip In northern Minnesota with a slight

.cold which developed Into a hay fever cold

which s usually very disagreeable for 4 or
6 days. Under the circumstances do not
think it advisable to leave home. Sorry I
cannot be with you. Your program Indi-
cates an instructive and Interesting conven-
tion which I know you are having, Will
repeat my statement made at your last
Board of Directors meeting In Chlcago we
are very fortunate to be In an Industry that
offers more opportunitier for an American
citizen to be master of his own affaira
based on volume of business than any othrr
food Industry In this country, To fullv i.
alize this statement recall meetings of nthey
Industries and I think you will agree &Mk
me that most of the representatives re:s
salaried men representing fnancial lter
ests. Best of all it does not lend Itself to
control by trusts. This fact has been
proven In the lnst few years. For thie rea-
son our efforts when bullding a macaronl
business cannot be taken away from us and
we have tho satisfaction of knowling the
frults of our labor can be passed on to our
sons where they too can be masters of thelr
own affalrs, Every macaronl manufacturer
should not only be proud of the privilege he
has to be a part of the industry but should
be mindtul of the fact that It is his duty to
preserve and protect the Industry which has
glven him this wonderful opportunity. This
can best be done through our natlonal or-
ganization that has so well gulded and pro-
iected the Industry for the past quarter of
a century.
—James T. Willlams,

New York, N. Y.,

- June 9, 1926,

M. J. Donna,
National Macaronl Manufacturers Asan.,
Edgewater Beach Hotel,
Chicago, Il

Indeed we regret not being able to be
with you however we wish you all success
and a good time,

—F. Maldarl & Rros., Inc,

8t. Louls, Mo.,
June 3, 1926,
Mr. Henry Mucller, President,
National Macaronl Mfrs. Assn.,
Edgewater Beach Hotel,
Chicago, IIL
Dear Sir:

In reply to your personal invitation, as
per your telegram of the 2nd Inst., and
that of the entertalnment committee, we re-
gret (o state thut we are unable to attend
owing to the graduation of the members of
the respective families of our presldent ana
vice president falling on the snme days as
the convention,

Judging from preparations, the conven-
tlon will be a great success from a businesa
standpoint, an well as highly entertaining.

‘We wish you the best of success with the
assurance that we will be with you In every
vote that may effectunte the harmony, wel-
fare and advancement of the association.

Yours very truly,
V. Viviano Macaroni Mfg. Co.,
8. D. Alvssandro, Bocy,

Secretary Donna read also numerous
communications from ecities in every
section of the country inviting the
convention to meet therein in 1927, D,
C. Maclver, president of the Sharp-
Elliott Mfg. Co. of El Paso, Tex.,
personally invited the manufacturers
to meet in his home town, promising
them the best time that they have had
since the opening of the Volstead era,
about which 8o much is heard. The
1027 convention city was not named,
the matter being left to the incoming
board of directors to agree upon later

. ——
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BADEX

Improves Macaroni

of dextrine and sugars and with it you

Badex is a pure cereal product, a blend i
produce better macaroni.

For sometime, manufacturers of mac-
aroni, who are interested in producing
the best possible product, have been
using Badex with great success.

They have discovered that without
making any changes in method or
formula, they can add Badex and be
sure of a uniform color and glossy
finish. In addition, they have found
that the use of Badex reduces break-
age and checking.

These things should be of interest to
you. It's your opportunity to give
your customers the best possible
product; to add to your reputation for
quality macaroni.

# We invite you to write us for full in-
formation or to order a few bags for
trial.

| Stein Hall & Co. Stein Hall Mfg. Co.

New York Chicago
Manufacturers of Pure Food Producls Since 1866

e ———————————————————
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and in the light of conditions that may
arise bhefore January 1.

Three wonderfully intercsting and
instructive addresses were given dur-
ing the last day’s session. The first
was by Dr. II. E, Barnard, president of
the American Institute of Baking,
who spoke on ‘‘Increasing consump-
tion of cereal products, macaroni in-
cluded.”” 1le told of a subsidence of
the policy of starvation that many
women have followed in the past to the
permanent injury of their health and
the substitution instead of a natural
policy of eating whatever foods best
agree irrespective of the growing waist-
line,, up to a reasonable limit, He
warned the manufacturers of -the
changed attitude which will naturally
affect their products and ~oasumption,

E. II. Shank.. of the Dart-
nell Corporation’ spoke on
““The Ethies of Competition’'
using for that purpose num-
erous surveys made of condi-
¥’ tions now confronting the
macaroni industry. ITe brought out
many facts; that some spring house
eleaning would not be improper and
that more constructive action in adver-
tising and selling the industry’s output
would be the final solution of the prob-
lems that now loom as unsolvable. The
address will appear in the July issue.

* The last scheduled talk was one of
the best in the meeting. It was made
by H. E. Hunter of The Sherman Cor-
poration who told the manufacturers
how hest to *‘Place their employes on
their sales stafl.” Mis talk was well
received and his points went home.

There followed a general discussion
of the matters presented during the 3
day meet after which the convention
closed: to permit the National ‘associa-
tion to hold its annual elosed session to
carry on purely private affairs.

When it came time to nominate the
1926-1927 officers President Mueller de-
clined the honor that the nominating
committee was conferring upon him by
again placing his name hefore the con-
vention as associntion president. The
assembly joined in pleading with him
that he reconsider and it was only after
the most urgent rgcrmmsinn and upon
the promise that it would absolutely.
be his last year that he consented to
sacrifice his personal inelinations, and
“‘oprry on," in deference to the amal-.
gamation plan that was approved in
tRe convention; briefly to complete the
good work which he has so earnestly
s?nght to bring-about—C Iarmony-and.
1
tire Macaroni Industry.” His decision

nderstanding for the Good of the En-~

was greeted with applause and his
clection made unanimous. The other
officers were also chosen without oppo-
sition, They are John Ravarino of
Mound City Macaroni Co., St. Louis,
Mo., 1st vice president; Leon Q.
Tujague of the Tujague Food Products
Co., New Orleans, La., 2nd vice presi-
dent; Fred Becker of Pfaffmann Egg
Noodle Co., Cleveland, O., treasurer for
his 22nd coasecutive term; John V.
Canepa of John B, Canepa Co., Chica-
go; . Querrisi of Keystone Macaron!

REPORTS OF

Resolutions Committee Report

We, your committee on resolutions, beg
leave to submit the following as expressive
of our sentiments and Indicative of our at-
titude on matters on which we m1e pleased
to take a stand as a body.

WHEREAS, The National Macaronl Man-
ufacturers assoclation and our guesis have
unquestionably profited through the ad-
dresses glven at this convention by the va-
rious speakers, many of whom are with us
at a personal sacrifice and at conslderable
expense, therefore be it

RESOLVED, That the thanks of the asso-
clation be given to W. D, Burr, Chicago Mill
& Lumber Co.; R. M. McClure, Wirebound
Box Mfrs. Assn,; John J. Miller, National
Wholesalo Grocers Assn.; H. C. Petersen of
Nat'l Assn. of Retall Grocers; Mrs. Anna
J. Peterson of People's Gas Co. Chicago,
and radlo broadcaster of expert food ad-
vice; Thomas M. Kendall of Wolt & Co.;
Dr. H, E. Barnard of American Baking In-
stitute; B, H, Shanks of the Dartnell Cor-
poratlon; H. E. Hunter of the Sherman Cor-
voration; and Hugh J. Gaffney of New York
city, and to all others who took pait in the
discusslons that stimulated Interest and
otherwise alded In this conventlon actlvity.

WHEREAS, The Chicago manufacturers,
alded and assisted, financially and other-
wise, by the allied trades of the Chicago dlis-
trict, durum millers and other supply firma
of the country, have furnished us with un-
excelled free entertainmant during this con-
vention, therefore be L

REBOLVED, That this conventlon hereby
express its sincere thanks for thelr efforts
in making our stay so pleasant and In en-
abling us to carry away cheerful memories
of thelr wonderful hospitality.

WHEREAS, Many heeded our Bsugges-
tion that they bring slong the ladies, thus
adding life and color to our annual conven-
tions, and

WHEREAS, The entertalnment commit-
tee has so gallantly added to the pleasure
and enjoyment of our ladies, therefore be it

RESOLVED, That we congratulate the
manufacturers and guests who were accom-
panied by their ladies and In behalf of the
latter, thank the entertainment commlittee
for helping make their stay so pleasant.

WHEREAS, The many supply firms io-
dividunlly and fn groups, liberally enter-
tained our members and guests Juring this
conventlon, distributed valuable souvenira
and dispensed useful information, therefore

be it
- MESOLVED, That we extend.to each and

all of these friends the appreclation of the
assoclation and its guests.

WHEREAS, The office of president of the

.. Natlonal. association s an honorablp one,
~usually filled at a great-personal.sacrifice. - - -

of time and a considerable expenditure of
money, and

WHEREAS, Our worthy president, Hen. -

-‘ .
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Mfg. Co., Lebanon, Pa, and C. S
Foulds of Foulds company, New York
city, as the directors.

Resolutions were adopted expressing
the sentiments of the organization en
various matters of interest, thanking
the speakers, felicitating the officers
and bespeaking greater progress under
the banner of a united, progressive in-
dustry as will result after the amalga-
mation is effected, undoubtedly the
best step taken in the memorable con-
vention,

COMMITTEES

ry  Mueller has been an able gulde, a
worthy representative of our Industry and
one who has the confldence of the entire
Industry, therefore be It

RESOLVED, That this convention ox-
press renewed faith in his leadership, give
sincere thanks for what he has striven for
and accomplished In the past and to ex-
tend to him our very beat wishes for a suc-
cessful future.

WHEREAS, The members of the board
of directors have falthfully dlscharged thelr
dutles to the assoclation and to the Indus-
try since thelr election last year, serving
without recompense, attending meetings, in-
volving the expenditure of both time and
money and given frecly of their business
experience and general abllity In gulding
the organization's activities, therefore be it

RESOLVED, That this convention give a
vote of thanks t¢ the board of directors for
their unselfish snd able handling of the
aseoclation affalm,

WHEREAS, The unintelligent labeling of
our products in both packages and boxes,
creates distrust un the part of the buyers,
lends to a curtallment in the consumption
of our products and I8 ono of the greatest
handicaps to progress, therefore be It

RESOLVED, That this conventlon recom-
mend to the entire Industry, more careful
attention to the problem of properly label-
Ing the contents of thelr packages and boxes
to describe tha true contents thercof,

Respectfully submitted,
C. B, BCHMIDT,
R. BARLIL,
A. I, GRABB,
Resolutlon Committee.

Nominating Committee Report

June 10, 1926.
To the Officers and Members,
National Macaroni Manufacturers

Assaclation,

Gentlemen:

Your Committee on Nominations after a
carefnl canve s of the membershio of this
association an: with due consideration of
the conditlons that confront us, are pleased
to present the following candidates for the
various officers and directors:

Presldent—Henry Mueller, C. F. Mueller
Co., Jersoy City, N. J,

First Vice Presldent—John Ravarino,
Mound City Macaronl Co. 8t. Louls, Mo.

Becond Vice Preaident—Leon G, Tujague,
Tujague Food Products Co., New Orleansa.

Treasurer—Fred Becker, Pfaffmann Egg
Noodle Co., Cleveland, O.

Directors—John V. Canepa, John B, Ca-
nepa Co. Chicago; G. Guerrisl, Keyetone
Macaron! Co., Lebanon, Pa.; C. 8, Foulds,
Foulds Milling Co., Libertyville, 1L
. _Respectfully submitted,

.. F. J. THARINGER,
A. QIOIA,
C. R. JONESB,
Nominating Committee.
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TO THE

MACARONI INDUSTRY

we are pleased to extend our

HEARTY GREETINGS

and

CONGRATULATIONS

Successful conferences like the one just
concluded in Chicago are milestones in
the growth of the industry.

I. De FRANCISCI & SON

219 Morgan Avenue BROOKLYN, N. Y.
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CISCI

Mixers Die Cleaner Machines

Hydraulic Presses  Kneade

Continued description in detail

| weight together with the tension of two heavy
of our

| springs, previously compressed when the cylin-
{ ders are lifted, push them down to an exact fit
§ with the tapering of the die. We wish to point
§ out that this could not be done depending on
% the weight of the Dough-Cylinders alone, as the
# weight of the idle cylinder prevents an even
§ scating of the working cylinder on the dic.

Stationary Die
- Vertical Press

HE illustration No. 1

shows our Patented
Distribution Valve which
controls the flow of the
Hydraulic Medium to the
pressure chambers of the
Principal Cylinder.

It is worthy of note that it is impossible to
operate the Principal Piston until one of the
§ Dough-Cylinders is scated on the Die. This is
§ accomplished by mechanically interlocking the
control lever, thus avoiding any possible damage
to the Machine.

=
w ¢
%
&

b

The Valve consists of

a cone-shaped picce of While packing the dough in the idle Cylin- Hiustration No. 3
Hiustration Ho. 2 hard steel which revolves [fllustration No. 1 der, the idle Cylinder remains closed with
in a seat. The ports in { a Disk set in place by a Cam operated by a lever which travels chrough an arc of only go
this valve in passing ports in the seat open and closc the conncctions. This valve is very degrees. This is an advantage over the other types which used a screw and do not indicate ?
simple; complicated mechanisms being eliminated, as they arc often the cause of troubles, the exact position of the disk for the correct closure.  Also the Iron Plate placed under the
Furthermore the continuous friction does not harm our valve, on the contrary, due to its { Dough-Cylinders, prevents the dough from falling out which is likely, in lifring the
conical shape, the conscquent slight wearing down of the surfaces in contact, improves the cylinders, without the Plate.
fitting of the valve, and, therefore, its function. Its control is easy and simple, all being The Illustration No. 3 shows the Principal Piston in its Cylinder and the Dough-Packing
reduced to the operation of only one lever, which requires very little effort even during the | § Apparatus. The Cylinder of the Principal Piston is made of steel and is tested at a pressure
full pressure. . | { which is much higher than the one usually reached in operation.
This valve automatically reverses the travel of the piston as soon as it reaches its lower The Cylinder-Head (Patent applied for) assures a hermetic seal and, due to its mechani-
point, thus avoiding a loss of time and increasing the efficiency of the Press. cal strength the danger of its blowing off is positively precluded. Other types, bolted on
The Illustracion No. 2 shows the Die Holder Cross Arm and the Dough Cylinders. i the top of the cylinder, have sometimes blown off due to the failure of the bolts. The

The Die Holder is divided into three sections for the 13} inch Vertical Press and into { mounting and dismounting of our Head Cover is very simple duc to its self tightening design.
two sections for the 1214 inch Vertical Press. This greatly facilitates the spreading of the The Dough Packing Apparatus operated by its lever and the corresponding Distribution

product on three sticks in the first case, and on two sticks in the second case reducing the Valve, packs the dough in the idle cylinder and rhe piston remains on the dough until the
waste to the minimum possible. cylinder is to be turned. This prevents the dough from swelling off.

The Dough-Cylinders are made of steel and are mounted on the upright columns by When the Principal Piston starts rising the lever of the Dough Packing Distribution
means of two sliding sleeves, thus permitting the lifting and exchanging the cylinders. Valve, automatically goes down and the Dough Packing Piston is rapidly lifted.

When the principal piston has almost reached its highest point, two projecting pieces It is worthy of note the automatic operation of the Dough Packing Piston which re-
fixed to the piston rod catch the sliding sleeves of the Dough-Cylinders and the Dough- lieves the Operator from manually lifting the lever of t.lu: Dough Packer. This prevents the
Cylinders are lifted. We wish to emphasize the mechanical simplicity of this system which |} Dough from being pushed out whenthe cylinders go up,if the Operator forgetstomove the lever.
positively does the required work and is more efficient than the hydraulic-lifting system. As in all our Machines the principal characteristic of this Press is the mechanical sim-

By turning the cylinders the Machine is ready for new operation. plicity of all its parts which is the principal consideration in Machinery subject to heavy

As soon as the principal piston starts downward the Dough-Cylinders are released and their stresses where long life and efficiency are desired.

----- —— n——— f‘- o S
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DEFRANCISCI

Hydraulic Presses - Kneaders - Mixers - Die Cleaner Machines

PRESS STYLE “E"
STATIONARY DIE TYPE

sign which assures a Hi

The Illustration Shows Our Latest
Type of Hydraulic Stationary

Die Vertical Press.

ADVANTAGES

Four Stage Plunger P i ic-
ally Continuous Preugure O?Tl; alfl?crllrr;ﬁligrﬁgs-

dium.

Simplici
Dialtl'il>ut1!:J_'1m\/v

lectful Operators.

A.uti:mntic and Rapid lifting of the Princi-
?a.l Piston at the end of the op%r:tion,ethursm:;-
e

cting a Saving in Time.

Exact Fitting of the Dough Cylind
Die by means of the Temig:gof t ;nsgﬁzl:;:.he

Mechanical Simplicity of the Lifting of the Dough Cylinders.
Elimination of the Bt;’ltsp in the Cylinder Head by means of our new de-
Examine The Packing of the rﬁ:;gﬂ:;f&;]ﬁ:ﬂ:lnmakeu v e st
Automatic Operation of the Hydraulic Packing Apparatus.
Ease and Safety of loading the idle Dough Cylinder.

Simplicity of operating the Disk at the bottom of the idle Cylinder.

ty, Lightness and Durability of t
alve and the Control%?z‘tl'ue:l I\g]a?:hi::

Automatic Safety Interlock which P t
Any Damage to the Machine c‘;u;:;d b;e‘ﬁ:gt

Plate under the Dough Cylind i | N
Out when the Cylinderzugre li)f’t::rcl!. ers which Prevents the Dough; From Falling

219 MORGAN AVE.

I. DeFRANCISCI & SON

BROOKLYN, N. Y.

Annual Reports—-—Convention Addresses
Address of President Mueller

Custom requires that the president make
an annual address to the convention at its
convening. Mine will be a short one In
order to keep the convention snappy and
give you plenty of opportunity to see Chi-
cago and get some enjoyment out of the
wonderful Edgewater Deach Hotel in which
we are assembled.

This Is our 23rd anniversary. [ was just
thinking over, a few days ago, what this
assoclation really meant. to the Industry.
Has It any value? Why has It existed 23
yeara? After thinking over the achleve-
ments, the condition of the macaronl busl-
ness today compared with what it was 23
years ago, I must say that this assoclation
has done a great deal for the Industry, and
had It not been for this Natlonal Macaroni
Manufacturers assoclation, 1 hardly think
that we'd have gone along the road of prog-
ress as far as we have with it In existence.

The fact that It has existed without a
break for 23 years is proof enough that It
has had its value. If it had not done Its
duty and carrled out certain purposes which
could not have been done in other ways by
Individuals, it certainly would not have ex-
{sted as long ma it has,

Ol course we have our complaints in the
aesoclation, Bometimes It I8 lack of funids,
sometimes lack of enthusiasm, lnck of num-
ber of members, lack of attendance at meet:
ings, lack of Interest In the material that
the secretary has, lack of Interest In the
Journal, a1l that—but where Is there an or-
ganization that hasn't all that to fight?
\;-'e are no different than any other organiza-
tlon.

I think the officers, the directors and
those who have been sticking by thoe ship of
this organization for the last 23 years—and
I notice quite a number of them here today
that were here on the Incorporation or or-
ganization of this, our assoclatlon—deserve
a lot of credit, the handful that kept car
rylng on this mssociation.

The last year or two I have felt a gradunl
appreciation of mssoclation work looming
wn In the minds and hearts of the maca-
ronl manufacturers of the country. There
has been a little more excitement, a little
more talk, m littlo more unrest. All that
means something, and the unrest Is golng
to focus attentlon toward the value of joln-
ing the organizatlon.

This organization s going to exist as loug
as It 18 golog to carry out the principles
which It has carrled out for the last 23
years, It may change Its name, [t may
change its ofMce, It may do a lot of things
but it's golng to be the same organization
because mo matter what organization you're
golng to put in its place, you're golng to see
tho same men who have taken interest be-
foro In.this association going to stick, be-
cause thoy mre men who belleve in organl-
zation work.

1 belleve this organization has been far-
sighted in all Its actions. It carrled on Its
work from year to year without any great
diiculties, great arguments. The organiza-
tion has always stood for the elevating ot
I. cher standards of quality, even though it
has been sald that we are not for quallty.
This assoclation la the ‘one that put the
first standards of macaronl on the statute
books of the Agricultural department. This
assoclation mlso put the noodle standard on
the statute books, This assoclation has done
its share in the matter of tariff, It's a
question, If this organization had not been
functioning, whether we'd have a 2c tariff
today, and I don’t think that the macaroni
business would be gone as far as It s today.
.Bo It some of you gentlemen who have
boen connected with the.macaron! business
for o number:of years will just be honest,
withdut' any prejudice, and call o spade &

spade, and dig In the records of our organl-
zatlon, you must say that its been a fortu:
nate thing that this organization has been
In existence for the Inst 23 years. Had it
not been of value, It would not have exlsted
so long.

You are all familiar with the work we
have done during the year; we have dono a
few outstanding things. We consldered the
question of tarift this year., We started in,
and by the advice of our counsel, nfter look-
Ing Into the matter, we felt that it was in-
opportune to take up the question of tanfm.
It could only be taken up, o revision,
through the Tarift Commission who present

Henry Mueller.

their case to the Presldent, who has the
right to Incrense or decrease the wriff. We
didn't do anything to prevent anybody else
from going nhead; we just simply stepped
aside and left nothing that would harm |t In
any way. We just quietly stepped nside,
that's nll,

There wns an article In the papers not
long ago that said the ldea of the Tarlft
Commission was not to Increase tariff but
to rather reduce tariff. I think that the
macaronl manufacturers will have to take
up the matter of tarllf again when the op-
portune time comes, No doubt the tarift
question wlll arlse pretty soon—possibly at
the next congress. At the present time [
don't think that the Importation (of course
the eastern men fecl it a little more than
the western men) s go serlous that we may
call it an emergency proposition to tuke It
up now.

I belleve, however, that as forelgn coun-
trles get on n better business basls we
are going to feel keener competition from
torelgn products. If that competition de-
velops seriously, I'm sure that If our course
{s right and we require an Increase in tarift
and we all get behind It, we will have no
trouble In convincing the government or
senators or whoever we have to convince,
that we are entitled to what we nsk.

This Assoclation has nlways ployed a falr
game down at Washington and this Asso-
clation s held In high esteem by all the
different bureaus, ete, we are In touch with
them there. We get a hearlng wherover
we go, We are recognized, and It ls slmply
because we always stand for nothing but
the right and If we are wrong, we're willing
to be convinced.

The coloring question hns been taken up
this year and we have a rullng which pro-
hibits the use of color which would approx-
{mate or simulate egg color. Bome manu-
facturers have n .little. question in their
mind as to how far they can go in using a
color that would not simulate an egg color.

I'm not going to speak much nbout that.
There's been a lot sald during the year,
there's been o lot put into the Journal und
we have In our Journal always simply
stated our case and nothing more. I'm
satisfied that if this law or ruling Is carrled
out and enforced by the monufacturers,
which they will have to do beenuse the gov-
ernment hasn't got the machinery to do It
that in 6 years every manufacturer In the
industry (even less than 6 years) will ap-
preciate the benefits to the macaronl Indus-
try by this ruling.

There has been a little question on the
subject of egg noodles, spaghettl, ete. This
country I8 gradually using all the products.
The Italians are gradually beginning to use
cgg noodles. The Amerlean public and
QGermans, etc., more and more are using
spaghettl and so on down the line. Cortain
different types are being exploited in vari-
ous ways among the American trade and 1
feel that this country has reacheld the point
where there {8 no more separating the line
between an egg noodle manufacturer or
macaronl manufacturer, because there Is
hardly a manufacturer of ogg noodles that
hasn't n bigger production in macaroni than
he has In egg noodles.

I teel that these products are more nnd
more belng used by tha publie, both Italians
and Amerlcang, so that ono I3 interfering
with the other and they are all being used
for the same purpose amd by the whole
population of the country. 8o I think the
time has come when we have to consider ull
our products In one closs.

I think the question of coloring hns been
the matter that was the ono stumbling
block In the Industry that possibly some
could not fall In lne with. Wo tried for
maony years to put a standard macaroni
product on the statute books of the Agricul-
tural Department but every time we tried to
do It the question of color arose. You re
member last year at our convention we ap-
polnted a committee to determine upon a
standard for macaronl, 1 purposely put up
the question whether the committee shoull
conslder color or should not conslder color
in their dellberation. 1 knew when they
went out and were not allowed to touch on
the gquestion of color that they'd be unable
to arrive at a recommendation for a stand-
ard on macaroni products.

(I use the term “macaronl products”
rather than “allmentary paste,” [ any-
body can recommenid a good name to cover
the full line instead of the words “allmen-
tary paste,” I think It would be quite a
benefit to the industry.)

That committee was o blg committee. All
Interests were represented on the commit-
tee. They brought in n recommendation
which somehow or other didn't appeal to the
meeting and was not adopted.  Wo cannot
handle the macaronl standards or egg
noodle standards or any other standards In
our line of products unless you take in the
question of color, and coloring has been the
stumbling block. 1L has nlready been shown
in & few cases that the quality is being im-
paovud since the color hus been eliminat-
ed.

There are o few outstandIng points I wish
to mentlon. The Assoclation has always
stood for clean business deallng. We have
done everything In our power to do that,
and I think it has succeeded to a great ex-
tent. The conditions nre not as demoraliz.
Ing todny as they were before.

Now, about assoclation. 1 have n litle
pamphlet here of an nddress delivered by
Ernest H. Gaunt of the Babson Dusiness or
ganization at their conference last Septem-
ber, entitled “Trade Assoclations Have e
come Stable.” 1 will just read you about 2
pages, of how he puls down organization
and what it menns. This wos delivered on
Sept. 26, 1926.

Men entering business today know alnost In-
stinctively that they.must work together. Un-
der our American systemn they can do o and

———eee———
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AL preserve novery large degree of Individual
liberty, Men may work together to do evil but
#uch cooperation” Is ulvays short lived. The
kclence of human relotlons like that of eco-
nomles Is not yet an exact sclence but there
ure two well established luws Koverning suc-
ve¥n In human relations:

First, the Iaw of equul reaction—that we gel
the same kind of treatment we rl\'»'. thut with
whiat measure ye mete |t shall be measured
unto you; that for every debit there Is m credit.

Hecond, that men must and will cooxmrn(u ns
well a8 compele—the law of cooperative com-
petition,

Individuals may go centrary Lo these lnws for
“ long time If they have unusual wisdum In fol-
lowing the other laws nffecting economics in
human  relatlons but Eroups of men cannot
Lreak these laws very often or for u long time
without suffering great losses.

Lelleve In accordance with fundamental ecu.
nomic 1aw It preserves vompetitlon and yet doen
not frown upon the kind of cooperntion which
In In the public's Interest. C peration which
Is not In ‘the public’s Interest is not In the
interest of the Industry which ntlempts It

Haealthy competition Iy necessary 1o keep

business on ita toes, nlwni'l allve to the alg-
nificance of changing conditions, Competltion
In all right If you have sense enou h to use It
as a stimulant. Cutthroat com -e:ltllun is not
healthy competition and Is harmful to the puh=
lic's Interest. Cutthroat competition promoles
misrepresentation of goods, gumbling methods,
the breaking of contrncis under good falth
wreat fluctunting quality and prices, unequal
treatment of customers by cutting prices In une
locality or on one line of gouds below comt to
illll n competitor out of husiness, and recoup-
ng In other localities on other goods,

The net result of cutthroat competitlon 1% a
decided economic loss ta the publle,

Now he puts in brackets a little example:

A guod example of cutthroat competition was
disclosed In n recent divorce case where the
wife accused her husband of belng o mean that
If & golf ball Iny nearer the hole, and fewer
strokes than his’ he would kick her ball awny
from the cup. (Laughter,)

Coaoperative competition In Liealthy because |t
has the proper mixture of cooperation and coIm-
petition. We have always got to be careful in
our business dullnfl that there Is a proper
mixture of cooperntlon and competition. It s
\he kind of competition practiced by business
men who support thelr trade organization.

1 think all this thought here leads us up
to one thing that I have been trying to do
for the last couple of years—to get you
gentlemen, members of this organization,
to adopt a code of ethics. There's hardly
an organization in the country tocay that
hasn't a code of ethics. Codes of ethics Ret
o banner up for the organization to follow,
and that {s one thing that I'd like to see
you do today or at this conventlon—to some
way or unother get a committee, and If It
Is your wish to write out a code of ethics
for the macaron! business.

A lot of you are Kiwanlans, Lion mem-
bers, Rotarlans, elc. You know what thelr
code of ethics are. You know how they In
their business talks and fair business meth.
ods talk, advocate the adoption of codes of
ethics by associations which will be a gulde
1o thelr members, It puts a certaln respon.
ulbility upon the members' action. This or-
ganlzation, even without a written code of
ethics, has carrled out pretty well, as far
a8 I can see and as far us I know (and
even though I've been president only a few
years I've been pretty closely In touch with
it for o good muny years and attended a
good muny conventlons) a pretty falr code
of business methods,

I just want to give you an Ides of what |
think ought to be included in the code of
ethice. 1 have a sample here. 1 am a
member of this organization and lhuppen to
be & director of it. It Is a wonderful or-
gunlzation, has wonderful, honest men. It
takes In all the varlous food manufacturers
of the country, and the basis of our code of
ethics I think should be the underlying
thought ns I'm going to read to you, Thls
I8 the vode of ethics of the Amerlean Gro-
very Bpeclulty Manufacturers nasoclation.

We belleve that the manufacturer should ever
Le mindful of and gulded by the fundgmental
prinelple that hiw business Is a solemn calling
und o glorjous profession dedicated to n great
und paramount public service.

That Is one thing we often forget as busi-
ness men; we are after the dollar, we for-
Aet we have a responsibllity 1o serve the
bublic, and If we bear that in mind 1 think
Wwe often hesltate to do some of the things
that we do do.

We belleve that the manufacturer should al-
ways be anlmated by n true aplrit of justice,
amity, responslbility and service In all his deal-

P

Ings with othiers and unswervingly nct at nll
timea In Puruuunrn of the elementary concep-
ton of rlght, honorable and ethical business
conduct s befitting his membership In a so-
clety bullt upon the sure foundatlon of n
demacracy, organized In harmony with the moxs
enlightened clvilization In history, Insplred by
the teachings of our Divine Mastur, and fnally
directed equally to preserve the opportunity and
rights of each for the benent of all and 10 en-
hance the general happiness and welfare.

Hence, we belleve that It In the unguenstioned
obligntion of each and every mnnurm?!urer:
tn) To manufacture only products of established
value, right In composition, true upon and
to thelr label, and produced under cond|-
tions that nre manitary, healthful and In
nll ways proper,

To Inbel, advertise and merchandise auch

products only In a manner wholly free from

misrepresentation, in complete accord with
both the nrlrll and terms of the applicable

n entire harmony with IRB high-
nati'l“ standard of commercial morality and

e ic8,

(¢) To refraln from In mny way or to &Y ex-
tent unduly Infringing upon the equal vights
(whether moral or legnl) of o competitor und
unfalrly interfering with his business, as L)
uuering false or t:wnrulr\‘ statements
about him or his product or his business,
by “misappropriating his trade name or for-
muln or the distinctive form or dress of hls
products, or by enticing away hls em loyes,

() In short, constantly, earnestly and con.
sclentiously to strive at all times and In all
ways to advance the sclence and to elevnte
the profession of manufacture to the high-
est and ideallstic plane of publle value to
the end that It may best and mosi coms
pletely serve the public at large,

This do we belleve: “Whatsoever ye would
::qu men should do to you, do ye even s0 Lo

em.,

Now If we all live half way according to
this code of ethics, I don't think we can
ever live 100% up to It, but If we live halift
way up to it at all times In our transac-
tlons and consider our competitor a little
bit, I think we'd have very little trouble In
our industry and we could all serye the
publie better and we could make a falr llv-
Ing out of our business and we would have
an Industry that we'd be proud of and one
thut we can put on the same elevated plane
with any of the other food industries of the
country.

1 want to thank you gentlemen for your
fine attendance. 1 am sure you're Eolng to
be well repald for coming here, I think
during the day there will be a few more
come In. 1 want to thank the directors
who have been very falthful In supporting
me In every way they possibly could. The
members of the organization have been fine,
It's been very pleasant for me all through
the year In my work as president.

(1N

No ‘‘Blow Motion'" About This

The above was voted as a fine like-
ness of Seeretary Donna in action dur-
ing the registration hour the first day
of the convention,

Yes, he remembered all the old
timers and pretended he knew the new
comers.

Ile made them feel at home and hap-
py, even while relicving them of the
convention registration fee. *‘It's a
gilt" as declared the Scotchman when
usked why he preferred golf to other
sports,
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We have 2 pald executlves In our organl-
zatlon. I don't think any organization has
two men more Interested, who work regard-
less of the amount of pay there is In it, to
see and help earnestly to bulld up this in-
dustry to put it on a higher plane, more
along the line of the Golden Rule than Mr.
Donna and Mr, Jacobs. I as one manufac.
turer have felt throughout the year tne
great asslstance that they are rendering to
the Industry, quletly, through thelr corres.
pondence and in touch with the bureaus In
Washington and In the states, particularly
Interesting the Department of Commerce.

They are wllling to give us all the help
we need, to gather statistlcs for us in
Europe or any part of the country on maca-
ronl products., They are dolng n wonderful
work. Not as president but as an Individu-
al member of this: Associntion, as & manu-
facturer, I want to take this opportunity of
Just presenting to Mr. Donnu and to Mr,
Jacobs a little token of my appreciation.

President Mueller then Introduced Fred
Becker, the treasurer, who read the follow-
Ing report:

Treasurer'’s Report

I appreciate the kind Introduction of our
esteemed president. It has been my pleas-
ure to serve this assoclation for over 20
years. There has been time when the du.
ties have been discouragingly lght but hap.

Fred Becker,

plly things are shoplug themselves better
and the assoclution I8 fairly situated with
respect to Its fAinances.

Amid these beautiful and lnapiring sur-
roundings and In thls ideal convention ho-
tel I trust that wa will have a most suc-
cessful meeting and that our nctions here
will bring us credit, recognition and skill-
fully planned progress. With these few
words, I am pleased to render my annual
report of the association finances:
Balance on hand June 1, 1926,.,..$ 1,124.74
Recelpts from all sources for year.15,018.36

TOMY ioviviiisiimiines saninese $16,743.10
Disbursements for the yeur...... 14,845.20

Balance on hand June 1, 1920.,..% 1,897.90

Balance In regular fund.,.....,.. $ 76340
Balance In Vigllance fund..,..,, 1,134.44

TOWY o ivenaveisnnsiorsio voeed 1,807,980
Recelpta for regular fund..,,, e $13,072,14
Recelpts for Vigilance fund,,,,. . 1,928,756
Recelpts—Interest on deposits, ,, . 1747

Talml Gz SN e e $16,618.30

Disbursements from regular ac-

COUME sonviverersninnionsnnisns §13,811.48
Disbursements from Vigllance ac-
count ...,, T trvnerenes «eo 1,083,72
Total ...... S senearea§14,846,20
Respecttully submitted,
FRED BECKER,
Treasurer.

~a 1B
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ANDERSON-TULLY Macaroni Boxes are the
products of an organization that controls every factor
that enters into their making from the time the tim-
ber is cut until they are dclive;cd at your plant. One
organization does the whole job from raw material
to the finished product.

Start-to-finish manufacturing means that expen-
sive lost motion is eliminated. It means economy all
along the line. It means certainty of deliveries and
uniform high quality of product. And that means
better values for you.

Back of the Anderson-Tully organization is
thirty-five years of experience and thirty-five years
of satisfied customers. Your packing problems placed
in our hands will be handled certainly, efficiently
and economically. et us quote you on your mac-
aroni boxes and show you that our prices are cheap-

est i the long run.

ANDERSON-TULLY Co.
Good Wood Boxes

Memphis
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REPORT OF SECRETARY

One of the really pleasing dutles of your
secretary s that of giving to you in con-
vention assembled, his annual report of duty
done, service rendered and good attempted,
while at the same time acknowledging sin-
cere appreciation of your many courtesies,
your good will and staunch support; llke-
wise on the part of the Industry at large and
the allied trades,

The nttendance here this morning Is most
gratifylng. Ioger Babson, the world re-
nowned business authority, has truthfully
8tated that “The really big men of America
have won thelr spurs by dolng WHAT
THEY DIDN'T WANT TO DO WHEN
THEY DIDN'T WANT TO DO IT." 1 feel
that T am addressing the really blg men of
the Macaron! Industry since you are here
today, not altogether because you wanted
to be but because you have bravely over.
come the Inclination to stay away and still
aro here to confer for the good of your
own business, while mindful of the welfare
of your trade,

Another year has gone Into history. We
have accomplished much; there s stlll
much left to do. Our objective will be
more easlly achleved when there prevalls
Ereater unity of purpose among us and
when there has been banished from the
trade the existing wide divergence of views
due to our varled interests In and toward
vital problems.

As & general rulo the macaron! business
has been fairly good throughout the year,
Most plants have run quite regularly mak-
Ing for thelr owners a small profit, Com-
petitlon has been keen but not quite so dis-
astious, though stlll exnsperating in some
markets. Improvements along this line
may be hoped for when manufacturers be-
come better acquainted and more tully real-
lze that quality goods sold at honest, profit
Riving prices are the very foundation of a
successful business, conducted on a “live-
and-let-live” basls.

Our Assoclatlon

The National Macaroni Manufacturers
assoclation was concelved over 23 years
ago because of the vislon of a handful ot
farseelng leaders who appreclated the won-
derful possibllities that America offered the
nowly adopted business and strove to or
ganize the industry to achieve them,

It has over been guided by the purposes
for which it was founded. It has Erown
slowly but steadlly, gaining o prestige of
which we may well be proud. It has done
wonderful work in splte of the apparent
lack of that support which it deserved and
Is stlll deserving. What it has done, you
know. What It can do for you, for the In.
dustry and the allled trades will be deter-
mined by your actlons, your attitude and
your support.

People nlways appreclate a joke when o
fellow tells one on himself, Well, here's
one on me. Recently I submitted for pub-
lieatlon In pur OMcial Organ, a lttle article
under the heading “Softest Jobs.” | took
the liberty to list thereunder many occupa-
tions that were generally consldered “soft
Jobs" and gave ns examples such real soft
Jobs ns “Selling Macaroni Profitably” and
“Selling Semollna to Chinamen” This
brought a comeback from a real wit In the
Industry who opined that unquestionably
the softest Job on earth was that of Becre-
tary of the Macaronl assoclation,

I got what wns coming to me for glving
him that opportunity for a comeback. It
all depends on the point of view. Of course
all that {s required of your secretary s that
he do nlmost the Impossible In membership
extenslon work, arouse enthusiaesm among
the Indifferent, prevent dissensions, edit the
trado paper, Increuse the advertlsing In-
come, make the editorials readable, snappy
and gripping, celebrate with the successful,
console with the unfortunate, and so on.
A solt Job, Indeed!

The old saying that “there are two sldes
to every question™ has been modernized to
read,—"There are three sldes to overy
Question—your side, my slde end the right
side,”

It we would only more fully realize that
there 18 a Right Blde and that sald right
slde need not necessarily and always be our
slde, hu greatly would our worrles do-
crease! Now, briefly, that Is the principal
purpose of the Natlonal Macaroni associn-
tlon, to get you to see the Right Side,—to
serve as a moderator or an arbitrator,
Judging matters from an unblased view-
point and bringlng understanding between

M, J. Donna.

Interests that would otherwise be Inimlical,
all for the trade’s progress.
Booeting. Your Trade

‘The trade which we represent Is one
adapted from other countries where it has
been practiced for centurles. American
Ingenuity has developed it to its present
day efficlent state. In spite of the progress
Already made you will probably agree with
me that there are still altogether too many
men {n our industry who do not regard this
trade as highly as it deserves.

Like water, a trade cannot arlse above
the level of the men who gulde its destiny.
We number In our ranks men of high Intell-
llgence, rare abllity, men who would succeed
equally well under any clrcumstances. We
may point with pride to many firms that
have mado remarkable progress and to
men who have made a name for themselves
in the businese world because of thelr
connection with the manufacture of maca-
ronl products.

Therefore it s dlsgusting to listen to a
thoughtess few who are continually decry-
Ing thelr business, knocking thelr profes-
slon and conmstantly sounding discordant
notes that destroy confidence In the very
profession on which they must depend.
They emulate the clock which “COVERS
IT8 FACE WITH IT8 HANDS AND RUNS
DOWN ITS OWN WORKS."

Through conferences of this kind we hope
to ralse tho Industry even in our own esti-
matlon, chase gloom with good cheer, re-
pace sneers with pralses, to instill a more
kindly attitude toward our business and to
counteract the doleful effects of *subcon-
sclous knocking” with a vigorous propa-
ganda that will bring a higher appreclation
of the opportunities which this trade offers
us

We sre hopelul that even in this conven-
tion there will be no fire-y dlscussions to
stir up animosities, create il feoling or
otherwise rufle those who hold differing
views. The program has been arranged
with that thought In mind. Let there be a
friendly consideration of the common prob-
lems, which are sufficlently numerous;
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plenty of sociabllity and a serlous attempt
to bring about & better understanding
throughout the whole Industry irrespective
of class, group, size or location.

T.et us hope and alm through cooperation

. to wsubstitute reasonable regulations for

practices that have been retarding progress
and to overconje those influences of back-
wardnesa that a fow stlll Inslst on cultlvat-
Ing.

Progress In any Industry can be nssured
only when the members thereof place their
own house In order. Is our house In order?
With the best of Intentlons we meet today,
gather yearly In frliendly conferences to
study the past, scan the future and Investl-
gate all possibilities for Improving our in-
dustry and to harmonlously strive to put
our house in order so that it will be a credit
to us all.

Assoclation Activities

As a member' of the Business Becretaries
Forum of Chicago and of the American
Trade Executlve association I have come In
contact with many trade assoclation leaders.
They report about the same problems and
are affected by simllar worries. One pleas-
ant thing that Is noticeable by comparison
Is that our organization {s belng conducted
al an avernge memlershlp per capita cost
that {s much lower than in other trades
having about the sume scope, and llke aims.
If we have not carried on os extensively as
some of you expect, the above is the
Aanswer,—we are limited because of our re-
stricted Income,

Permit me to review a few of tho activi-
ties that have occupled our attention during
the past year:

1—Our ofMcial organ, the Macaronl Jour
nal 18 becoming more and more appreciated
because it gives us a fine contact with each
other, with the supply firms and with the .
different government bodles.

2—We have maintalned & represantative
at Washington that brings us prestige in
national affaira pertaining to the entire In-
dustry.

3—We have had an eye on contemplated
tariff legislation, noted the tariff trend, and
continued ready to f.ght for your best In-
terests,

4—O0n the rullng of the U. B, Bureau of
Chemistry prohibiting the use of srtificial
coloring of macaron! products we cooperat-
ed In dirseminating Information and In help-
Ing bring about & very general observance
of the law,

6—The Natlonal has always stood and
will always fight for the highest possible
standards for macaron! products that are
enforceable and we tried studiously to con-
vince the proper authorities of our attitude
whenever opportunity permitted,

6—The good will of the different allied
trades has been appreclated and every ef-
fort made to promote that profitable co-
operation that must be mutually beneficial,

7—Numerous releases of news Items of
Interest to the Industry have been sent to
the trade press and newapapers of the
country. In this connection will say that
we have fought determinedly that harmtul
but happily decreasing tendency to carica-
ture our products In so-called funny car-
toons and humorous storles,

B—Tested recipes have been supplied to
trade papers, women's mngazines and to
firms compiling booklets; Information and
data furnished on the food value of maca-
ronl and its advantages as a health food
for the sick, hospltals, ete.

9—8ome exhibits have been pladed In
state and national nstitutlons. A very elab-
orate one ia belng prepared for installation
in the Field Museum of Natural History In
this city which will be seen annually by
thousands.

10—Have cooperated willingly and readlly
with state and food officlals In a way that
helped the entire Industry,

11—Distributed pamphlets, booklets and
other information to assoclatlon members,
carrled on research work In a limited way,
answered numerous querles and performed

D WY
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"CLERMONT”

Noodle Machine Equipment

Reversible Dough Bieaker

From the standpoint of the in-
dustry,a successful machineryequip-
ment should be determined not only
by the kind of product it turns out,
but by the amount of work which
the user can credit to them, not only
in one day, but every day at the
lowest operating cost.

The machines must be reliable,
economical and capable of produc-
ing the largest amount and best qual-
ity of finished product when oper-
ated by an unskilled laborer. A new

‘ i unrhtning Non-Rever.
Roller Noodle Cutter With man on the job must do just as well sible Dough Breaker
Light Calibrater Attach- ]
ment, as an o d.

We claim that the Clermont
Machines do that.

The users of the Clermont Mach-
inery Equipment have endorsed that
statement and we will allow you to
verily same if you care to investigate.

We will gladly furnish their
names upon your request, and also Fancy Swmping Macine
catalog and any detail information oy Fralwansieyia Nowies
you may desire.

Roller Noodle Cutter With
Heavy Calibrater Attach-
ment.

This will not obligate you in any
manner.

CLERMONT
MACHINE CO.

77 Washington Avenue

BROOKLYN, NEW YORK

Faney Stamping Machine With
Calibrater Attached
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other natural dutles to members and non-
members, too numerous to mention.

12—Continued In every way our attempt
to acquanint the whole worid with the true
value of the food we manufacture under the
best sanitary conditions and to promole its
more frequent serving In homes, hotels, hos-
pitals and restaurants,

Finances

For several years we have been living be-
yond our means., Operating expenses have
yearly exceeded our Income tlll late last
fall we found ourselves hampered by lack
of funds. The generous respcnse ol our
membera for a voluntary contribution, which
totaled $1600, enabled us to continue func-
tloning without Interruption. Though we
have personally thanked these contributors
who so gallantly came to our rescue, | feel
that this public acknowledgement s also
befitting and proper.

Increased Income can come from only 2
soirces. First—Increaged membership; and
second—Incrensed Macaronl Journal adver-
tising. There 8" a limit to the advertising
that we may attract, though we have by no
means neared that limit yet, As to mem-
bership incrense we hope that ways and
means may be found that will convince mac-
aronl manufacturers that greater good
could be attained with stronger backing and
more full hearted support. A working plan
will be welcomed. ;

For the year cnding May 31, 1826, the
Income of the assoclation tofaled -over $15.-
600, of which $6000 was for'dues, Including
the voluntary special contribution, and
$8000 from the Macaronl Journal. During
the rame perlod we expended $14,850 of
which $7000 was for assoclation expense
and $7700 for publishing our official organ.
Our balance s now slightly less than $1200
In the general fund, a detailed report of
which will be given In the auditor's report
later in the day.

In the apecial vigilance fund, to which ap-
proximately $2800 has been pledged and
$1800 pald In, there remains a balance of
$701.90 In cash.

The tariff fund created 2 years mgo was
untouched during the year, the balance re-
maining $178.22.

Membership

The membership problem Is always a wor-
rliome one, though it should not be. While
our membership this year shows a slight
Incrense, It might kave been bigger had
nonmembers realized their obligation to
thelr Industry ns expressed by the famous
saying of the Iate President Theodore
RNoosevelt: “Every man owes something
to the Industry to which he belongs."” The
curious will note that when firms need In.
formation to help them solve thelr prob-
lems, when they desire service that is pos-
slble only through an organization of this
character, or when they feel that thelr
¢lghts have been trespassed upon and seek
redress, they flock to thelr trade organiza-
tion for asslstance and guldance. But why
walt?

Seven firms have been enrolled as regu-
lar memhers since making my report lnst
yenr. Horowilz Bros. & Margnsoten of
New York city: Bharp-Elllott MIg. Co. of
El Paso, Tex.; Foutana Food Products Co.
of 8an Franclsco; Gooch Food Products Co.
of Lincoln, Neb.; Traficantl Bros. of Chi-
cago; Fort Waorth Macaronl Co. of Fort
Worth, Tex., and Kansas City Macaronl &
Importing Co. of Kansas Clty. The mem-
bership formerly held by Mercurlo Bros.
Spaghett! Mfg. Co. of St. Louis has been
transferred to Mound City Macaroni Co. of
the same city.

Four firms have been dropped from the
membership roll. Two are out of business,
one was absorbed by another member firm
and the fourth one resigned.

Our membership as of June 1, 1926, (s 57
regular members and 8 nssoclate members,
a galn of 4 during the year. Of the present
membership all had pald thelr 1926 dues
before June 1, 1026, excepting 0, and sov-

-

eral of these have slnce forwarded checks
to cover. This Is n very creditable record.

The need of n stronger membership re-
calls a story entitled “The Union Splrit"
which I will relate for fear (hut there may
stili be some among us who still believe
that individuals do not invariably gain by
“sticking together."

Willle had been naughty and was being
ser( o bed supperless. He was naturally
apuT aved at the feminine sex because of
his mother's treatment and tumbled be-
tween the sheets without a word.

“Willla” she demanded, “say your
prayers.”

“l won't."

“Don't you want to go to heaven?" asked
hia mother,

“Nah. I'm going with papa. Us men
got to stick together these days."

Moral—If the macaroni men would only
stick closer together in thelr trade assocla-
tlon we would all get some pluce together.

Qur Officlal Organ

For the first time In 7 years our official
organ was published at a loss. There are
several contributing causes. Cost of pub-
lishing has been increased, there has been
a slight falling off In both subscription and
advertising for reasons with which you are
all acquainted.

It has been our alm to keep our editorial
on a par with the standard established at
its launching. We hope to make it even
better in the future and with your coopera-
tion reestablish it on a paying basis. This
you can do by merely mentioning our ofMclal
organ to many of your supply firms that

Committees Appointed
Trade Name to Cover All Products

Chairman, (. Guerrisi,
Jos. Freschi,
L. M. Skinner,
T. H. Toomey,
Fred Becker.
Resolutions
C. B. Schmidt,
R. Sarli,
A. I, Grass.
Logislative
B. 8. Scotland,
E. Ronzoni,
L. E. Cunen.
Audit
R. G. McCarthy,
J. Ravarino,
B. Pastorelli.
Business Ethics
S. Fouils.
E. Z. Vermylen,
H. D. Rossi.
Nominating
J. F. Tharinger,
A, (inia,
C. K. Jones.
Association Welfare
D. C. Maelver,
G. Guerrisi,
A F. Zerega.
Widening the Market
L. M. Skinner,
Jos. Freschi,
dJno. V. Canepa,
A. Gioia, *
J. P. Weidenhamer.
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do not evon know of its oxlstence.

Our circulation now exceeds 1000 and
includes practically every possible sub-
scribor Interested in a publication dealing
wilh our products, The better we make our
Industry's spokesman the better it will rep-
resent our Indw.!ry to our renders and to
the world at large.

BUGQGESTIONS

Permit me to recommend for your very
careful attentlon at this convention and
later by the entire Industry the following
matters pertinent to our success:

a—The general adoption of FRIDAY—
MACARONI DAY or a MACARONI WEEK,
serlously and determinedly supported by the
entire Industry. My suggestion made at
Atlantic City last year gained for this in-
dustry more free favorable publicity than
anything else ever before attempted. i

b—The Increased use of the advertising
space In the Macaronl Journal by firms
which supply our Industry, not altogether
for the Increased Income to bo derived but
to make known the fi'ms who are Interest-
ed I, selling our Industry supplies and equip-
ment that {8 of the highest standard, for
these alone will stand publicity.

c—A friendly, personal Invitatlon to com-
petitors to join the Natlonal assoclatlon
thus enabling us to carry on better our
alms and purposes.

(—The continuation of the friendly re-
lationship existing between us and the allied
trades.

e—The adoption of some feasible, eco-
nomical plan that will bring our products
Into higher favor throughout the country
and an Increased consumption of macaron!
products in homes where it I8 rarely or sel-
dom served. .

Appreclation

While the dutles of your secretary have
been arduous and plentiful, nevertheless
there |s a pleasure In fulfilling them because
of the friendly spirit of helpfulness that Is
eveywhere manifested. The recompense
Is ample and sufficlent, the best part of
which Is the appreclation and confidence of
the officers and members, In this connece
flon | wish to acknowledge the wonderful
help so freely and often given me by our
worthy president, Henry Mueller, and to
the varlous members of the board of dl-
rectors who have nlways responded so nobly
and willingly when it was necessary (o en-
erviaich upon thelr valuable time, This
same appreciation Is extended to all manu-
farturers and allled wradesmen who contri-
buted to my work of serving the best class
of men in Amerlea,

Closing

Thore who are with us will learn much.
Those who were unable to attend this con-
vention will mise a lot. To meet competl-
tors on the friendly basls we aiin to estah-
lish at these gatherings is Inapiriug; and a
better acquaintance with the represonta-
tives of the various supply firms who an.
nually meet with us glves renewed confl.
dence in thelr firm and In thelr products,
All should lenve here In better spirit, with
a parfonal knowledge of conditions, n wider
acquaintance and a fuller aporeclation of
what the Natlonal Macaronl Manufacturers
assoclation Is trying to do for you. for
the Industry ard for business generally by
rromoting annunl conferences of this scope
and character.

Agnin quoting former President Rooso-
velt, let me lenve this thought to carry away
with you: *“In short, my frlends, let us
realize that in every truth we are knlit to.
gether In ties of brotherhood, and that
while It Is proper that woe should Insfat
upon our rights, we should be patient and
conslderate In bearing with one another In
trying, so far as it in us lles, each to look
al the problems that face us from his
brother's standpoint as well as from his
own," .
May you always entertaln a kindly
thought for this unselfish organization and
delermine now and always to ald it In
“carrylng on" for the common good,
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Self Regulation

Dr. B, R. Jacobs, Washington Represent .tive

As 1 stated carlier In the day I have no
sul report to make covering the activitles
of your Washington representative for the
Aole reason that regular reports have been
from time to time rendered confidentially
to the association members and, further-
more, that matters of general Interest to
the Industry have been sent out to you in
circular letters and through the columns of
The Macaronl Journal, the officlal organ of
and spokesman fo: the Natlonal Macaronl
Manufacturers assoclation.

However, I will take up a few minutes of
your valuable time In discussing the con-
ventlon tople, “Self Regulation vs. Govern
ment Interference.” 1 take it that Secre-
tary Donna in arranging the program had In
mind the discussion of the constructlve
work that can be done If we properly regu-
late ourselves as agalnst the opposite trend
where we are told just how nud when and
why we must do certaln thingn which would
better be done willingly and without Inter.
ference.

The fact that the nssoclation has appoint.
ed a Vigilance committee to carry cn the
work of regulation shows that the Na'lonal
nssociation prefers to regulate Itself rather
than to have government Interference. This
work has been falrly well supported by
some of our leading members but should
have the support of every well meaning
manufacturer, I recommend that thls be
serlously consldered by all of the represen-
tatives here and that the well founded Idea
of self regulation be supported not only
morally, as many are content to do, but
financially as well. Later on 1 will explaln
why we must spend considerable money in
promoting our own welfare. Enroll as a
financial supporter of the vigilance work
as the only sure way of avolding govern-
ment Interference with all its harmf»l pub-
leity and drawbacks.

With your permission, I will spend a few
minutes to tell you of the work we have
done In the Vigilance committee In the past
year,

We have about 160 complaints from manu-
facturers who have complained about com-
petitors concerning the quality of the prod-
uct that they're putting In a certaln pack-
nge under a particular label. At least 100
of these complaints that we've investigated
were discovered not well founded. Of the
resl, not more than 6 or 7 are such as will
have to be taken up with the government
officials, So you see that out of 160 com-
plaints there hasn't been more than about
6% that could not have been adjusted by
stralght correspondence or a stralght In-
vestigation with the offender on the Jal
leged offender,

If these 160 complaints had been taken to
the government officials for correction, you'd
have found that in two or three months
you wouldn't have had the cooperation of
these government officinle because In 2 out
of 3 cases they'd have merely been chasing
ralnbows nnd they haven’'t the machinery,
they haven't the time, they haven't the
men, and they haven't the appropriation to
go out and chase rainbows, but in the ¢
or 7 cases that we have taken lo them, we
have gotten action because they were defl
nite, specifie cases of Individuals who would
not cooperate, They would not stop the al-
leged malpractice of elther using artificial
color in misbranding their products or else
having a deflciency of eggs where the prod.
uct was marked Egg Noodles or they didn't
have the 6% required by law, and slmilar
offenses, so that this year's work shows
the great advantage of regulating ourselves
rather thun having the government inter-
fere In every shipment of product that you
made, .

Very soon, If the government were (o
handle every complaint directly, you're go-
ing to find that they're not golng to chase

rainbows. They wlil take your complal" t
and flle it. If you go in 2 or 3 montas
afterwards and try to find out what's been
done, they'll say: “We haven't an inspector
In that territory; we can't do anything for
you," -
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Your Vigilance committes Is your agency
for self regulation of the industry. This
committee would much rather report friend-
ly settlement of all matters in dispute than
to report prosecutions in the clvil courts
with all the unfavorable publicity that en-
tails. The possibilities for good that your
Vigllance committeo offers will be limited
only by the support that you and the en-
tire Industry accords It. As stated above,

this support should be moral, financlal and,

unselfish cooperation,

Guard Good Goods

W. D. Burr, General Manager Chicago Mill & Lumber Co.

Down In the Fleld Museum Is a wooden
box which contalne & mummy. That box
was bullt about the time of Abraham, It {s
made of cedar and fashloned very cunning-
ly with wooden pegs. Untll about 25 years
ago there had been but very little progress
or Improvement In boxes, True the mate-
rial was a little bit lighter and instead of
wooden pegs, nalls had - heen placed to
fasten the package together, Really, the
development the last 25 years in every line
has been so- wonderful that it makes me
want to live another 50 years to see what
Is golng to happen.

Packages of all sorts for a long, long
time have been looked upon by many manu-
facturers as a necesary evil, a source of ex-
pense which was perhaps necessary to put
the product in the hands of the consumer In
perfect condition, but It was largely a ques-
tion of how little do I have to pay to pack
my goods? rather than how good can I pack
them? And how Important It {s that the
package be right, that the product that you
gentlemen make bo placed In the hands ot
the consumer In tiie same excellent condl-
tion that it left your factory!

Twenty-five years ago boxes were made
of thick materlal, without much regard to
the welght of the contents that were to be
carrled or the performance that was expect-

Corralled

The supply men were numerous and
busy. They cornered the innocent
manufacturers everywhere, any time
and without the least provocation,
““worming"’ willing and unwilling or-
ders out of them. . Well, wasn't that
what they were there for?

The durum millers divalged the
seeret of future semolina prices; the
machinery men boasted .of their im-
proved mechanisms; the container peo-
ple told how to ship cheaper and bet-
ter; the ““dry’ builders how best to

cure the products; the egg men how.

best to live up to the coloring law; the
dio makers orated about the advan-
tages of their moulds, and so on.

Yes, that's what they and we were
there forl

ed from the package. During the last 26
years we have had real development in pack-
ages of all sorts. The packing of 25 years
ago was unscientific; the packing of today
Is sclentine, y

The purpose of packing, of course, is to
protect the merchaudise, to protee' it from
the elements, from leakage, from spollage,
from vermin, from damage of all sorts; to
place It in the hands of the consumer In
perfect condition, But there {8 another
purpose of packing, a modern purjose of
packing and that Is to make the article It-
self more attractive to the customer, There
is & reason why the jewelers pack thelr dia-
mond In a beautiful box, why the candy mer-
¢hant today spends ds much on the pack-
age, perhaps, ar the goods themselves cost
to attract the eye of the customer. There
is a reason why the housewifo buys canned
foods that are packed In an attractive glass
container rather than perhaps an unattrac-
tive contalner or an attractive tin contalner
with Iabel that sells the goods. She judges
the contents by the package.

The old method of selling packages was
to let the customer declde what he wanted,
He made the specification. The box manu-
facturer slmply followed those specifica-
tions. The new method Is different. The
up-to-date package manutacturer studies his
customer’s requirements, I! he makes more
than one type of package, he atlempts to
deterinine what particular type will better
fit that customer/s use for there Is a best
package for every purpose.

Fortunately In your Industry you have
good packages. There lsn't n great deal for
you to do in the way of package Improve-
ment except to standardize your package,
Standardization will bring about a lower
cost; It will bring about a better quality.

A great deal of thought has been glven
to thickness of materlal. I am referring
now to products other than macaronl. Wood
Is one of the oldest materials. It Is a ma-
terlal which {s not uniform. No two trees
grow allke, no two boards taken out of o
tree have exuctly the same strength, Provls
dence designed the tree to withstand the
storms, to sway with the wind without
breaklng; consequently, the wood Is very
much stronger In one direction than an-
other, As a matter of tact, wood Is nearly
twice as stropg across the graln as It s
with the grain. You gentlemen who have
chopped wood know that to be the fact—
that you can eplit & stick very easlly but it
is difficult to chop it the other way,

Bo, methods of reinforcing wood have
been developed. Bome plan of equalizing
the strength in both directions, either by
glulng wood together or by reinforcing with
steel wires or steel straps., The box manu-
facturer today finds out the pecullar na.
ture of the product to be packed, whether
the shipment s golng for export or domes-
tic service and there Is a vast differcnce.
16 years ago the American exporter was the
laughing stock of the world when it came
to packing. Today I belleve American goods
are packed as the goods of no other coun-
try are packed. It makes a difference
whether the shipments move In carload
lots or less than carload lots. Packing
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boxes of uniform size In n carload Is fairly
slmple but where n small shipment Is made
in n less than carlond lot, mixed with ma-
chinery and plows and other large packages,
where the goods are not safely stowed, there
is great likellhood of dumaoge and more at-
tentlon must be pald to less than earload
shipments than for carload shipments.

Then too, the matter of Inslde bruacing,
of s0 loading a shipment In a package that
it will not shift or chafe or become dam-
uged.  Sometimes the very frallty of the
puckuge 18 its strength, To lllustrate, it 1
pluce my hand aguinst the wall and you
throw o bull and [ eatch It without moving
my hamd, my hand is going to be crushed
because there i8 o jar, there Is no give, no
elasticity. On the other hand, If you throw
a ball to me and my hand Is away from
the wall, 1 catch the ball without pain,
Therefore, u certain amount of elasticity In
a box, even with so brittle u goods ns maca-
ronl, {8 a thing that saves the goods from
belng damaged.

Cheap packing is false economy. Too
good packing Is extravagance, There Is a
happy medium and it {8 the duty of you
and the men who supply you with your
packages to determine what that happy me-
dium 18, Perhaps you »s an association
should moke an Investigation of your pack.
Ing, see If methods cannot be devised where-
by your packing costs may be reduced per-
haps, but your packing improved,

The greatest development of the last few
years I8 that of lighter contalners. The
fiber box is the development of the last 16
or 20 years, The thinner wooden contalner
I8 the development of the last few years,
Instead of sawing lumber for many pur-
poses, a8 we used to, we now cut It with
o lathe. We prodnee material that s very
thin and In large sheets. That has reduced
the welght and reduced the amount of ma-
terfal that must be used without reducing
the serviceabllity of the package because
with this thin material it Is reinforced with
wires such as the wirebound box, or with
strapping such as the ordinary wooden box.

There I8 a third material, plywood, which
{s laminated material, bulltup wood, a de-
velopment really of the last very few years,
Plywood, however, {8 centurles old but It
Is only recently that they have been able
to develop plywood at an expense which en-
abled us to put It In boxes and sell it In
competition with other packages.

There are n good many agencles through
which box studies, package studles can,be
made. There Is at Madison, Wis., the For-
est Products Laboratory which, with the
Department of Agriculture has beeu func-
tloning for some 20 or 25 years and has
made Intensive studies of materials and
packing methods and then there are some
of the larger manufacturers and some of
the ussoclatlons who have laboratories of
thelr own, My own company has for about
16 years malntained a laboratory which Is
the duplicate of Forest Products Laboratory
with engineers in charge,

One of these laboratories 18 equipped with
with o Jarge revolving drum, about 14 feet
in diumeter, made of steel, hexagonal In
shape, which ls supplied with o certaln num-
ber of hazards so that o the drum I8 re-
volved the box falls In un almost perfect
eycle on sides, bottom, ends and also the
drum Is supplied with n puncture hazard.

The use of this drum enables an engin-
ver to teat packing and to ind how o cer-
nin packnge compares with some other
packoge. It I8 the nearest thing we have
to the hazurds of transportation, There are
uther machines such as @ compresslon test
which will determine the strength of o box
g0 that we muy tell whether that box (s
strong enough to stand the load when
packed In a high plle. We have vibration
tests also and n drop test, .

The result of these Investigations, as |
say, have enabled us to produce a package
which requires the minimum amount of ma-
terial and yet glves maximum strength,
There ia an old saying that no chaln (s

stronger than Its weakest link. So no pack-
age Is stronger than its weakest part, We
try to develop a peckage which {s equally
strong in all parts. Consequently, we have
had to classify all of the woods that are
used In packages. We have had to develop
a schedule for nails, the size and number
of nalls used to glve the greatest result
for the size thickness and tensile strength
of straps to be used for certaln loads, the
slze of gauge of wires to be used for cer-
taln loads and In the Nber boxes we have
had to develop a paper or a combination of
paper boards which will withstand certain
pressure tests,

The rallroads, too, have been doing a re-
murkable work. They have been endeavor-
Ing to reduce the amount of thelr claims.
They have been working with the shippers
and with the Forest Products Laboratory,
Not very long since there were some 20 or
26 of the rallroad Inspectors who took a
course in box matters at the Forest Prod-
ucts Laboratory, and 2 weeks ago took a
postgraduate course in our own laboratory,
a 3 day course. These men know more
about packages today than they ever did
before. They are paying more attention to
the stowing of packages in cars than they
ever did before. As a result, the ralirond
claims have been greatly reduced but the
rallrond losses—that I8, the losses for which
the rallroad pays—are only the smallest
part of the losses that the manufacturers
of this country must stand. The larger
losses are the Intangible losses, the loss of
trade caused by the customer recelving
some article that Is not perfect. The manu-
facturer hears nothing about It; he simply
finds that his sales decrease.

The greatest benefit has come through
the cooperation of the various trade asso-
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ciations, particularly the package trade as-
sociations. They have made constant in-
ves'lgations as to the Improvement of pack-
ages. 26 years ago two doctors living In a
small town would not speak to each other,
Manufacturers suspected other manufactur
ers in their line of business. Perhaps it
was about 26 years ago that this story orlgl
nated:

A gentleman had been attending a trade
assoclation dinner. He returned home about
2 o0r 3 0. m He came Into his bedroom

and turned on his light. His wife sald,

“Henry, how was the dinner?”

“Oh, all right.”

Henry started to undress,

“Henry, what are all those brown spots
on your shirt?"

“Why, 1 guess.that's tobacco julce.”

“How did they get there?"

“Well, after the dinner was over, we had
a little poker party up In one of the rooms
and when 1 play poker I like to chew (o
bnicco. and when I chew tobacco 1 have to
spit.”

“That's all right, but couldn't you turn
your head?”’

“Not with that gang!" (Laughter.)

That was 26 years ago. Today in an as-
soclation you can turn your head,

As I say, you gentlemen pack your goods
very much better than most industries that
I know anything about, but there still Is
room for improvement and If you, through
your association, =ill make a study of your
packing, you will be able to reduce your
packing costs, 1 belleve, and you will un.
foubtedly improve upon the service that
your packages are glving and you will flnd
that the people who are supplylng you with
your packages will be deligi:ed to cooperate
with you.

Manufacturer’s Duty to
His Trade Association

By Richard M. McClure

Charlity, according to an old adage, begins
at home. A manufacturer's duty to his
trade assocfation begins with a manufactur-
er's duty to himself. Every manufacturer
is working In n world governed by natural
laws. There are the laws of physics for
example, the laws of gravity, the laws of
leverage, the laws of momentum, of elec-
tricity, etc. No man can successfully op-
pose the workings of those laws. He must,
if he Is to succeed, comply with them.

Then there are other laws governing his
relationships with those with whom he
comes In contact. These too cannot be dis-
regarded without most serlously affecting
his success; to dlsregard a sufficlent num-
ber spells certain fallure.

In business, llkewlde, there are many
laws. Bome are natural, some pertain to
relationships, some to other factors. Alfter
spending some 10 years In an intenslve
study of management one of our best known
statisticlans In the west, Professor Horace
Secrlst of Northwestern anlversity, has dis-
covered something over 100 definite laws
which apply to the management of & busl-
ness. These ulso are fundamental principles
that are ns exact and as abiding ns any
of the laws of physics, chemistry or mathe-
matles,

If you are succeeding, and we know you
are or you wouldn't be lere, you are ob-
serving to a conslderable degree all of
them, True, you may be mufling one here
and disregarding one there, but in the main
you are following most of them,

Of but two will I talk to you. And I
might add that 1 have selected these be-
cause they seem to me to be ones most
difficult to apply or most easily disregarded.
Incidentally, unless they are observed to a
coaslderable degree, no executlve at the
head of a macaronl factory can render the

full measure of service to his trade asso-
ciation which all memberships in an asso-
clation demand. I refer to regular attend.
ance at the committee meetings and the con-
ventions of his association and nctive par
ticlpation In the dellberations of buth,

Principle of Definits Instructions

To Introduce the first I'll tell you a story.
John H. Patterson, founder and president of
the Natlonal Cash Reglater until his un.
timely death, was a great bellever in the
principle of definite Instructions. If you
know anything about the Natlonal Cash
Reglater company you know that practically
every man who comes in to sell a cash
register or to give service on one already
installed, has o particular form of approach
and a definite procedure lald out for him—
and he follows it. He greets you In a cer
taln way. He approaches his proposition In
a certaln loglcal sequence, and he closes the
Interview In a predetermined manner, He
does this because he has Leen trained by
the National Cash Reglster comypany to fol
low certaln definite Instructions which the
Natlonal Cash Register company has found
will bring greater returns, to them, than
Individual methods devised by their count.
less Indlvidual representatives. The rall-
roads operate under similar definite Instrue-
tions, Bo do the telephone and the tele-
graph companies, the chain stores, the de-
partment atores, the wideawnke hotels, and
countless other organfzations. All well or-
grnized manufacturing plants follow this
method to a greater or a less degree.

As pan executlve | am suggesting that
when you want something done, you
follow these 4 Indlvidual steps, to the end
that your {ustructions will be definite. (a)
Tell the person what you want him to do.
(If you have sufficlent confidence ip his
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executive abllity let It end there disregard-
Ing the other 3, but not for all others) (b)
It you can, draw a picture or a sketch or
otherwise show him how you want him to
do it. (c) It you have time, give him a
copy of your Instructions In writing so he
can read them over after you &re gone for
he may not be able to remember all do-
tals or he may not have clearly understood
what you told him, (d) If by any chance
you can take the time turn the tables and
nsk him to tell you what you have just
told him to do. 1If you'll do all thia In giv-
Ing your Instructions, the chances are about
099 to 1000 that the job will be carried
through as you intend It should.

Principle of Delegation of Work

From Patterson's life we have an excel-
lent illustration of another important law
of management, It seemed at one time that
his health had been falling rather rapldly,
with all Indications pointing to tuberculosis.
In Germany there was reputed to be a sanl-
tarlum which was mecting with remarkable
success in the cure of tuberculosis within
n short period of time. So Presldent Pat-
terson declded to go abroad and take that
cure. IHe called his board of directors to-
gother, told them of his condition and of
his intention to go abroad. Then by proper
resolution of the board—another application
of the principle of definlte instructions by
the way—he was relleved of hls dutles as
president for a period of 4 months. An-
other resolution named Hugh Chalmers, the
general salesmanager, as acting president,
And then a third resolution—still carrying
out his pollcy of definlte instructions—was
passed 1lsting the dutl<¢ of acting President
Chalmers during Patterson's absence. Ten
specific dutles were set down, and then the
board was through. Palterson spoke up:
“Just o minute. There I3 one more thing,
and I regard it as the most important thing,
Mr. Chalmers, that I have set up for my
| own guldance ns president, While 1 am
i | gone, Mr, Chalmers, you are to do nothing
! nbout the National Cash Register Works

| which you can get someone else to do.”

In that simple instructlon you lLave the
entire story of the principle of delegation of
work—the hardest law of nll the laws of
management that a self made business man
has to follow.

Let me give you a couple of other ex-
amples.

Thero is a story about Lyman Abbott, the
great preacher, later the great editor of
the Outlook. I recall in his autoblography
he mokes this statement, “Many a time as
a minister 1 have spent a whole forenoon

. golting some one man to do somuthing that

' i 1 could have done myself even better in
16 minutes time. My only justification in
doing it was that the next time that job
needed attention that man could be depend-
ed upon to take care of it for me.”

One of the greatest men In the secretarial
professlon in days gone by, o man to whom
I owe more than perhaps to any other sin-
gle man In secretarial work, Is none other
than that veteran, Willlam Oeorge Bruce
of Milwaukee. 1 quote from one of his ad-
dresses to secretaries, "The efliclent secre-
tary renlizes that his strength does not lle
g0 much in seelng how many things he can
o, na It does In seelng how many things he
can prompt others to do.”

Don't ever accuss Mike Donna here of
laying down If he shoulders work on you.
The mark for the secretary is to see how
mnny things he can get others to do which
he might do himself.

And here's another example to clinch this
Idea of delegation of work., Colonel Walter
Dill Scott, my old psychology teacher, now
president of Northwestern university, once

sald this: “The average business man will
find if he watches himsell closely, as he
goes through his business day, that every
day he is dolng a number of things that
the anvernge half-wit Inmate of a feeble
minded Institution could do just as well.”
Isn't that n terrible iIndictment? Just
watch yourself, you'll be surprised to see

how many trivial things you are doing that
your office girla—far above the half wit
class—or somebody else can do for you, As
for the etill simpler things, perhaps it might
pay you to put a moron or two on your
payroll,

Management breaks up, as we conceive
management today, into 4 branches, 4 sub-
heads, The first and most Important Is the
question of "Finance.,” Then closely allled
to it is that of "Records.”” We never used
to regard records as of so great importance.

R. M. McClure.

Instead purchasing wae thought of ns one of
the major functions of management. In the
days of the elder Armour, who said, “well
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bought fs half sold,” we all belleved that
the big boss himeelt waas the fellow who
should do the purchasing. Today you go
to department atores and you find compara-
tively cheap help buying all of the merchun-
dise, but you'll find the boss or one of his
vice presidents sitting up stalrs watching
the records, Including records of purchases,

Then comes the next major subhead—
that of “Production.,” Finnlly there comes
“Sales.”” In other words, there are 4 major
subdivisions of mny business today. You
take any big business and you will find a
vice presldent or similar officer carrying
practically the same rank, in charge ot
“Finance,” another In charge of the "Rec-
ords,”" the accounts In other words, another
in charge of “Production" and another in
charge of the “Sales.” You may find the
president at the top coordinating the 4
and the chairman of the board watching
the finances,

These 4 major actlvities may be furthe
subdivided as follows: bl
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A few years ago the National Assoclatlon
of Marufacturers brought out a serles of
10 little pamphlets on managing a business,
In the second one, devoted to the general
function of “Management” written by an
eminent professor of political economy, the
subject of “Management” |a broken up into
its varlous elements just as 1 have dome
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Name Firm

City

Fred Decker,...........Plafmann Egg Noodle Co........v0000..Cle
Henry D. Rossl.........Peter Noss! & Bnna....................Br:‘l'slwl’lcll‘:l'l.ol'll.

John V., Canepa.........John B, Canepa Co...
James T. Canepa.......John B. Canepa Co....
... 8harp-Elliott Mfg. Co.

D, C. Maclver...
B. Pastorelll....
Peter Viviano.......

.A. Zerega's Bons.

Webb Faurot...
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=
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+++ Chicago Macaronl Co......
Emanual Ronzoni.......Ronronl Macaroni Co.....
H. Constant.............Excelsior Mac. Co..
J. Constant,v.sssus.... Excelslor Mac. Co...
Francesco Patrono......Independent Mae. Co....
Frank Traficantl........Traficantl Bros........

.The Zerega Co........
G. G. Hoskins..........The Foulds Milllng Co...........
+vse00.The Foulds Milling Co...........
James M. Hills.........The Foulds Milling Co...........

..Chicago, 111,

..+.El Paso, Tex,
++++.Chicago, 111,
++.Chicago, 111,

vervsssssnssrsesresesBt. Boniface, Man.
vesssssesarsessess,Bt, Bonllace, Man,

verasssssss Mt Vernon, N. Y.

...New York, N. Y.

C. B, Foulds...sv0ovsvs..The Foulds Co...ccovvevnnracessessa...New York, N, Y.

L. E. Cuneo............Connellaville Mac, Co......0avvsu
A. E. 8wanson..........Keystone Mac, Co.%.......
J. P. Weldenhamer,.....Keystone Mac. Co............
Q. Querrlsl.,............ Keystone Mac. Co.........
A. Irving Grass.........L J. Grass Noodle Co.....
Lloyd Bkinper..........8kinner Mfg. Co....cvvvvvvianvnans
Rocco Sarll.............Kansas City Macaron| & Imp. Co..
0. Onitrlo.....vvevs.... Kansas City Macaronl & Imp. Co..
Joseph Freschi..........Mound City Macaronl Co.........
..gomiaothlc. COimevinevvawiivie
..Crescent Macaronl & Cracker Co
John 8. Tharinger......Tharlnger Mac. Co..oovvvnvanns
F. J. Tharinger.........Tharinger Mac. Co....covvvevininanan

Charles R. Jones
C. B. Bchmlidt,.....

...Connellsville, Pa.
.Chicago, Il
.Lebanon, Pa.
+vas..Lebanon, Pa,
vsvsavase.Chicago, 1L
++e+.0Omaha, Neb,
...Kansas City, Mo.
+..Kansas City, Mo.
.8t Louls, Mo.
+++.Bpringfleld, Mo.
+«.Davenport, Ia.

.. Milwaukee, Wis.
.. Milwaukee, Wis.

John Ravarino..........Ravarino & Freschl Imp. & M(g. Co.....8t Louls, M
Henry Manler. o ores 1Cs Fo Muslior, Cosssisenssisssssresses deriey City, N, %,

Alfonso Glola...........0lofa Mac, Couvevenrinnininnines
R. G. McCarty..........Birmingham Mac. Co.v.vvvvinnnan
+DeMartinl Mac. Co..vvvvvinnvanas

T. H. Toomey....

E. W. Pleca..... .Viviano Mae. Co..

J. H. Martin,......%.... Wisconsin Maec, Co.
Bteve Matalone.........Matalono Mac. Co..
Hugh J. Gaffney........Naborhood Btores Assn....
++es. Brondway Bubway Advertising Co.......New York, N. Y,

«ss+s Plllsbury Flour Mills Co.........s ... Minneapolls, Minn.
.+« Plllsbury Flour Milla Co.
Douglas Anderson,...... Plllsbury Flour Milla Co.
Martin Luther..........Minneapolis Milling Co....
Edgar O. Challenger..., Minneapolis Milling Co..

C. H. Rider......
A, J. Flacher...
W. E. Derrick..

...Rochester, N, Y,
. Birmingham, Ala,
.«..Brooklyn, N. Y,
+v+.Chicago, 111,
.Chlcago, 111,

....Now York, N. Y.
.Minneapolls, Minn,
vesenssses Minneapolls, Minn,
vesssasnsssNow York, N. Y,

Fred A. Hamllton,....., Minneapolls Milling Co..........sv4....Chicago, Il
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here on this chart. Using a different word
for management, which he calla “Organiza-
tion,” he eays that this includes the ca:
pacity to organize an industry into a well
knit whole, to know human nature and to
have an instinct for selecting the right
man for a glven duty, to keep all parts of
the institution in proper coordination, and
1o reserve lelsure to think, ns cseentlals in
the highest type of an executlve.

Here {8 the point I'm maoking: any ono
of you gentlemen or at least any number
among you, can study the handling of mon-
ey, ways of procuring money and its dls-
bursement and become a firat class man-
ager of money. It I8 not hopeless. Emerson
in one of his essays says, "Any man who
will devote 15 minutes of his time n day
for a perlod of 3 years to the study of a
given subject will become an authority on
that subject”” Or by eimilar application
you can become known as perhaps tho best
buyer In your whole industry. By apply-
Ing yourself you may become the best ac-
countant or controller and know more nbout
this subject as it applies to the macuronl
business than the average public account
ant. It Is not impossible for you to become
a Charles Schwab in the handling of men
it you have any number of men, if you go
about It serlously and In the right way. You
may have had mechanicnl engineering train.
Ing, you may be a great engineer. You may
have m leaning for chemistry and physlcs
plus n liberal education in these sclences
thus fitting you to become n great research
man; or you may be a great salesman. You
can become great in uny one, or in fact in
many of these divisions of manngement.

But I am telling you, you can't try to
personally direct all of those activities In

your own business, have your fingers on all
of these things In your business and find
any 15 minutes a day to sit back in your
office, cock your heels on your desk and
think. It seems to me that such a perlod
of 16 minutes of lelsure sometime during
the day, every day, at your office, free from
details, to do some thinking about this busi-
ness of yours is a whole lot more important
than meddiing around with something down
in the stock room or out in the office which
some of your people ought to be able to do
just as well as you possibly can. Without
such organization you can’t get awany (o
attend to the very important business of
golng to the meetings of this, your own
trade assoclation, or if you do come without
such organization to carry on, you are not
worth nearly ng much s you should be be-
cause you are worrylng all the time about
things back home,

Trade Association ls Business Necessity

A trade assoclation like yours or mine,
and many others, {8 an Institution that is
here today becnuse business men of this
great country of ours have not been able to
find anything equal to it for the specific
purposes for which it {s set up. 1 don't
know whether this booklet, “The Most Won-
derful Thing In Business,” has been circu-
larized nmong your membership or not, {e-
sued by the A. W. Shaw company. It con-
tnins n beautiful story.

An old man, a veteran of 40 years In
business, found himsell assoclating more or
less with 3 other gentiemen not quite so
old, One of them was a banker, one was
n manufacturer nnd one was the head of a
big advertising agency. One day when he
was sitting back in his office durivg that 16
minutes perfod of leisure T mentioned he

John 8. Bellanca..
C. P. Walton......
Joseph A. Biondo..

L. H, Bchuler.,
A. Bonlamico..

P, H. Clarko.........0.. Wolf & Co.....
A, J, Fulton............Woll & Co.....

George H. Bent....
F. A, Motta.......

F. Todtivseoses

8. 0. Wemner......
Ben). R. Jacobs......

.. Carrier Engr. Corp 3
.. Capital Flour Mills, Inc...ooovennen. Minneapolls, Minn,
..L DeFranclscl & Sen........ o

Charles Johnson........Elmes Engineering Works.
Carmine Burico.........Clermont Machine Co.....
Reynier Von Evera.....Reynler Evera Co.
@. 8, Muther...........Arabol Mfg. Co......
.« Arabol Mfg, Co....
" Darozzl Drying Machine Co.............1loboken, N. J.
C. Ambrotle. ...........Cevasco, Cavagnaro & Ambrette........Brooklyn, N. Y.

Dr. H. E. Barnard.......Amerlcan Institute of Bokin

J. Morrls Wra¥.........Johnson Automatic Machine Co....
...Champlon Machinery Co............ .o.Jollet, 1L

H. O. Fischer........... Package Machinery Co..........
vveeresPacknge Maochinery Co........
Andrew RoOBS...........Geo, L. Dyer C0.vvernvaasnnensensssseeNow York, N. Y.
F. W, Thurnau.........Inter-Ocean Syndlcate.......
.Northwestern Miller...........
.Macaronl Manufacturer........
. Washington Representative.......... .. Washington, D. C.
M. J. DONNB..vvvusnees BOCTRLATY suvoenes

Theo. S, Banks.........Minneapolls Milling Co........... +v+...Buffalo, N. Y.
A. L. Ruland...........Washburn Crosby Co....... i

Charles L. Miller....... Washburn Crosby Co...
C. M, 8, Langione...., Washburn Crosby Co...
J. E. Baldwln..es.o.... Washburn Crosby Co...
C. M. Thorson.......... Washburn Crosby Co.....

++«Minneapolls, Minn,
++.Chleago, 1L
veeeseooNew York, N. Y,
vevessseosMinneapolis, Minn,
vvveveosMilwnukee, Wis,

W. H, Sutherland.......Duluth-Superior Milllng Co.......... o« oDuluth, Minn,
George B. Johnson......Duluth-Superior MIMDE Covvvvnnnvnrnns Philadelphin, Pa.
Fred T. Whaley.. ... Duluth-Superior Milling Co.......... ....Doston, Mass,

J. P, Crangle...........Duluth-Superior Milling Co..... v+ Chicago, 111

J. B. Coolbroth......... King Midas ML Couevnrnvrinneniens ++++Minneapolls, Minn.
W. B, Ousdahl..........Commander Mill Co... A N .«Minneapolis, Minn.
E. J, Thomas..........,Commander Mill Co......ocvvnens Minneapolis, Minn,
R, H. Johngon. .........Cheraw Box Co..........cooveeveeeon Richmond, Vo,
J08 LOWB.saresarsersssad00 LOWE COLivvnnneriinnnnnnnes +«vuvBrooklyn, N. Y.
L. M, Fletcher... Joo Lowe Covuvvvneres vevves P «Chicago, 1L

Nowark, N. J.

.-Brooklyn, N, Y

. «+Chlcago, 1,
.Brooklyn, N, Y.
«evvooKansas City, Koo,
...... .. ..Chlcago, Ill.
................. ....New York, N. Y.

..... vierseresssssaeChicago, 1
i .+ +Chicago, 111,

T.E Kendall,.......... Woll & Co.vvvvnvnvrinnninn .++Chicago, T,
Dan Int Haut...........1linols Glass C05ws s vanns wvnesvasnsensoOilcaga, 1L
H. C. Petersof.......... Nat' Agsn, Rotall Grocers...........eve .East Chlcago, Ind.
John J. Miller. .. Nat'l Wholesale Grocers Assn........ +++Chicago, Il
W. D, BUT.:.cev0vur...Chicago Mill & Lumber CO...cvversesssChicago, 1L
Richard M. McClure..... Wirebound Box Mtrs. ABBO........0..:Chicago, 1L
E. H. Bhanks........... The Dartnell Corpoo..oevene.t vooveeaChiengo, N1
H. B. Hunter........... The Sherman Corp.....ccocoviaeenees .Chicngo, 1.

+.Chicago, IIL.
..Battle Creek, Mich.
...Chlengo, IIL

H. K. Bocker. .. ... Peters Machinery Co..... vvvasee o Chicngo, N1
Emil Q. Jurgens........Peters: Machinery Co...ooovveenernees ..Chlcago, 111

H. L. Hanson, ..........National Packaglng Machinery Co......Dostor, Mass,
Th. H. Kappoler........Buhler Bros. (Switzerland) . .......0..0 . New York, N. Y,

..Chicago, 1L
..Los Angeles, Cal.

+vvv..Chicago, 1L
++....Chicago, 111
.+....Connellsville, Pa.

terarsssseneenesss s Braldwood, I

THE MACARONI JOURNAL 29

picked up his telephone and invited the
other 3 meh to go to lunch with him. They
eame. In due time he snid: "Boys, T want
to nsk a question of you. 1 want to kuaw
what 1s the greatest thing that has come
into business in the past 25 yeuars.”

Of course, the banker suid the Federal
Neserve System was by far the greatest
thing. The manufacturing mun subld the
Taylor System of Sclentific Management
tounded by Frederlck Tuylor was the greal-
est thing. The advertising man suld, “Good-
ness no, this long rango system of selling
merchandise and Influencing your customers
en masse ns we ore doing today s the
greatest thing.”

So they discussed the subject roundly.
Finally the old gentleman saldl: “Gentlo-
men, you are all wrong, in my judgment.
The most wonderful thing that has come
into business since 1900 has been the wlill-
ingness of business men Lo Interchange
llens and ecxperiences. It I8 this thing
more than any other which has enlightened
and advonced the whole thought and prac
tice of husiness. In 1900 the trend of busl-
ness men was toward monepoly, not only
of products, putents und properties, but u
monopoly of business deas und experiences.
Successful methods were regarded ns seeret
formulae. And the man who dared suzgest
comparing such a method with another, and
perhaps o better one used by 0 contempu-
rary, would have been regarded ns eccet:
tric, if not feeble minded.

“yel In the pnst 25 years business In all
llnes has invested great sums of capital
to provide the ways and means for Just such
comparlsons, Trade assoclations, leagues
of friendly competitors, and trade conven-
tions have been muintnined on a lurge scale
a8 the meeting place of minds with kindred
business objectives.”

A manufacturer's duty to hls trade nsso-
ciation. Now, what are his dutles? Natu-
rally, hig first duty s to belong to It, 1lc's
a wholehearted supporter of it. Among
other things such support is reflected In:

Attendance at s gatherings.

Full attention to its dellberations, these
belng manifested by his presence in all the
sesslons,

Active participation in the discussions, re-
membering that a sincere protest occaslon-
ally may be more beneficial than sllence
over can be where he Is not in sympathy
with the trend things are taking. The others
mny be wrong.

Willlngness to accept appolntment on
committee assignments and to work when
80 appointed.

An ecagerness, modest though one ever
shoulid be, to serve ns un oflicer or a dl-
rector of the nssocintion. There Is no honor
that can come to n business man that Is
higher than that of being appointed by his
fellow craftsmen (o represent them as their
spokesman—nor s there a greater respon-
sibllity.

An inclination to read the associatlon
journnl and bulleting promptly upon their
receipt; same thing regarding all communi-
cations from the secretary or other officers,
and to reply to all such letters promptly.

A disposition to see the good in the up-
litting things that his fellow oflicers, com-
mitteemen and the secretary are doing, nml
to lend the encourngement they so much
need by way of a stimulus to tackle greater
things, by letting them know how thorough-
ly you appreciate their efforts. Just a few
lines out of your busy day will make them,
and yourself, both happy.

A dlsposition at all times to say n gooil
word for the nssoclation. Your assoclation
{8, or shoull be, the great governing body,
the Institution to which you patrioticully
extend that feally thnt we express in our
alleglance to our flag and to our country.

And lnstly, o determination to do your
part to bring Into the association all maea-
ronl manufnclurers not now members, that
they too should share in the benefits and
the responsibllily of moking the macaronl
fndustry all that you wonld have it become.
This [ regard as one of the greatest respon-
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sibilitles a member of a trade mssoclation
nssumes when he becomes a member, It's
the true misslonary spirit. As ploneers you
have blazed the trall. Life out here iIn the
frontier days of this Industry I8 not as set-
tled ms It will be some day. Here and
there are Isolated “settlers" who have come
out on thelr own hook to some Invitlng lo-
cality. There they have settled; there they
have fought thelr own battles, single hand-
ed., There they have made thelr mistakes
and have suffered as a result of them—
perhaps may be suffering right now,

You, a distant “rancher” across the Jdivide
may be suffering from some of thelr mis-
tnkes. The least you can do is to swing
Into your saddle, take & day or two If need
be, and ride over. Go In a spirit of friend-
ship and you'll probably be recelved cordial-
ly. Tell him about the association. You
may have to make a second, possibly a third
trip. Remember In the meantime, that your
own acts wlll speak louder than your words,
B8how him that you mean what you say.
Eventually, If not now, you'll be able to
present his application for membership and
you'll have the privilege of Introducing him
to your many friends—your closest friends
—the members of this assoclation.

This entire apeech len't Intended for you,
1 know. It's for the other fellows who
aren’t here. 1 know on many of you falls

the burden of attempting to bring the others
into the fold, to carry on these programs
on whick vou are working so faithfully. 1
know that it Is mighty discouraging, and
sometimes you may have this sort of a feel-
ing: "Aw, what's the use?!" Let me quote
3 verses from Rliley, from his poem “My
Philosophy” in case you are ever mgain
tempted to call it quits, and let George do
it. Like all his other poems the message
will be found in the last 2 lines:

It's natural enough, 1 guess,

When some gets more and some gets less,
For them 'uns on the slimmest alde

To clalm it ain't a fair divide.

An' I've knowed some lo Iny Inl] walt,
An' get up early an' stay v

To catch some sucker they l.ould hate
For goin' at & faster gult.

No times Is bad when folks commence
Afndin' fault with providence

And balkin® "cause the earth dun't shake
At every prancin’ -lep they take,

No man Is rrtll. 'til he can see

How lens than nnlhln he would be

If stripped to self and stark and bare,
He hung his slgn out anywhere.

My doctrine Is to lay aslde

Conlentions and be satiafied,

Jes' do your best an' the pralse or blame
‘That follows that counts Just the same,
I've always notlced that great success

Is mixed with troubles, more or less,

An' It's the man who does the beat
That gets more kicks than nll the rest.

After Dinner Speech a Big Hit

After the macaroni manufacturers
and the guests had satisfied the inner
men at the banquet in the Black Cat
Room in the Edgewater Beach hotel on
Wednesday, June 9, and following sev-
eral very interesting and entertaining
numbers, the toastmaster introduced
Douglas Malloch, ‘‘the poct who makes
living o joy," as ‘‘the speaker of the
evening.” The noted visitor was ac-
corded o big ovation.

ITe is a forceful speaker, humorous,
dramatic and apparently enthralls his
hearers. Ilis address throughout was
punctuated by laughter and applause.

His subject, ‘‘Husbands and Wives,"
was handled in a masterly manner, The
home life and the business life were
contrasted in a way that was humorous
yet left the hearers thoughtful. e
drove home the lessons of optimism
with sledgehammer blows of laughter
and humor that marks him as one of
the ablest men in his profession. This
poet closed his masterly address by re-
peating one of his poems that is per-
haps the best known work of a life
writer,

*Poday'’ hus been called *‘the poem
that went around the world,"”’ o state-
ment that is literally true. When first
published in the United States it at-
tracted immedinte attention by its
cheerful optimism and was republished
in nearly every newspaper in the coun-
try. From Amcrica the poem traveled
speedily through the European publi-
cations that are printed in English,
ultimately to China and the Orient, to

Australia, and across Canada and the
United States again. As the Literary
Digest said:

“Here is a poem that the greatest of

The Poet-8peaker, Douglns Malloch,

all critica has called good—the people.
The people like this poem, It has ap-
peared in the big and little newspapers
in every corner of the world where
inglish is spoken.”’ A Boston news-
paper said: ‘‘It has made its way
around the world to find a harbor in
countless hearts.'

The poem has been memorized by
scores of public speakers and in that
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way is now probably more extensively
used than any other poem by an Amer-
ican. It is interesting to note that it
is being quoted not only in the pulpit
but on the vaudeville stage, showing
its general appeal. A university pro-
fessor said recently that he used it in
every address he made this year, be-
cause, he said, ‘‘it is the best written
expression of the optimistic mind."”

For it is its optimism that mokes
“Today’ appeal. In its travels it has
suffered some change. Here is the cor-
rect version of this homespun classic
by Douglas Malloch:

TODAY

Bure, tbls world {s full of trouble—
I aln't sald it ain't,

Lord! [I've had enough, an' double,
Reason for complaint.

Rain an' storm have come (o fret me,
Skies ware often gray;

Ttorns an' Srambles have beset me
On the road—but, say,
Aln't It fine today!

What's the use of always weepin',
Makin' trouble last?

What's the use of always keepin'
Thinkin' of the past?

Each must have his tribulation,
Water with his wine;

Life it nin't no celebration.
Trouble? I've had mine—
But today s fine.

It's today that I'm livin’,
Not a month ago,

Havin’, losin', takin', givin',
As time wllls It so.

Yesterday a cloud of sorrow
Fell mcross the way;

It may rain again tomorrow,
It may rain—but, say,
Aln't it fine today!

Cover Charge

A convention newcomer was a good
“‘gport.’” No! It wasn't Maclver, Ile
wished to show himself a real good fel-
low, so he invited 2 competitors and 3
ladies to go ‘‘cabareting'’ at the fam-
ous Rainbow Gardens and Mann’s Mil-
lion Dollar ball room. He eagerly
grabbed the bill presented by the
waiter for the evening’s entertainment,
noting thercon a ‘‘cover charge' of
$5. He offered a $20 Uncle Sam note
in payment and then started to stuff
the table cloth into his pocket.

Waiter—Hey, What's the idea of
stuffing the table cloth in your pocket,
eht

Mr. Mac. Well, you charged me $5
for the ‘cover’’ and I thought I'd take
it along with me.

His companions controlled their
mirth. He had paid for his learning.

Squad Leader—I hear the battalion
commander called you a blockhead, Is
that correct?

Plebe—No, |sir, he didn't| make it
that strong. He just said, ‘‘Pull down
your cap, here comes a wocdpecker."
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body it tends to rheumatism, urle acld trou-
bles of all kinds, and is therefore to be
avolded by many people,

Most people today who aro eating meats
In quantity should cut down on the con-
sumpilon of meat, I dare say, What product
{8 there which las the carbohydrate con-
tent which potatoes have, the protein con-
tent such as meats have and yot Is one par-
ticular product? That product Is macaron,
You have both.

In protein there are 2 substnnces in par-
ticular which are of great importance to
the human body from the standpoint of nu-
tritton and about which there I8 very little
known. Those 2 substances are cysteln and
lysine. Macaron! contains those 2 sub{
stances In the proteln or gluten part of Its
content in a very substantial degree, Along

“Home Service”

with those 2, Iysine and cysteln, we have in
proteins, which is desirable, tryptophan,
but macaronl does not contain that In any
quantity to speak of and it Is not necessary
because It s found in many other kinds
of protein products,

In macaronl we have somie very Important
health considerations. Also important be-
cause the mineral content which keops the
body toned up and keeps the chemlistry of
the body or chemicals in the body in posi-
tion to carry on thelr work in assimllation
of food. Taking all In all, macaroni s truly
a wonderful product and It seems to me
that you have not only a tremendous oppor-
tunity for Incrensing your sales in maca-
ronl but that at the present time you are
on the threshold of that opportunity in a
most Important fashion,

at Your Service

Mrs. Anna J. Peterson, Director Home Bervice Department of People’s Gas Co.,
- Chleago, 11,

I came here this morning to learn. I did
not come here to talk to you and when Mr,
Miller, who is a personal frlend of mine
(even though he Is married) told me he
was coming out here, I said, “Oh, Jchn, I
would love to go out there.”

He said, “Come on."”

Bo I came, boys, slmply to learn--not to
talk to you at all. That was the farthest
thing from my mind. I am teaching foods
all the time and there Is one thing I have
always sald and I think I have maintained
that up to the present time, that no one
would ever be a step ahead of me In the
knowledge of nutrition, and that Is why 1
was glad to como out here this morning, be-
causo I thought 1 would hear you fellows
talk about macaronl as a food, ita place tn
the dlet, the dietetics of macaroni to the
human system,

When they told me I was going to talk, I
sald, “Well, what will I say to this crowd
of men? What do they want to have me
tell them?"

In the first place 1 want to say this, that
there should be more knowledge—and when
I sny knowledge 1 mean practical, every day,
understandable English about macaronl.
Mr. Miller told you a bit of the dietetics of
macaronl. You know after you get 16 thut
you're apt to feel it if you eat more thinjs
than are necessary to keep the body well
olled. There's n great deal of food In that,
boys—Dbeing snappy.

There are 2 things In which I have no
competition—business and years that go
over my head. 1 don't care how fast the
years go, they're not going to take me with
them and I don't care how snappy you get
in business, you're never golng to put me
on the defensive. Never! I'm going to be
allve every minute because I'm golng to
eat the proper kind of food. That is why
woe have no competition. The fellow who
doesn't eat right is the fellow who {a slug.
glsh, who has a bad headache, n fellow who
goes on pitying himself and telling himself
lhuw tough things are und how bad businesa
8.

There's no fellow in all God's world that
Is Buch a mean fellow to cater to ans self,
and I find that that is one of the big things
In, business—In selling yourselt your own
proposition,

Now I sell gas. That's my position, sell-
ing gns. Anything else in the organization
that I represent, as director of that service,
Is a byproduct. I might sell a house heat-
ing plant that would bring In thousands and
thousands of dollars to the gas company.
It doesn't mean anything. 1 simply have
done something for the other fellow In the
other line of business. My special business
I8 selling the domestic meter gas, That is
why I am Interested In your product, be-
cause you cuu'l &c!l macaron! unless the
fellow uscs gas and that {s why I want to
come here today to see what you had to In-
lerest me and help me In my business,

Oh, there's nothing so wonderful, boys,
as an endless chain of cooperation. For In-
slance, John Culting, who belongs to the
Meat Councll, never came to me—and when
I say “me” I mean the Home Service De-
partment, I mean home economics directors
regardless of what Industry they represent,
and that, I belleve, Is the forte of every man-
ufacturer here today. You should get In
to' ch with pecple {n my position. Why?
I am 8o busy sclling gas I haven't time to-
know what you'te dolig; it's up to you to
see that I know and chat 1 am pushing your
product. Because I will not be efclent un-
less 1 am using the product that you have
on the market, because you're up to date
and right to the minute on that special
work.

I must come to you, I haven't time to go
Into your laboratorles or into the library
to look up the last and new thing on the
food value of this speclal process that you
put through the mew macaronl, so that {s
why 1 say I want to give that thought to
you boys. As n woman In business, I want
to be professional. I want io be a regular
business Indlvidual regardless of sex, 1 do
not want to be catered to because I'm n
woman. I'm a business Individual, and so
! want to know what you are doing In busi-
neas because that makes me all the more
professlonal, because there lsn't a thing
that's going on In the macaronl world that
I do not know,

I want to say to every manufacturer here,
if you are In New York, the state of New

* There were many conferences held
during the convention, some announced
and others unheralded. The above
must have been one of the Iatter, or
rather not a conference at all, but a
friendly game with a conference set-
ting.

Several such ‘‘conferences’ lasted
well into the wee small hours of the
morning with the result that some firms
that had sent only one representative
paid the expenses of several,
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York has something like 25 homo service
departments and every one ot those women
need information. Some of them are much
younger than I am and haven't haj that
real hard drumming that nothing but busi-
ness gives you. It {s a new fleld for women
and the anverage man will say, "“Oh, that
woman! Bhe's dumb, She makes me tired.
I don't know how she gets that Job"

1 agree with you, sometimes the outward
appearance looks that way., Bhe Is dumb
because she is in a fleld of manufacturers
quite as dumb as she s, They don't know
what they're doing elther, I give thut to
you today not to Insult you, not to say some-
thing to you that fsn't the proper thing, but
to a'wnltt;u l“:;' u: the po;nt that every wom-
an in the Industry needs your snn|
to the minute information. ¥ ARy

I don't belleve that any individual who
employes a home service director like my-
self, for Instance, should pay her for the
time to look up your product. Do you think
80? 1 get no answer. I'll tell you I don'
and I feel that you should have that Infor.
matlon, !

Talking about my own Industry to give
you a chance to see it I'm right or wrong, In
selling gas I must know how to approach
the Individuals who are the consumers of
the product that I want to sell, How? By
tolking gas? Oh, no; talking of the de-
lighttul dish that I can make, nnd for your
Information I will ‘take macaroni today.
How many of the manufacturers hore have
thought it a part of thelr speclal business
to know the dletetics and compositions that
can be mixed with macaron! to make that
dish something like thia:

A woman came in to me the other day.
A doctor, n noted apeciallst from the North
Blde, had sald to her, “Go to Mrs. Peterson
and esay to her you want vegetarian dishes.”
There Is a vast difference betweon meatless
dishes and vegetarinn dishes. A vegetarian
dish s a dish without mlilk, butter or eggs.
Dairy dishes are not vegetarian dishes.
Thinking, of course, that this man wanted
a vegetarian dish, I made 0 of them. I
called the doctor and sald, “I'm sending
back your patlent with 9 balanced rations,
\'uu‘f_tnrlnn. That's what you wanted?"

“Yeop."

She went back there and in about an hour
and a half he called mo back desperately
and sald, “You've left out butter, milk and
eggs."”

I sald, “It's no longer a vogetarian dish,
my frlend, when I add milk, butter and
eggs; It's n mentloss dish, Now meatless
and vegetarian are 2 different things,”

In those 2 particular dishes, my friends,
you have a wonderful, wonderful fleld to-
day as macaronl manufacturers, I know of
no dish that Is so nutritious, so satistying
and much llke the oll you put Into your ma-
chine to give It eMclency (and that, by the
way, Ia one word I hate—service sounds
better. It doesn't mean quite so hard and
yet the result I8 the same—service to the
Indlvidual)—as a combination of macaron|
and freshly cooked fresh msparngus, That
Is & composition that you haven't used, a
mixture, yot there Is no dish in the world
better.

It the runners only knew it, if these peoo-
ple who are giving thelr men In college
tralning for wind would give them this dish!
Wou:t they give a meat and potato, bread
and butter, ple and cake? Would they? No,
Indeed, they'd givo them something that
gives you that life and energy and slrength
and ability, and compositions of your maca-
ronl and your spaghetti and your noodles is
the last word In that kind of a thing,

Why doesn't the avernge woman use it?
Bocause she has never been taught the
dietetles of that food, never! That's why,
It Isn't enough for you fellows to manufac-
ture macaron! and put In on the market and
any, “Here, buy IL” It's your place to
teach the woman what 1t means for her
!nwlr.

ay do I sell gne? And I do. Do I talk

it? No. I have sold my concern that my
place Is an educational place for the wom-
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an, I teach her to make rugs, 1 teach her
to make over father's old clothes for junior;
I teach hor to take her old hats and trim.
mings of hats and make good, fresh, splen:
did hats for the younger children so that
sho will be able to buy n good hat for her-
self. No waste, no loss. In other words,
sclentific housekeeping, and it is not neces-
sary to use the word sclentific, practical,
common sense, If you boys have never donoe
it, pick up your dictlonary and It says sci-
entific Is knowledge applied practically, and
it s not practical for me to go out and tell
the woman “Your gas metar Is too low, you
have to use more gns,” for she'd tell me
where to head in, and that would be proper.

Should T call John Cutting up and tell
him that every Friday I broadcast over the
radio station a Sunday dinner, what are
you having for meat, John? From the time
I leave my oflice, go upstairs to my main
office, till I have taken his number and
called him, waited for his secretary to get
him and then ask him, I have lost exactly
20 minutes. It takes me 20 minutes to bal
ance 8 meal and get the rations out. Why
should T glve John Culting 20 minutes of
my timo the Gas company {8 panying me for?
Bhould I give the macaroni concerns my
time? No, absolutely no!

You can sell more macaronl than you can
manufacture If you get behind the efMclency
of macaronl to the Individual who s using
it. That's a fact.

An 1 say, I like to change the word “ef.
ficlency” to “service.” The average woman
Is taught today that work in the home Is
drudgery. If there Is anything that makes
me want to fight, it is the Iabel they lay
on to women, and If the women are getting
away from tho kitchen and getting away
from the most wonderful place in nll the
world (home) it Is the ndvertising that we
plck up day after day about home,

Do you know, boys, to me home ls the
sweetest word [n all the English language.
It's a place where you find comfort, whero
you can rest your head In peace, cry or
laugh and you have some comfort. If it's
nothing else than the 4 walls of the room
that you call home, you get that comfort.

Anything that I see In the paper or any
advertisements that tend to tnke you away
from home, 1 feel every woman should fight
against, Every manufacturer here who hns
something for the home should be on the
end of his toes to discournge it. Oh, I
know wo women are awfully dumb some-
times, I'll admit It, but so nre the men—
dumber sometimes. That's n fact, (Inughter)
and so when you come to sex, IU's a case of
6 and 6; it {sn' anything else. A few of
us have used our brains and a few of us
have not, and the Idea is to get a few of us
that are using ours to assoclate with the
other lad and get him using his.

We're always too quick with the criticism,
we're too quick to brand the other fellow,

I know one man to whom 1 take off my
hat and keep It off. I am not especially
fond of men, either, but I'm pretty fond of
this fellow. ‘That Is Mr. Triggs—perhaps
all you men know him—of the Dooth
Fisherles. 1 have never once had to ask
Mr. /Triggs n thing about fish. Never!
Ho calls me and tells me what there 18 to
be known about fish. Before 1 gol rendy
to go home last evening the glrl sald, “Mr.
Triggs wants to tolk to you on the tele
phone.”

No matter what I'm doing, 1 go to Mr.
Triggs because I'm golng to get informu.
tion,—no matter what I'm doing! If I had
an Interview with one of you fellows, Il
say, “Excuse me, Mr. Triggs wants to talk
with me,” because I know I'm going to get
Information that I can use. The Informa.
tion he gave me will mean a little informa.
tion for you. .

Right now white flsh 1a coming In In londs
and loads, and now s the time to use it
To be sure, it's summer and how can you
use ItT In one that he wlill use that I am
glving him as soon as 1 go home from here,
I'm golng to glve him white fish cold with
your macaroni salad. He is sending out
100,000 of these recipes on a sheet with this

[

macaronl salad 1 give him with this white
flsh used,

1 have another with spaghettl. It's cold.
The fish will be cooked and used tonignt,
because t's a terrifically hot day, and
what's the result? Using thls fish, put-
ting this fish on the market in n new plan
to the women ls nlso putting your product
on, because I belleve In the products you
have and not beenuse you've come and told
me how wonderful they are! You have left
that to me and my imagination,

What 1 want to put out todny to you
boys 18 this: The women will use the re-
clpes If they nre properly put together and
it the combinations are not too expensive,
It I8 one thing to write a recipe and hand It
out to a fellow but it's nnother thing to
know that that reclpe has a certaln coet
with It and with the cost goes nourlshment
and nutrition.

How many people know the difference be-
tween a filling dish and a dish that is nutri-
tious? Why (s it that some people at 35
and 40 years of age are dead on thelr feet
and other people at 70 are alive and alert?
That answers your question, Meat and po-
tato, bread and butter, and coffee. Hread
and butter meat and potato, and coffee!
Why not some good, dellelous, savory maea-
ronl dishes? And why all this meat? Why
not macaronl hash once In a while? 1It's
all right if you don't get it In a boarding
house or hotel. Macaronl hash In a home
is the very last word of a very delicious
dinh.

Why not a sweet macaronl souffle? Why,
when n woman has a package of macaron|
have her tuught to use this dish of macaron!
and then tomorrow we will use it in the
oven. I nm selllng gas, but selling It this
way: Today wo are using the oven at 350°
for 46 minutes, Tomorrow night Is coming;
let's have this dellcious sweet custard with
the rest of our mnearonl or spaghetti or
noodles. Two dishes, the same heat. To-
morrow we have no extra fire in that oven.

Service to the housewife {8 what we need,
—sorvice. Few people reallze service. |
presumo any of you men here may hear
one thing sald about me, “Oh, Mra. Peter-
son! She's wonderful.” Do you know why
they say (hat? Decause I am rellable.
That's all. Anything I glve you that you
try out and use it, you'll sny It was Just as
1 snid. That's the only thing In the world
that spells “wonderful;” that what you try
and hand out to this woman is absolutely
capable. DBanana oll goes n good ways
once In a while but when it falls, that's
the end of you. You can't sell banana oll
but once, Just once!

When the avernge woman washes her
clothes, she washes with a heartache. We
teach her to snap Into that wash with all
the joy and comfort there is. \We do not
teach her to send her wushing out to a
loundry unless there Is something In the
home that that hour or two will take, be-
cause we know the cost to her in her cloth:
ing when sending them out to the laundry.

We do not send o woman to n hotel or
restaurant to get her food becnuse we show
her carefully, honornbly and serlously the
Inefliclent husband nnd family she has. This
Is not apple sauce or banana oll, either, You
cannot go out and eat a lot of trash that
I= put together‘becnuse the man (hat s
putting It together, boys, is earning his liv-
ing that wany without any other eare. His
eye on the clock every minute waiting for
n certaln hour!

You know you are called the dissatisfied
publle. ‘The dissatisfied publle! The aver-
age woman must know that {f her husband
Intends to progress In life, he cannot do It
unless he has the right kind of banana oll
in his mochine just ns you have to have
the right oll in your machine to have It go.

What s food? It {s fuel. ‘That's all,
And If you ent meat and potato, bread and
butter, you have just as many clinkers as
you have disagreenble spark plugs In your
muchine,~absolutely. You cannot have the
wrong mixture In the human body without
having disorder, disgruntled spark plugs.
To be efliclent and to go along, you must go
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on all your eylinders. That is the way you
RO In your automobile, Isn't it?  And If you
don't, what happens? Cursing and swear
Ing and the world looks blue.  Foel,—and
that 18 the message | want 1o leave with
you boys today,

How few mothers know aboot droppine
the macaroni or spaghetti or noodles into
bolling water.  Hoiling water!  Water is
one of the 5 food fundamentals,  You're a
third water walking aroond here. Whin

kind have you? Is it ton thick? Is thers
enough alkalinity? 1Is it a solvent? ‘Those
are the questions that you have to ask
yourself.

When this macaroni {8 dropped into this
bolling water and it Is bolled rapldly, i Lt
does not go Into the oven again it must boil
456 minutes.  You sny “Oh, well, the woman
won't take it if 1 do.” She will tnke .

I have a macaronl day down In my sery-
fce and 14111 that room of 750 the day | use
macaronf. Why? DBecanse I will take this
one dish of macaron! and make 4 delicious
ones with the applleation of a different
kind of snuce. If n woman Is in a hurry, if
they're golng out for a travel or something,
this woman Is taught that this dish of plain
cooked macaroni, rinseld off with bniling
water, with pimento sauce Is the last word
in a splendid dish.  Mister gets out elther
into his automobile or raphl transit or some
plnce where he's going—he's feeling it
Why? Decause he's not clinker, he's not
averfed; he's extremely well fed In a dish
that has all of the protein, ecarbohydrates,
mineral matter, fat and water,

The macaroni men must teach the house-
wives when fat Isn't fat in food.  Dont
forget that. If a man has n dish of maca-
ronl and his wife has changed the chemlcal
product of butter, of oil, of butterine, In the
frylng pan and he feels that terrific feeling
of burning here and tasting perhaps the
green pepper or plmento, he says, “Don't
glve me any of that damned maenroni
again; I don't want it and all the thme it
was the fat, It was not the macarond,

Just this morning 1 picked up a book and
the first thing 1 turned to was, “Even the
domestie selence teacher Isn't holiing the
man today,” Well. | don't know as she has
lost so awlful much, boys, (Laughter) Bt
why Isn't she holding you? Beeause she
hasn't the viewpoint that she has been
taught In In her school. She I3 to blame, A
man wants to cater to himsell and demand
from that woman the thing he should have
to eat. There Is no reason for him at all
to be Ignorant of the kind of mixtures that
he should have,

Some of us get marrled today for the
color of our eyes, the lovely smile we have
or the way we strut along the floor, yon
know, the kind of clothes we have. Dt
oh boys, after we get marrled!  We've got
to be awfully good sports If we're golng to
stand the rest of It afterwards. That is on
both sldes. A man and a woman ao not
reallze the real good sportmanship there
Is In living together aml eating the things
that they ought to eat.

The man gets up In the morning and wite
doesn’t get up and get his breakfast, s
his fault, not the woman's. He should start
out right. You won’t go many blocks If yon
haven't any gasoline In the tank. Remem-
ber that. And your food In your system as
you leave that house In the morning Is your
gasoline and if you do not get n ralse at the
end of the year, change your oil or your
gasoling because you'll go on that way and
you'll be sorry.

Now, boys, If there Is anything that | can
do for yon while you are here, I'd like to
Invite you down te my home service, 10 like
to show you the auditorium that we serve
tho people in. As I say, I'm selling gas
through service. [ use every product on tha
market today that is manufactured by o
manufacturer and I'm hungry, absolutely
hungry and greedy for the knowledge that
you have,

1 want to tell you risut now, a spade s
a spade with me and If you semd me litera-
turo that {sn't nny good, U'll mark it for you,
send It back and tell you why.
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Selling Macaroni To and
Through the Retailer

H. C. Petersen, Director, National Assocla-
tion of Retall Grocers

You know I'm acting as a pinch hitter this
morning and I think the pinch hitter at a
ball game has a very ticklish position be-
cause he's up there for just one trinl and
If he doesn't make good, he usually Is booed.
I am sure that it {s particularly hard for me
to speak after listening to these 2 won-
derful nddresses.

We are both sorry (I mean the audience
and myself) for the fact that Mr. Jonn
Sheehan, our president, was unable to be
present this morning. I bring to yuu,
though, on his behalf and on behalf of the
Natfonal Association of Retail Grocers,
greetings. We appreciate the courtesy of
appearing on your program. Whether It's a
matter of courtesy or of knowlng the view-
point of the retall grocer Is immaterial,

We have heard of a certain public man,
a financier, who sald “The public be
damned,” but I belleve that the manufac-
turers of macaronl really want to know

what the retaller and the consumer think °

of his product. The story Is told of & cer-
tain man who had 3 sons and he was In the
habit of sending them to church and golng
along with them, which Is sometimes very
unusual. We let the boys and mother get
the religlon, you know,

He was unable to attend church on this
particular dny and doubting whether the
sons had attended he asked the elder one
ns to what the text of the sermon was. The
boy thought a minute and he sald, "The
text, Dad, was ‘Don't get scared, you'll get
the quilt.""

Well, the old gentleman couldn't figure
out how any preacher would speak on that
subject 8o the day following he met the
pastor and lie sald to the pastor, “\Was my
son ut church Sunday?"

He said “I'm not sure.”

“What was your text? The boy said you
spoke on ‘Don't be scared, you'll get the
ullt.' ™
s The preacher scratched his head and sald,
“] guess the boy was right. 1 spoke on the
subject 'Be not afrald. 1 will send you &
Comforter.’"

8o 1 am going to comfort you by saying
that 1 am not going to take a great deal of
your time. The subject assigned to Mr.
Sheehan, for whom 1 am speaking this
morning, was “Selllng Macaroni To and
Through the Retaller.”

1 belleve that we wlill all agree, because
wo all belleve that we are in an Industry
that Is very essentlal, that the manufac-
turers of macaronl products have a product
that is the best that can be produced. 1
belleve macaroni today Is better than it has
ever been In the past and it is one product,
as has bnen suggested by Mr. Miller and
again by Mrs. Pelerson, that is very essen.
tinl to ‘e health of the people. >

We have also put this macaronl into
packages that are Ideal. I believe the pack-
age I8 attractive In most cases and It is
sanitary In every respect, and so we are
ready to place the macaronl on the ehelt
of the retaller,

How to sell the retailer, 1 belleve that it
should be priced at a good, falr margin to
the retaller. 1 think that is a thing that so
often manufacturers overlook. They bring
a new product on to the market and figure
that he ought to sell it mbout 95c m dozen
and the retaller makes a handsome profit if
he sells it at a dime, or If he wants to put
a special on it of three for a quarter. He'll
be one of the fellows we read of o Dun
and Bradstreet's—the fellows who have
falled,

This is going to be entirely practical, 1
am not a speaker, as you have seen by this
time. It seems to me that the condition of

the sale means n great deal not only to the
manufacturer but to the retailer. Too many
of the manufacturers, not only of macaroni
products but of other products, go around
and urge upon the retaller (sometimes he's
innocent and sometimes he isn't) the neces-
sity for buying a lot of macaronl or a lot
of this, that or the other thing,—a good
many times much more than he can use and
use in a reasonable length of time. They
are not only hurting him by having him
investing In something that Isn't golng to
move readily but they are also hurting thelr
product.

Then there Is another phase, [t seems to
me. | am representing today the independ.
ent retall grocor. We have a nation-wide
organization and the business of that organ-
|zation I8 to elevate the food Industry. 1
belleve this is a free country and that the
manufacturers of macaronl as well as of
all other products have a right to sell to
whomever they please, but I don't Lelleve
that they have a right to sell at one price
to one set of retallers and to nnother at
another price, I believe that buying condl-
tions being equal, prices should be the
vame,

! am not going to start a tirade agalnm
the chain store because I bellieve the chaln
store has a perfect right to its position, but
I do belleve that they shouldn't be allowed
concesslons that are denied the independent
retaller.

In the city from which I come, which Is a
little way from here, perhaps 40 miles from
here, we have 65,000 people. We have 10
chain stores and 150 indepondent retall
stores. That may be a coundition that Isn't
prevalent, there may be some citles of
coursc where there are a good many more
chaln stores and the proportlon {s a great
deal larger than In East Chicago but does
it sesm reasonable that with that propor-
tlon the chain should get the concession
that It s getting?

I have figures from Crawfordsville, Ind.,
which Is down in the state, ns you know,
of 13,000 people with 3 chain stores and 30
Independents. I am assuming the chain (s
dolng an equal or even larger business than
the average Independent siore which Is no
doubt true, but tle fact remains that after
all the business of the chaln store s just a
small portlon of tl.e total business.

There are in the United States approxi-
mately 400,000 grocery stores. Of that
number 360,000 sre Independent or service
stores and 40,000 are chains. I think It {s
just a good thing to pause once In a while
and to Just examine oursclves, examine
husiness and decide whather or not our
method of distribution is the best method.

I belleve (and 1 think all true Independ.
ent relailers believe) that the process
should be from manufacturer to jobber to
retaller, all on a bill of sale that is abso-
lutely fair.

Now then, through the, retaller to the
consumer, Mr, Miller touched upon this
very well and Mrs. Peterson of course in
her entire talk dwelt upon the need of
education, because she might as well have
included the retaller as well as the con-
sumer on nred of good foods. We ought
to have a rompetent retaller to distribute
our food, e ought to have a retaller who
knows his stuff, who knows the difference
between good quality and poor quality bo-
cause even in the macaronl business there
Is some macuroni that fen't quite as good
as some other. It may not be carrying
quite as high a price but the public largely
doesn’t know the difference In values and
it seems to mo that we ought to have the
retaller, a retall organization, that really
knows values, that can suggest, as Mrs.
Peterson has cited, the different uses for
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macaronl and the real value of macaronl In
our dally dlet,

Then there s another phase, It seems to
me, that fs entering into the macaronl and
macaronl products business and that I8 the
change in our living conditions. 1 don’t
know just whether this appenls to you or
not but it Is a fact that there ere In Indus-
try approximately 8% milllon working
Of these, approximately 2 milllon are mar-
ried. It scems to me there is a wonderful
avenue there for the use of ready-to-serve
macaronl,

I don't know whether there are any maca.
ronl manufacturers here who can thelr food
or not, but I belleve there Is conslderable
room for improvement in canned macaronis
and It seems to me that here Is a wonderful
field for canned macaroni. It hasn't yet
found a place on our table because It doesn't
compare with what wifle makes,

What can you as a macaronl manufac-
turer do to elevato the food Industry? Well,
1 think we can bost elevate it by education
and by elimination from the Industry of all
those factors that are not there to help the
Industry.

Mr. Miller spoke of the ‘p:one-for-food
campalgn. It certainly has made wonderful
strides, There Is no question but what In a
good many respects ‘phone-forfood will
accomplish more In selling your macaronl
than much of the advertising which finds
room on the back shelf. 1 know In a good
many cases many of the best class stores
absolutely refuse to use literature sent out,
—at lenst window displays, sent out by man-
ufacturers. We should insist, it seemsa to
me, that the men In the Industry should be
Amerlean cltizens. I believe that Is a thing
wea ought to inslst on. I am speaking now
of the retall end. We ought to Insist that
our stores be sanitary and clean and the
products we handle be of a food value that
I8 unquestioned,

We do read your llterature. We do use
the menus that you send out. 1 belleve our
wives use them, We put them in the order
baskets, As we read your literature, I be-
lieve that you ought to read ours and I be-
lleve that the Natlonal Macaronl Manufac-
turers ought to read the National Retall
Grocers Dulletin. It Is a natlonal bulletin,
I belleve second to none In the country In
any industry, and 1 belleve that you ought
to advertise more than you do in our bulle-
tin. T am happy to say that there are some
of the manufacturers of macaronl who ao
advertise, but I belleve that if you really
want the retall dealer to push your product
as you would they should, you ought to
help him boost the Industry.

Then you can become an assoclate mem-
ber of the Natlonal Retail Grocers organiza-
tlon. The membership fee is $5 a year and
that includes a monthly Issue of the Nation-
al Retall Grocers Bulletin, and I am happy
to say that some of the Inrger Industries
are subscribing. We just got a check the
other day from a concern that sells in 67
varieties and they sent In 67 memberships.
That I8 just a beginning, I belleve, of bet.
ter news not only for the Independent re-
tailer but for the manufacturers as & whole,
because I belleve that only as the entire
Industry progresses can any portlon of It
be successful,

You knmow on occaslon we do tell our
wives that we think a great deal of them
but after all, unless we ghow It it doesn’t
mean very much so I belleve that If we will
Just show that we think a great deal of the
retailer by helping him substantially solve
the problems not of the retall Industry alone
but of the entire food Industry, we will be
doing a great deal to enhance our own suc-
cess,

Motorlst: I'm sorry I ran over your hen.
Would a dollar make it right?

Farmer: Wall, better make It two. 1
have a rooster that was mighty fond of that
hen, and the shock might kil him, too.—
Quincy Exhaust.
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Increasing Cereal Products Consumption

By Dr. H. E. Barnard, President American
Institute of Baking

This isn't the first time 1 have had the
plensure of meeting with you and of work-:
Ing with you. I think for more than 20
years 1 have been In touch with macaronl
manufacturers and have made a careful
study of your products,

At the present time my Interests are. as
you know, chiefly concerned with Increasing
the consumption of baked products. That
Is, the matter of increasing the consump-
tlon 18 a subject of prime Interest to every
man In the food Industry.

A8 the years go by we find the reslstance
aguinst Increased sales of our products, no
matter what we are making, greater and
greater due to the fact that in the changing
modes of life we ure bringing to our tables
products from all over the world to take
the place of the goods which were original-
ly grown In our gardens and on nearby
farms,

Some 3 or 4 years ago when there was a
lurge surplus of wheat In this country the
National Wheat Council was organized and
the program of the councll was to Incrense
the use of wheat products, In the devel-
opment of that program no differentiations
were muade between the use of durum
wheats, which are so largely employed In
the manufacture of your goods, the use of
hard wheats by the baker of bread, and the
use of the softer wheats used In the manu-
facture of cakes and pastries. The whole
proposition was to (ncrease the use of
wheant,

Now 1 think that we have the same prob-
lem before us today and shall always face it.
A report has been golng around to the pa-
pers for the past 2 months which came out
of Washington and which sald that there
had been n very sharp decline in the con-
sumption of wheat products in the last 50
years. Those figures did show a definite de-
crease In the consumption of products made
from wheat but I am convinced that many
of the concluslons drawn after reading those
figures are unjustified by the facts because
in the development of our clvillzation, In
the putting into effect of our methods of
saving and of the elimination of waste,
while the business of baking has been pass-
Ing out of the home Into the factory, wa
have learned how to make our flour Ko fur-
ther than it used to In the old days.

Several years ago 1 had occaslon to study
the utilization of flour In the kitchen and
In the bakery and I found that a very con-
slderable percentage of flour which went
Into the home never found Its way Into con-
sumpion. It was wasted In the process of
munufacture; it was sifted out on to the
kitchen table and on to the floor and into
the sink. It remained In the form of dough
on the bread board. It wasn't baked and
blaced on the table, The aggregate loss of
flour In Just such fachlons as that must In
the long run be very large and to a consld-
erable degree accounts for the fact that
there I8 apparently a less consumption of
flour In the form of bread today than was
the case many years ago.

As a matter of fact, the data which we
are able to obtain with reference to baking
Is showing us that there has been In the
last few years a deflnite yoar Yy year In-
crease In the consumption of «-real foods.

In speaking to you this morning: . want to
think of your product as a cereal food dli-
rectly comparable with the products made
into baked goods in the bakeries which the
Institute I8 serving—cereals sold In the
h;rm of bread and sweet goods, cakes and
ples,

When I told our board that I was to meot
with this group of macaronl manufacturers,
some Interest was expressed In the way I

should handle the subject because, as somo
of the less thoughtful members of the board
expressed It, macaroni s a direct compotitor
of our product. Now I can't think of your
business as any more a competitive busl-
ness of the bread baker than s the business
of the ple baker or of the cake baker, 1
don't like to think of it as a competitive
business at all. 1 llke to think of it as a
branch of thls great cereal Industry which
Is performing the most Important role of
all the food Industries save oaly that of the
dalry Industry, in feeding this hungry world.

Two weeks ago I had the pleasure of at-
tending the blennlal convention of the Gen-
era| Federation of Women's Clubs held in

H. E. Barnard,

Atlantic City where some thousands of the
leading women of the country met to dis-
cuss the problems of thelr work for the
home, for soclety, and for our country, It
was & wonderful covventlon, a great many
important things were accomplished,

Naturally one of the things which was
done before the close was the adoption of
resolutions looking to the guidance of the
thousands of women's cluba all over the
country in the work of the year ahead. One
of the.important resolutlons adopted I want
to discuss before you because 1 know it
will be of great interest to you. That reso-
lution called attentlon to the fact that the
habit of reducing one's welght had become
80 serfous a fad In this country that it was
definitely impairing our national health and
vigor. The resolution called upon the wom-
en of Amorica to stop this practice of re-
ducing and to make no attempt to reduce
welght except under the Instruction of thelr
physiclan,

Of course you realize how tremondously
Important a resolution like that was from
the vlewpoint of every member of this great
cereal Industry, for all of these writers and
talkers on the subject of how to reduce, how
to lose welght, how to avold obesity, have
pointed out with thelr every utterance and
with every phase they wrote the fact that
the starches are the tnings to be avolded.

It has been notlced In the past few years
by intelligent pbysiclans that the disease of
malnutrition, which may in a general way
be described as a perniclods anemia, has
been rapldly Incrensing among the younger
generation, especlally among our girls, As
you know, the line of beauty among girlhood
and womanhood for a number of years past
has been tho stralght llne. Curves have
been anathema and any girl who began to
develop a curve immediately cut out her
breakfast, most of her lunch and part of
her dinner to bring back the straight line,

Part of that fdea has natyrally come from

the preachment that overwolght was a bad
thing for the health, A large part of it,
however, has come across the ocean from
Parls with theso pecullar fashions which
have made famine almost a necessity,

It does seem as If we had reached the
time In the development of our cereal In.
dustries when we can look forward to an In.
creased consumption of the products of
flour by our younger people and as well by
the older group, because the medical pro-
fesalon has definitely set [tmelf about cor.
recting thls habit of unwise dieting and
fasting. A conference was recently held in
New York city. Results of that conference
have not yet been published but in effect
they are very favorable Indeed to our pesl-
tion—that It 18 unwise to attempt to reduce
welght without dolng It under intelligent
supervision, .

For a good many years we have been told
that A man b feet 10 Inches high or a wom-
an 5 feet 7 Inches high and 25 years old
should welgh a certain definite number of
pounds. That theory, which was nothing
but a theory, has been pretty generally ox-
ploded by the nutritional authorities and by
the medical profession within the last few
years, It [s all very well to set up Average
figures but It Is very wrong to attempt to
apply them to individual persons,

Wil you stand up, please? (Asks a very
stout gentleman and a very small gentle-
man, about same helght, to rise.) And you?
Here are 2 average men. Do you think the
same rule for helght would apply to the
gentleman on my left that applies to the
gentleman on my right? Could you by diet.
Ing reduce your welght, and could you by
eating more Increase your welght untll you
were of the same welght for the same
holght Of course you couldn't. You are
different because your parents handed on
to you a different build and you welgh
more because you ought to welgh more and
you keep your welght down because that Is
a natural thing for you to do.

That s, of course, a perfectly normal and
logical thing but for some extraordinary
reason for the last 10 or 20 years we have-
n't thought of it and we have beon casting
oursclves into the same mold so far as our
welght is concerned for age and helght.

80 when the women of this country at
thelr convention in Atantle Cily wont on
record unanimousy In favor of forgetting
the foollshness of dieting, they did a mag-
nificent thing for the women of the country
of today and for our future generations.

I pass on to you, then, the suggestion
that you can take fresh courage ns you de-
velop means and methods by which you can
incrense the consumption of your products,
and I think I can assure you that you will
not meet the criticlsm and objection that
you have met in years past that the eating
of your products Is going to make persons,
the consumer, overwelght and so out of
style.

One of the Important things In the devel-
opment of the cereal Industry s to get
across Intelligent Ideas of what nutrition
really Is., Your product and the product of
the baking Industry has been described In
a loose way as a starchy food. We have
been studying the nutritive values of bread
and ples and cakes In our nutritlon labora-
torles, and we dou’t find that bread or your
products or even cakes or ples can be clasal-
fled as starchy foods. Thoy are starchy
foods In part but they are foods of high
proteln efficloncy as well and I think that
your campalgn_which you have been carry.
Ing on for a long time to develop the Idea
that macaroni furnishes valuable protelns
in conslderable quantity Is the most desir-
able thing for you to do, and we are trylng
to show that the modern bread made as It
Is with milk, carries the very finest types
of protein to the .consumer In adequate
quantlty for eatiafactery nutrition,

Of course what we are all Interested In
doing Is Increasing the consumption of our
product and we realize that there is a lot
of difficulty in_dolng. it. becausg.of the fact

o VR
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that the variety of foods on our table Is
increasing all the while. ‘There are occa-
slons, however, when it (s enslly possible
to make a declded shift in our dietetic ideas,
to change rather quickly our notions of
what we ought to eat.

We did that during the war by force, by
the force of patriotism, by the establish-
ment of regulations which made it an Im-
moral thing to eat more than one lump of
sugnr or to eat meat except at certain times,
We did change nlmost overnight the nutri-
tionul hablts of our people. And after the
war regulntions were taken off, you know
how quickly we changed back. We had all
we wanted of substitute foods and we were
glad to lay aslde our corn meal diet and
come back to flour made from wheat,

And because of that rapld shift back to
the prewar practices, the stalement was
made and is still being made that it {s not
poriiblo quickly to change the diet of the
people, In o genera]l way that may be so
il yot we are beginning to find in our
woirli that that general statement ls sus.
centilile of consldernble modifjeatlon,

Take for Instance the development of the
tonst campalgn, which the baking Industry
undertook at the time the Wheat Councll
was doing Its work. We found as we stu-
dled the uee of bread that only a little
bread was being placed on the breakfast
tnble, Our breakfast consisted of soft,
sloppy and easily-slipped-down foods in the
forms of mushes, porridges, cereals and
milk, some frult and possibiy bacon and
eggs for those who wished that sort of pro-
tein dlet.

Well, when we studled the reason why
people weren't using toast for breakfast, we
found there wasn't any such thing as good
tonst any more and it Is certainly true in
hotels and restaurants and too generally
true in homes. W2 found it was true be-
cause the electric toastera either worked so
slowly that by the time the toast was ready
It was long past breakfast, or they worked
so rapldly that they burned up the toast
pad served a black slice of bread which
waen't good.

The electrical manufacturers, in designing
tonsters, had worked something out which
was electrically good but which didn't fit
its use at nll. So we had to redeslgn elec-
tric toasters, and that work was done—
some 29 different toasters made by compa-
nies all over the country were rebullt, re-
designed, untll they did make a good plece
of toast when properly used. Then the
companieéa gol behind the sale of the toast-
ers just as they got behind the sale In past
yemys of the Hot Point iron.

The baking industry helped and the first
year that campalgn was on over a million
tonsters went into the homes In excess of
the number which was sold the year before.
At the present time toast has become one
of our standard breakfast foods. In fact, I
think In many families and In many parts
of the country It Is the breakfast food.

We brought to the all of the baking In-
dustry Interested In Increasing the use of
bread at breakfast the dalry Industry be-
cause It renlized that there was lttle but-
ter used on the breakfast table. One does-
n't butter brenkfost foods nor grapefrult nor
bacon and cggs, but one uses a lot of but-
ter on good toast, so nll over the country
the dalry industry got behind the campalgn
to put tonst on the breakfost table and did
u great plece of work for us,

Then came along the noon lunch und
there again our Industry found a marvelous
opportunity to bring other food Industries
to the help of our industry In developing
a noon lunch which would put more of our
product Into consumption.

Then came the sandwich shop which now
Is dotted all over this country, almost on
every corner, Day before yesterday 1 was
spenking before the Ohlo Restaurant asso-
clation over at Cleveland and 1 was very
much Interested to hear the constant dis-
cusslon of the development of the sandwich
shop which Is revolutionizing methods of

restaurant practice, The reataurant men at
first didn't like the idea of a sandwich shop.
They looked upon it as a direct competitor
of theirs, and Indeed It was until they
lenrned that they could bulld a sandwich
which would attract custom and hold trade,
and now the restaurants all over the coun-
try are very much Intercsted In the sand-
wich as an ideal lunch,

And through the help of the restaurant
men who wished a good sandwich through
the help of the baking Industry that wished
more bread used In sandwiches, came the
cheese Industry, that great industry, with its
Iden of a tonsted cheese sandwich. You
know whot the result has been—the In-
creased use of cheese In the last 2 years,
I am told by the Kraft cheese people, has
been over 20%, and they are looking to see
the consumption of cheese doubled in this
country within the next 5 years, doubled
slmply because a way has been found by
which cheese can be used In a practical
fashion.

At the Institute we have within the lnst
month developed a new type of bread
which contalns 20% of dry cheese and
which makes it possible for the restaura-
teur to make a tonsted cheese sandwich by
slicing off a plece of this cheese bread,
tonsting it, buttering it, and handing it out
over the counter—a most deliclous product
full of favor. You could smell it around
the corner as you're going down the street,
It's appealing, it's one of the things which
bullds business and It's one of the ways
by which It Is possible to shift the publie
taste along new channels when it is think-
ing of its lunch,

Exactly the same methods of cooperative
work are avallable to you in the develop
ment of your Industry. You are already
working with the cheese Industry because
many of the dishes made from your prod-
ucts are made best when made and served
with generous quantities of cheese. It seems
to me you have an opportunity to tle up
with this well orgunized, well financed and
most Important Industry In a natlonal ad-
vertislng campalgn which will be of genuine
help to you and which will put more of your
high protein flours Into consumption along
with the proteins and mineral salts and

vitamines furnished by the cheese Industry.

The baking Industry has found another
splendld cooperator in the jelly and jam In-
dustry and we are very succesafully pro-
moting the idea that our children should not

Confidential!
Said **Semolina’’ Hamilton of the

Two Star club to his friends, who by

the way include all the macaroni men
in America, “*There's a eall for you in
room }* ! Caution, don't act like
me, act like 1'd like to.""

Wonder why all this ‘‘speak easy'’
stuff!  Undoubtedly most every one
understood, for they went, were initint-
ed and apparently enjoyed it. Oh,
welll Such is convention life!
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be compelled to live on a 3-meal-a-day-dlet,
We are putting a fourth meal into the chil-
dren’s dletary, It may be that in time
adults as well will put a fourth meal into
thelr dietary just as they have been all
these years doing with thelr tea at 4 In
England,

Dut we are successfully putting the fourth
meal into the child’'s dietary In the form
of a slice of bread and butter spread with
Jelly or jam. Can you Imagine the Interest
now of the greal preserving Industry In
what we are trying to do? They see their
opportunity In our cnmpalgns for Increasing
the consumption of bread. They (urnish
the spread which makes the bread and but-
ter sandwich more palatable, more desira.
ble and more nutritious. lsn’t there a chance
for you in the development of your formu-
las and dishes to get the cooperation of this
large and well organized group of jelly and
Joum manufacturers?

They have a natlonal wssoclation which
Is looking for an opportunity to combine
with other food Industries in order that
they can rll work together to get an in-
creased consumption of food. We have been
very successful In our campalgn In secur-
ing the cooperation of the great packing
Interests, The packers used to advertlse
ham and bacon and snusage, Now they ad-
vertise ham In the form of a rye bread
sandwlich, and the bread is put In the ple-
ture just as prominently as the ham. Sau-
sage 18 put Into consumption on slices of
toast. Why can't your product be used by
the packing Interests In promoting the sale
of Its products? It can. All that Is neces-
sary Is the Intelligent working out of a
cooperative campalgn of food advertising.

I don't look upon any of the standard
foods as competitors of bread. You may
think in a loose way that If you are eating
a lot of this product you can't eat as much
bread, but the one great competitor which
you have to conslder and which we have to
conalder when we are thinking of our foods
as carbohydrate foods Ils the competition
afforded us by the sugar industry which has
seen the consumption of sugar treble In the
last few generations,

Every pound of sugar which Is consumed
displaces 2 lbe. of your product, and the
consumption of sugar is Increasing, We
belleve that while sugar is a splendid en-
ergy food it is 8o one sided a food that at
the present time the Amerlcan people are
using it to the detriment of thelr well bal-
anced dlet because they are getling the
carbohydrate which they should be getting
in the form of macaronl, cake, bread or ple,
in the form of pure sugar which contalns
no proteins at all, is devold of mineral salts,
utterly lacking In vitamines, which carries
Into consumption nothing at all but its en-
ergy values,

80 when we find & way by which the
cheese manufacturer, the butter manufac-
turer, the packer, the dalry Interests, the
preserver Interest can all come to help put
our goods into consumption, we certalnly
are not letting the opportunity pass to make
use of thelr splendid service.

And as you develop your business, you
will easily find many ways by which na-
tional ndvertisers of other goods thun yours
can bring your products into the picture.
That, 1 think, should be the study of the
men in the food industries, 1 should hate
to think that the packer was a competitor
of the baker In supplying the food of the
natlon, 1 certalnly shall never think that
the dalry Intercat as it Is rapldly develop-
Ing the Increased use of milk and butter Is
making It unnecessary to use as much of
our product.

Rather | want to find a way by which I
can put more milk into the bread, more but-
ter on the bread, more cheese between the
slices of bread.

The American Institute of Baking has
been organized for the last 7 years. It I8
& sclentific and educationsl Institution, This
last year It devsloped a department of nu-
tritional education primarlly to increase the
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DRYING

MACARONI SPAGHETTI & NOODLES

by means of

CONDITIONED AIR

hos been relieved of all of the uncertainty and
waste which has heretofore heen one of the
most difficult problems facing the manufacturer.
Perfeetly dried muearoni is straight s it is free
from eracks; it is hard and glassy nnd its color is
the natural semolina shade obtained without the use
«of artificinl coloring maller.

TIII'I Drying of Macaroni, Spaghetti and Noodles

Two systems have been perfected  which will
accomplish these results.

The Carrier Ejector System Dryer
Dries in Uniform Time Regardless of Weather

The Carrier Ejeetor System Dryer Ium'hm-n de-
veloped by this compuny during twenty-five years
of experienee in the field of drying, processing nnd
air conditioning. The important features as applied
to maearoni, spaghetti and noodles are am.l'l_nllm\'s-.
1deal conditions of Temperature and !quuull!_v ure
antomatically ereated and controlled 'wnhm the dry-
ing rooms throughont the proeess. Under such rnnl-
trol the produet is dried perfeetly in the sume Tength
of time, cvery Lime, regardless of seasons or weather
conditions.  This control is automutic in the true
sense of the word and requires no expert ulh'm‘ltm

Drying is done in the minimum length of lm_n.-.‘
Light weight goods, spaghetti, noodles, ete., |-N||_n'u.
about 18 hours,  Heavy walled macaroni requires
from 24 to 48 hours, depending, l.lr course, on Ihf-
thickness,  These sehedules, onee fixed, never vary.

The cirenlation of air within the drying rooms
is by the Carrier Ejeetor System. All of the air
within the room is set into uniform .l'lrl:lilllll.!ltli
through the materinl. Al of the materinl is drie
evenly in all parts of the voom.

Floor space and labor of handling are less than

for any other method.
Power and heat requirements m-_u_llu- most ﬂ'u‘:
nomieal ever established in a positive system o

drying.

(arrier Bjector System driers are in sneeessful
aperntion in several of the largest nmul linest maen
roni fuetories of the United States and Canada.

Moisture Content at Packing

A Big Saving for Noodle Manufacturers
The United States food laws permit 1Vt of
moisture in the flonr purchased by manufacturers.
The Curricr system, through the accurate, auto:
matie control of Humidity, controls the final mois-
ture eontent of the macaroni at the maximum safe
point,  Maearoni may safely Dbe controlled and
packed with a moisture content of R'?F by this sys
tem.  Sinee most manufaeturers are foreed to pack
at o moisture content of from 5 to 6 per eent, here
is an actunl, legitimate saving of at least 2 or 3
pounds in every hnmlred. 7
For noodles. the saving is even greater It s
sufe to paek at 4 moisture content of 109 when
the material is Carrier dried and exaetly vlnllll'u!lml
at that point.  These facts are worth considering.

.
The Carrier-Barducci System Dryer

This is the system which we have recently pur
chused i Ttaly and adapted to Ameriean  nse.
Moehanieally this system differs from the Carrier
Ejector System but the same |wrf:'('l l‘l:.‘il_lll.‘l in drey-
ing are produeed.  More than 250 million pounds
of muearoni are being dried annually in Traly and
Franee hy Bardueei Bguipment.

We have undertaken the development anil sale
of the Bardueei system beeanse of its proven worlh
and beeanse it is adaptable to the plants n_l'_ mend
erate size which eannot afford the larger initial in
vestment for Carrier Ejector Driers. .

The first Ameriean installation of the Carrier
Bardueei system will be completed in the plant ol
A Krumm & Sons Maearoni Company in ’h la
delphin, alout June 15, Mr. Krumm will w eleame
visitors desirons of seeing this equipment m opera
tion.

i i iled in Drying?
D Cost in your plant?—How much material is spoi _
Does tl‘;voh:&nrlllz;’ol’ r;;nuf dried product do credit 1o the care you have used in manufacturing?

Aro you losing money, which is yo

Write concerning your problem,

urs, by packing at an unnecessarily low moisture content?

Ask for a visit from one of our Ezperls

(arrier Fhgineering (orporation

Offices & Labcratories
Newark, New Jersey

New York - Boston -

Philadelphia -

Chicage -

Cleveland = Kansas City - Los Angeles




-
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use of the products of the baking Industry
but In a much larger way than that its pur-
pose Is to nssure the American people of
a better food supply, better selected, better
prepared, better served than that which it
has had In years past.

What we are Interested In is the nutri
tion of our children. We want to help
bulld a finer race, and Is there any greater
service which we as food manufncturers
can render than that?

We shall be glad to have you visit the
Institute. We wish it might be posaible for
you fn some way to Join hnnds with us in

the development of our nutritfonal educa-
tional campalgn, We offer you our services,
We hope you wlil] find a way to use them.
We assure you that we appreclate the work
You are doing and that we look upon you
a8 one of the Industries which is finding 1t
possible greatly to Increase the consumption
of wheat.

I am glad to have this opportunity to
meet you and I hope before you leave town
yYou or some of you at ‘least may have an
opportunity to call at the Institute, at 1136
Fullerton av., where 1 assure you you will
be welcome.

Selling the Retailer

By Hugh G. Gaffney, Naborhood 8tores, New
York

Bitting here listening to the wonderful
talks today I am reminded of the story of
the kid In Sunday school.

The teacher learned that the class was
golng to get a speclal examination by the
superintendent, To make sure that they'd
all get by pretty well, knowing the super-
Intendent always took the catechism In
order, the questions were listed in such a
manner and he always followed the list,
she took the catechism and said, “Johnny,
you have the first question; Willle, you have
the second,” and so on down the line.

One tough kid got the question, “Who
made you?" and the answer was, “God made
me."

She sald, “Remember, Jimmle, that's your
question.”

Unhapplly In the arrangement of the kids
that day In the Sunday school, thls particu-
lar kid got out of turn. When it came down
to his question, the uuperlntendaql sald,
"Who made the world?"

Jimmle says, “Ask that Ruy over there;
he answered my question. I'm the guy that
God made."

80 In the same way Mr. Mackintosh has
beautitully covered every point 1 possibly
could on the subject g0 I'm the guy that
God made; he has covered all my ques-
tlons, has made my speech on that subject,

Just so as to get the angle of the Nabor-
hood Slores and why 1 should be at all
famillar with getting the retailer to take his
profit, the Naborhood Stores is an associa-
tlon In New York connected with car adver-
tising, organized to assist our advertisers In
selling thelr goods.

I never ask our salesmen to sell anything
until T have first sold it myself. We never
have a sales meeting until 1 have personally
sold the thing to the retall trade and de-
vised a method of selling that is golng to
be satisfactory. In my selling methods I'm
Eolng to make sure that the retailer is EO-
Ing to make a profit. The glst of my talk
is that you folks are tremendously Interest-
ed In the manufacture of your product but
1 have a serlous doubt that many of you
get close to the retaller and find out what
his problems ure.

1 ask that you take It to your grocer, any-
where at all that {s {ntimate to you, ana
find out whether It will work.

“Getting the retaller to take his profit”
I8 a maddening subject. 1 heard a yamn
last week of a nice old lady going through
an insane asylum. Sho was a good, kindly
soul, and an old Irish caretaker was show-
Ing her around the grounds. la one yard
was a man crylng and moaning, “Nora!
Nora! Nora!"™ The old lady sald, “Why,
that's a terrible thing. What has happened
to that man?"

And the caretaker sald, “He was a ‘olne
fillow and Ingaged to a dandy gurrl, and at
the lnst minute, jist bofore they was goin'
to be married, Nora turned around and
broke the Ingagement, and the poor man
was so terribly broken up he lost his molnd
and now he goes around sayin' nothin'
atall but ‘Nora! Nora! Nora!'"

The old lady sald, “That (s a very sad
cape,"”

The caretaker sald, “Jist come Into the
asylum a momint.”

8o they walked In and here was a fellew
In a stralght jacket standing there and try.
Ing to bat his head into the wall. The old
lady sald, “Why, this Is absolutely the worst
thing I have ever seen, What In the world
happened to this man?”

“Loidy, that's the guy that married
Nora!" (Laughter.)

8o I am quite certaln that the man who
tries to force the retaller will b in about
the same position; he will have a continu-
ous fight on unless he solves the problem
of having the manufacturer understand
what the retaller is trying to get ab.

The question was brought before you
about placing advertising material. Bome-
body brought up the question of a lot of it
belng left on the back shelf. | doubt very
much whether the average man buying ad-
vertising here has persomlly taken the
sample out to the trade to find If it was
practlcal.

The last thing 1 did before I lelt New
York was to place a window display. 1
asked the man if he would plck It up him-
self. He tried to get It up and couldn't.
He sald, "If I lind a plece of rope I could
tie it up.”

I sald, “All right; use some rope."

He sald, “I haven't got any”

“How are you golng to carry It

“I don't know."”

“Well,” 1 sald, “how are you making out
with this?"

“We're not making anything with it.”

“Why not?"

“They don't get placed.”

He didnt realize that the average sales-
man who has to carry it down the street
couldn’t reach around that display, Tho
maximum distance he can get Is the span
between the armpit and his hand, and they
had bought a display something Ilke 4§
Inches wide and 90 Inches long.

8o If you folks, In buylng stuff for your
retaller, will consider the angle of getting
it Into the store and making It a practical
thing, you have a great poesibility of mak-
ing him take a profit.

1 want to bring out the point that maca-
ronl at the present time In a greal many
stores Is consldered one more item—Camp-
bell's soup,: ketchup, etc. It lsn't standing
out aa our lady from the Gas company told
you, as one of the products he is dead an-
xlous to sell. He I8 merely carrylng one
more.

I was reminded of a camp meeting Incl-
dent. . There had been a very successful
camp meeling, a great many people had
Jolned the church, everything was golng
fine.. The last night of the meeting came
and the parson stood up and he sald, “I'se
very pleased to find this camp meetin' very
successful. We've had good attendance at
prayer meetin's, we've had speclal pleasure
in findin' 80 many people joined the church,
Tonlght we're gwine to have the final cere
monles, gwine to have the baptisms, All
you what know about our baptism know we
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have all ceremonies what B0 with It. Wa
have the sac’mental wine,—"

In the back of the camp meeting one big
burly spoke up and sald, “Pahson, don' min'
me, but make mine gin instid o wine."

Unfortunately we have nobody standing
out now msaying that macaroni {s the out-
standing thing in the store. 1 don't know
the situation well enough to make much
comment. I have read Mr. Skinner's ar
ticle in Printers' Ink and other macaron|
storfes but I don't think you are making
it stand out as a dominant thing In the
store,

Mr. Miller talked on telephone oicders, I
have worked on tho telephone order plan
in New York and It Is worth while conaid-
ering.

Mr. Mackintosh has carried nlong as far
as anybody can the Idea of really selling
the man Instead of merely casually seelng
him. It you will take your salesman In as
R partner In developing sales you will get
along a lot further, Instead of holding him
up as something remote.

I'm golng to close by telling you that I
definltely don't think that you know your
salesmen. You perhaps have your sales
meetlngs and it {s more than likely that
you are talking on remote and intangible
things. I doubt that many field managers
Rot oul to see the retaller and Jobber, 1
urge you Individually to get to know the
Inside of the store. I know that Mr. Muel-
ler Is a frequent visitor to retall stores,

I went to school In No., 24 school, and
the back fence of the school was the back
fence of Mr. Mueller's factory. | have had
a chance to watch the Mueller famlly grow
up and I know they Individually know the
inslde of a grocery store and the problem
that their salesmen have to meet,

Bo In closing I want to emphasize the
point of knowing your salesmen. Just one
atory In connection with that, The story Ia
told of Campbell's Funeral Chapels In New
York. Campbell’s handle any kind of a
burial at all. If there i{s an accldent In
New York, Campbell's Is generally the first
on the job and get the burial Job. 1If any-
body s killed from out of town, they want
the burlal In New York, Campbell's handles
It on o jobbing basis. They have clergymen,
musicians, ete. You may buy a $100 funeral
or a §160 funeral. For $160 you got a quar-
tet; for $250 you get a quartet and an ex-
tra good scrmon, It's all stock stuff,

In this particular case o man named John
Flynn who had been a dirty dog all his lite,
treated his wife terribly, been awlully rough
with his children, had been an all around
good-for-nothing chap, was killed In an ac-
cldent In New York. Mrs, Flynn and
daughter Nellle, In order to avold the dls-
agreeable feature of having the funeral at
home, declded to let Campbell's handle the
funeral. They got the chapel and the minls-
ter. The minlster came In, as he went by
the coffin he noticed that it's an adult male
and with that goes the adult male sermon.

He started off, not knowing who Flynn
was at all, but on the regular sermon and
it went like this: “My dear friends, you
are gathered here for the funeral rites of
a magnificent man. He was grand to his
<hildren, he was fine to his wife and he
treated his lovely daughter Nellle with mag-
nificent care. It {s a great bereavement for
such a lovely family to lose such a fine
man, such a wonderful father, such a won-
derful provider.”

At that Mrs. Flynn, who had never gotten
a nickel or a kind word from Mr. Flynn,
was a little astonished and she sald, “Nel.
lle, go up and look in the coffin. I don't
think that's your father he's talking about.”

80 I am golng to ask you It you will solve
your problems, make sure you're talking
about Nellle's father and gel across to your
salesmen and take to yourself personally
the advice to get as close as you can to
your retaller so you will not talk dut of their
province but talk with the retailer. I am
certaln you will succeed In gettiug the re-
tallor to take his profit if you do that,

—
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To Members of
The National Macaroni Manufacturers Association:

Welcome To Chicago The Home
.OF

Peters Machinery Company

It is only a short distance from the Edgewater Beach
Hotel to our Factory and we cordially invite you to
inspect our Plant during your visit to our city.

ETERS MACHINERY COMPANY

Builders of Automatic Packaging Machinery
4700 Ravenswood Avenue
CHICAGO, U. S. A.
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Whom Do Your Employes Work For?

By H. E. Hunter, Fleld Engineer, The 8herman Corporation

Three workmen, Bill, Jim and Steve, were
sitting on the front steps of one of thelr
houses talking and smoking.

"I'm workin' for a son of a gun of a
foreman,” sald Bill. “He sure does ride
you, You've got to have a drag with him
and geot Invited to some of his pinochle
parties and let him win some money from
you before you get anywhere. It's tough!
Delieve me I'll jack the job as soon as I
can find something else.”

Jim sald: “Well, I'm not fixed so bad.
I'm workIn' for m pretty good concern, this
8mith and Company. 1 don’t mind stickin'
with 'em for a while as long as they make
It worth my while."

The third one, Steve, pulled away at his
pipe. Bill and Jim walled expectantly to

H. E. Hunter,

hear what he'd say, for he had quite a repu-
tatlon as a “pretty bright kind of n guy.”

“You know,” he sald finally, “a lot of
us are all wet about this thing of who we're
workin® for, Now | got some new slants
the other day from a fellow, His idea I8
that you don’t really work for a foreman or
oven a plant at all; you work for the con-
sumer—for the lad who buys what you turn
out. Of course, the foreman and the super
and all the rest are Important; we all have
to work with one another but what are we
workin' together for? Why, so the plant
can turn out goods that will be sold; that
will be picked out by buyers to spend their
money on. The goods have got to be the
right price. And we have a lot to say,
through the kind of work we do, as to what
I8 a right price. Goods hrve got to be up
to quality and they've got to go through
production on schedule so they can get to
the fellow who orders them, when he wants
them. 1 think that blg Idea Is worth think-
in' about, lads. For If you're workin' for
the consumer, you're really In business for
yourself, bhecause every ane of us Is a con:
sumer."

The other two nodded. Bill remarked,
“Sounds as though you're right, Steve; any-
way, It's worth thinkin' over.”

Analysis of a business or of an Industry
today that Is making n profit will bear out
the soundness of Steve's “dope,” for in the
last analysis It will be found profitable, be.
cause It Is working for more consumers;
for brondened markets. i

And the workers are in business for them-
selves; In the sense that It Is decldedly to
their sell Interest that the organization in
which they work extends its markets; keeps
its costs down to a point where the selling
price will command markets; keeps its
quality up where it will keep the markels
after they are gained, and makes a falr

profit which will induce capital to come In-
to the business, °

Business and manufacturing executives
need no reminders that they are dolng busl-
ness under conditions which have changed,
widely and basically, during the past 20
years,

English engineers visiting America went
back home recently and- wrote a book on
what American Industry has been dolng.
That littlo book has been halled ns one of
the most notable contributions to business

and {ndustrial literature during the last cen.-+

tury. Those engineers saw us from a dls-
tance. They had the perspective which it
Is sometimes difficult to get’ when you're
close to problems and “can't see the forest
for the trees.” One of the factors In the
conduct of successful Amerlcan Industry
which they remarked as fundamental to suce
cess’ (their observations were confined to
Industries outstandingly successful and did
not take Into account the thousands of
Amerlcan manufacturers who have been los-
ing ground) Is the principle of manufactur.
Ing at costs low enough to command wider
and wider markets and the payment of high
wages. For high wages, an they point out,
it they yleld a high per cent In efforts, make
broader markets; glve more people money

with which to buy the products that Indus- )

try turns out.

This - principle of making goods at low
coats {n volume so that they can be sold
in volume at a right price Is not a theory;
it Is based upon facts, upon accrmplish.
ments.

Working It out more generally In such an
Industry as your own carries us back to
the three workers on the front porch,

Employes are a vital, although frequently
an undervalued factor In making this prin-
ciple work In the Interest of profits and sta-
bllity. Every last man on the payroll of
your indusiry represents a controlling fac-
lor in costs. As he works day after day,
his ideas, hands, attitudes, feellngs are en.
tering into the:product with which you hope
to command markets, But his own Impor-
tance In the whole scheme of things; his
place In the chain of production and distri-

Pleasure's All Mine

The Chicago Gang was on the job
carly and late. From the cheerful
greeting at the time of arrival to the
happy farewell at the time of depart-
ure, every visitor was made to feel that
it was a pleasure to entertain him.

Who was the better pleased, the
“‘entertnined’’ or the ‘‘entertainers?’’
Hard to tell. They both seem to have
enjoyed the whole affair and voted it
the “BEST EVER.” Thanks, every-
body !
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bution is only occaslonally understood Iu;
him in its right light. Actually he and you
are working together. His interests are

" your Interests. His advancement depends

on the prosperity of the Industry in which
you both have a stake. He and You pros-
per or suffer togother. Depression means
lose of job to him: loss of profit to your In-
dustry. His loss of job lifts out of the
stream 'of consumer demand so and so
many dollars essentinl in keeping that
stream up to normal.

There are real, dollars.and-cents posslbil.

itles of mutual profit in getting over to your
employes the facts whereby thelr attitude
toward your business may become of the
same constructive temper as your own.
Tangible, specific results are being secured
In return for’ such efforts directed toward
increased mutual understanding of “what
it's all about.” Investment In the develop-
ment of thoroughgoing good will are as
necessary as Investment in public good will,
And for the securing of a Iasting, slocere
type of good will which will show up in
day-to-day production, In the cost sheots,
In quality and in all-around coordination,
apecialized effort Is as easential as In the
field of legal problems, advertising effort or
any of the othel great flelds of business
and industrial specialization,
. In the final analysis, your employes are
working with you for the consumer, ‘The
reaching of an objective where they thor-
oughly understand that fact, and produce
accordingly, deserves Immediate and thor-
ough attentlon, for It (s a basle, cruclal
problem.

Stag Lunchcon---Entertainment

"A novel feature of convention enter-
tainment was sprung on the macaroni
manufacturers and allied tradesmen by
the Chicago host on Wednesday after-
noon following the regular session, It
was in the nature of a buffet lunch and
a ““peppy’’ show. Both were highly
appreciated, the erowd being partien-
lurly thankful to the host, espeeinlly L.
M. (Doe) Fleteher, western manager of
the Joe Lowe company; Charles I.
Miller of the Chicago office of Wash-
burn Croshy company, and John V.
Canepn of the John B. Canepa com-
pany (Red Cross Macaroni) the steer-
age committee that contributed so
mueh time and thought to the welfare
and entertuinment of the visitors. It
was novel; it was fine. Thanks, hoys!

Ilere's the buffet lunch menn as
served by the Edgewater Beach hotel

MENU
Assorled Hors d'Ouevres
Celery Radishes Mixed Olives
Cold Assorted Meats
Vegelable Salad
Potato Salad
Spaghett! Tetrizine
Fresh Btrawberry Ple a In Mode

Danquet Rolls
Coffes

—_—_—

A word of appreciation to a loyal
customer or an interested helper
doesn’t cost much, and makes for a
larger and more direct husiness build-
ing value than a cash investment long
and carefully considered.
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A Real Party

Several years ago there was no such
thing as a convention banquet. Then
the first step was taken and cats were
served. Things continued to improve
with the good will and support of the
delegates and entertainment was add-
ed. The annunl banquet and enter-
{tainment in the Black Cat room in the
Edgewater Beach hotel was casily the
best ever attempted. On every land
‘were pleased diners uttering words of
commendation and praise.

The Chicago Gang was given full
credit for the entertainment which was
high class and on a par with the hest
ever shown' in this exclusive hostlery,

Mention should be made of the won-
derful and inspiring reading delivered
by Miss Harriett Rossi, the 13 ycar old
daughter of Mr. and Mrs. Henry D,
‘Tossi of Braidwood, IIl,, the former
baving long served the National asso-
ciation in several eapacities. She was

.‘heartily cheered and responded with a

short encore,

The ““World’s Funniest and Most
Surprising Waiter'' was there. 1le
spilled water over the ladies' frocks,
who later could not find where they
were touched, rubbed ice on A. J.
Fischer’s head, warmed his hands over
a beautiful hat of cardinal hue worn
by one of the ladies in the Canepa par-

CONVENTION

As a result of a wager that grew out
of an incessant tensing of Martin
Luther of durum fame and wearer of
a8 ‘‘cookie duster’’ under his proboseis
our worthy president will have to grow
a mustache. President Mueller joined
the hilarious breakfast crowd in kid-
ding Martin on his **hair lip'’ masquer-
ading ns n mustache ; Martin took it all
good natured, and sport that he is he
offered to lay Mueller a wager. Ile
would flip a coin. If Luther won he
would shave off the offending herbage;
if Mueller lost he was to grow a
‘‘smoke sercen' on the upper’lip.
Mueller lost. Ilence you will have to
exercise care when you see him again
lest you pass him up as an unknown,
because the mustache will surely alter
his well known looks, that make men
smile and ladies gaze.

D. C. Maclver with his Texas som-
brero attracted attention early and
late. He passed out El Paso informa-

ty, kissed F. J, ITanahan, hugged Doe
Fletcher, drank out of Martin Luther's
glass, not Lake Michigan stuff, either,
and in numerovs ingenious ways kept
the erowd roaring and expectant. He
was easily the hit of the evening, The
“Macaroni Trio" sang and played into
the very hearts of the men and women.
One number was better than the one
before it, and the Chicago Geng was
not stingy with its entertainment,

To cap the climax that same afore-
said Gang assumed practically the en-
tire financial responsibility for the eata
and everything, Finel Thanks.

Here's the menu to make hungry
those who were absent for any reason:

MENU
Fruit Cocktall
Mixed Olives Balted Almonds
Tomato Boulllon, Egg Noodles
Wafers s

Grilled Filet Mignon, Fresh Mushrooms
New Potatoes, Parsley Butter New Peas

Macaronl Balad, 1000 Island Dressing

Btrawberry Ple, a la Mode

Coffee
Fancy Rolls
ENTERTAINMENT
Musle,.oovenens abinwanei Benson Orchestra
Toastmaster...... Henry Mueller, Presldent
“ToRBLEr". . .ovuvnsas Hon. Douglas Malloch
Entertalnment........... The Chicago Gang
Dancing
1927 COME AGAIN 1927

SIDE LIGHTS

tion and Texas lore to any one who
would lend his ear. Aside from that
he was all right. He gave the ladies
a little straw hat souvenir, the head
gear being of Mexican make. To the
men he gave some fine cigars and to
Secretary Donna a “‘hot tamale' cigar
that the latter was afraid to tackle in
the presence of so many friends. Mac
performed wonderful card tricks and
told an.avalanche of stories. Too bad
that El Paso is so far south.

C. M. 8, Langione was very popular
during the afternoon of the second day
when he passed out some very useful
souvenirs on behalf of the Washburn
Crosby Co. These were wonderful
Aute-point pencils bearing the inscrip-
tion, ‘“Gold Medal Semolina.” All

were very thankful,

The afternoon stag was a ‘‘cat’s
meow’’ and its sponsors received the
deserved praise of the entire gathering,
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It was “‘spicy’ with just the variety
needed to cheer up the tired (1) busi-
ness men who work so hard at con-
ventions, The buffet lupch; was ideal
lncking only that liquid refreshment
that made stag parties so enjoyable in
the days before it was necessary to go
to Texns to be between Ge and 6 min-
utes from the first legal bar:south of
Chicago,

J. 8. Bellanca, reprcsnntingqt]m new-
est addition to the association list of
nssociate members, was very popular
with the ladies and the men:. If his
firm, the Carrier Engineering corpora-
tion, is not now known to_the entire
industry it will not remain long in ous-
pense. At the stag he oceupied a front
row. At the banquet he was not lone-
some. Fine for the first time, J. 8.
You'll improve with age.

Doc. Fletcher of Joe Lowe company,
John V. Canepa of the Red Cross Mae-
aroni Co., and Charles L. Miller of
Washburn Crosby Co., are deservedly
huppy. They tackled a difficult propo-
sition, that of entertaining the visitors
in & way that exceeded all previous at-
tempts, They must have succeeded be-
cause the convention tendered them in-
dividually and collectively a standing
vote of thanks just before adjourning.
They deserved it; they surely earned
it. Thank you, Chicago Gang, you and
all your cohorts.

Surprises came early in the conven-
tion. Just as President Mueller com-
pleted his annual address he called
Secretary M. J. Donna and Dr. B. R.
Jacobs to the rostrum and presented
each with a gift in appreciation of
their .services, not doing so as an of-
ficer but in behalf of his company. The
recipients were happy and embar-
rassed. The gift was a beautiful and
useful fountain pen and a pencil of sil-
ver in a beautiful box. The conven-
tion applauded; the 2 honored officers
blushed and appropriately accepted
the tokens presented.

The ‘‘Battle of the Drys'’ lasted dur-
ing the entire session. A. Boninmico
of the Barozzi Drying Machine Co., Ho-
boken, N. J,, enjoyed the advantage of
a. wider acquaintance and more thor-
ough convention training. J. 8. Bel-

-langa, representing the Carrier Engin-

eering corporation, learned fast. Well,
anyhow, things were none too dry to

really test out the processes.
(Continued on page 64,)

! The House Always at
; of Your
Perfection Service
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“WE SERVE THOSE WHO DEMAND THE BEST”

ANNOUNCING
A NEW MOSTACCIOLI DIE

We have done what some manufacturers thought impossible---INVENTED
and PATENTED a dependable Die that will make MOSTACCIOLI direct
from the press, faster, cheaper, more uniform and better appearing than it ia possi-
ble to produce by the old machine method.

Many of these dies are now in use in leading plants throughout the country
and are giving entire satisfaction,. Write us for prices, literature, etc.

We also make all other known types of dies or moulds. Prices and details
submitted on request.

MARIO TANZI COMPANY

348 Commercial Street BOSTON, MASS.,, U. S. A.

That will dry your macaroni

Where Others Have Failed,
perfecily

We Have Succeeded.

Stop all the waste—acidity—
cracked and moulded goods

Save labor 75%

USING

BAROZZI DRYING SYSTEM

616-620 Clinton Street HOBOKEN, N. J.
New York City District

Why not deal with a reliable house?

INTERNATIONAL
MACARONI MOULDS CO.
317 Thirﬂ Ave. Brooklyn, N. Y.

Make money and better macaroni
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MACARONI EXPORTS

According to data by the burean of
foreign and  domestie commeree, De-
purtment of Commerce, on exports ot
macaroni products for April 1926, that
business has shown a seasonal deerease
that is anticipated by the maearoni
manufaeturers for the spring months of
the year. From u total of 852,000 1bs,
exported in Mareh 1926, there was a
drop to 702,000 1bs, in April,

The Dominican Republic was the
leading purchaser in April when 120,
000 Ibs. were exported to that country,
United  Kingdom. took second place
with 110,000 Ibs; Cunadn was third
with 97,000 1bs.; Mexico fourth with

90 1bs, and Cuba fifth with- 60,000

New Orleans ranked first among the
mucaroni shipping ports, the total ex-
ported through that port being 266,
GO0 Ibs, as compared with New York's
229,000 b, whieh gives it second place,
Sun Franeiseo was third with 71,000
lba,, followed by Buffulo with 53,000
Ibs, We attach below a list of the
buyers of the American made macaroni,
quantity purchased and the port of ex-
port.

The total quantity of mncaroni ex-
ported from the United States for the
10 months ending April 1926 was 6,
854,000 1bs. as compared with a total
of 7,082,000 1bs. for the period the year
previous, This shows a falling off of
over three quarters of 1,000,000 1bs.

EXPORTS8 OF MACARONI BY PORTS AND COUNTRIES OF DESTINATION
April, 1928
(1000 Pounds)

New Baltl- New San Wush. All

York more  Orleans Franclsco Ington Buffule Other Total

Oreece ....evvvnuns 6 [
Irish Free Btate.... b 5
Netherlands ....... 12 13 25
Bwitzerland ........ 1 1
United Kingdom.., 78 ] K 110
Cannde sisesvsoness 1 H 53 19 7
Costa Rlca ...... 1
Quatemala ... . . 1
Honduras ..., [ 1 7
Papama .... a7 48
Mexico ., 19 13 25 BG
Newloundl 1
Jumalea s..v.viiia, 2 2
Other Br, W, Indies 1 . 1
Cuba ..eivaven sun 10 47 3 60
Dominican Reprblic 8 112 . 120
Haltl’ . iovsicenesss 4 [ 10
Virgin_ Is| ' 1 1
Colombla .... 1 L . 2
Peru ..... 15 16
Venezuela 1 1
British Indla,...... 1 . 1
Btralts Bettlemonts., 1 1
China ..ccovennanan 1 ] 2 26
Japan ...... A . 3 3
Philipplnes ........ 1 10 1 12
Australla ..... | | 16 41
New Zealand....... 12 ] 16
Other Oceania...... 1 1
Brit. South Africa.. 1 1
Total .....co000e 229 -] 260 mn 27 63 48 702

*Lesy than 600,

WINS IN FOLDER SUIT

Two Patents on Noodle Mad;im.r.De-
clared Valid by High Court in
Mueller Claim.

Un appeal from the decision of the
lower court in a suit by the C. . Muel-
ler Co. of Jersey City, N. J., against A,
Zerega's Sons of Brooklyn, charging
infringement of patent rights through
the use of a folding device made by the
former, the U. 8, Circuit Court of. Ap-
peals for the Second circuit, sitting in
New York ‘city, recently upheld by

unanimous decision, the validity of all
the claims of patent No, 1,192,336 for
a machine for folding noodles, and
patent No. 1,217,801 for a method of
folding noodles,

The two patents referred were
granted Samuel Mueller, the inventor
of the machine and of the process re-
ferred to, and both are now the prop-
erty of the C. F. Mueller Co. of Jersey
City.

Judges Henry W. Rogers, Charles M,
Hough and Julian W. Mack, in an

opinion written by Judge Hough, held'

that the patents disclose an entirely

‘new machine for manufacturing noo-
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dles, and that their contribution
to the art is of great value. The opin-
ion reads: .

One of the virtues of Mueller's apparatus
Is that there is very complete coordination
between the mechanical cutting, the feeding
and the folding of the noodles. No such co-
ordination s discoverable In the prior art
patents whether domestic or forelgn. Muel-
ler's double folding s effected by means so
far as we can see entirely different from
that of any other or earller device. * * *
Mueller hes succeeded. In producing a very
old articlue of food with what seems to be
unexampled rapldity and economy.

The decision by the Circuit Court of
Appenln marks the termination of a
long and strenuously contested litiga-
tion brought by the C. F. Mueller com-
pany against A, Zerega’s Sons, Con-
solidated, a well known noodle manu-
facturing concern, Zerega's Sons de-
fended the action upon the ground that
they were purchasers in good faith of
the alleged infringing machines from
the manufucturer who had promised
to protect them against suits for in-
fringement,

A. Zerega's Sons, Consolidated, have
been ordered to account to the C, F.
Mueller Co. for all profits made by
them as a result of their use of infring-
ing machines, and also for all damages
suffered by the Mueller company.

Mr. Mueller, when interviewed shortly
after the opinion was handed down,
expressed great satisfaction over the
ruling of the court, and said that the
Mueller Co. intends to take immediate
steps to enforce its rights under the
patents, and, if necessary, to sue the
many infringers. He says that the
Mueller company considers the deter-
mination of the case against A.
Zerega's Sons, Consolidated, which was
a test case, a decisive adjudication
upon the merits of the two patents.

Mr, Burico, president and general
manager of the Claremont Machine Co.,
largest builder of noodle machines in
the country, was actively interested in
the suit, Through the firm's patent
counsel comes the following comment
on the decision,

**As stated in the court’s opinion and
as was the fact, the Zerega machine
was substantially the machine patented
in the Mueller patent. As the lower
court snid, the machine is ‘practically
a copy.’ It was made by Werner &
Pfleiderer, who also built the Mueller
machine and who understood that they
had a right to build such machines for
others, We understand that no ma-
chines of this type have been built or
sold by them for many years past.

‘'This was the only machine alleged
to be an infringement in that suit,
The court did not pass on any other
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type of machine, The decision is there-
fore no judgment or even an indienticn
that any other construction of machine
is covered by the Mueller patents. The
court held the design patent invalid.
It is a well known rule of patent law
that even though the same result (the
same fold in this ease) is ohtained, this
does not prove infringement. There is
no infringement unless substantinlly
the same machinism for accomplishing
that result is employed. The decision
is therefore no precedent for elniming
that any other differently operated ma-
chine infringes.  In short, while the
deeision holds that using  Mueller's
specific form of machine infringes the
patent, it does not hold that any other
construetion of machine is an infringe-
ment, and it does not specifieally in-
validate the patent on the design of
the “W'" fold. Your muchine as yon
now make it operates on an entirely
different prineiple by a radieally dif-
ferent mechanism, and makes an en-
tirely different fold."’

The outeome of this test suit is of
wide interest since many other firms
have innocently purchased and used
the deviee which is declared infringed
upon. It has not yet heen lli-h'l'lrliluw_l
whether there will be further appeal in

the case and the final deecision will he
awaited with interest.

Nosed Out

Not all the eonvention attractions
are on the printed program, The one
pictured is an example of the unexpeet-
od that can always be looked for when
fine fellows meet.

G, Guerrisi, as most of you know, is
rather “‘rotund ™ and somewhat over-
weight.  Joseff Fresehi, on the other
hand, is spry, speedy and supple.

Guerrisi probably exeels as o hunter
ar at golf, but he is hardly built for a
race, This, however, he will not volun-
tavily admit. It has to be proven to
hing, and here's how it was done.

After a hot disenssion abont speed
during which hoth boasted of their
prowess, a challenge to a race naturally
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resulted. 1t was to he a private mateh
amd a0 seeret. The samdy hoael wis
chosen for the test. Someliow the waord
got out and when the riaee wis ~tarted
there was quite a ecrowidl of friends of
the 2 runners gathered on the shopes of
Lake Michigan, shonting words of en
econragement from the side lines

Guerrisi made up with supporters
what he lncked in wind. e = Dlew ™
coming down the streteh and had 1o
swallow the dust of the more fleet faot
o Freschi. This is a snap shot of the
close finish.  Yes! 1t was o friemlly
test,  See how happy both are!

J. A Biondo, the mechanical engin-
eer of I, Del'rancisci & Son of Brook.
Iyn, attended the convention for his
first time and he made a host of per-
sonal friends and some eustomers for
his eompany.

The old warhorse, T. I1. Toomey, was
there also with his usual smile, Irish
wit and in general agreement with ev.
ery action of the convention,

Dot stay on the job unless y o eon.
sitler it worth doing.

Simplify your sales story.

NO. 2 SEMOLINA

Pure

STANDARD

Durum Semolina
Quality - Service - Satisfaction

NO. 3 SEMOLINA

WRITE OR WIRE FOR SAMPLES OR PRICES

KING MIDAS MILL CO.
MINNEAPOLIS, MINN.
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Notes of the Macaroni Industry.

Consolidations(?)

From reliable information that comes
from New York there is a plan on foot
for consolidation of several of the
large macaroni plants into a stronger
company. The promoters are silent,
preferring to work quictly through the
preliminary stages of the deal. An-
other movement would consolidate a
group of smaller plants so as to cen-
tralize production and reduce its cost.
The promoters apparently are of the
opinion that along this line lies the
solntion of the troubles that have been
confronting the more populous centers
that boast of altogether too many weak
and unreliable firms.

Entertains Students

The Cumberland Macaroni company
of  Cumberland, Md., was host last
month to the members of the domestic
science department of the Pennsyl-
vania Avenue school of that city, The

15 students were shown through the
plnr.t by the owners and to them the
process of manufacture was made
clear by the officials, who took personal
interest in the inspection. Under the
direction of Mrs. Straight, the domes.
tic science instructor who accompanied
her pupils, several sessions of her class
were given over to the study of maca-
roni food values and the proper prepa-
ration of these products for serving in
American homes. The visit was a treat
to the students and a good publicity
stunt for the firm.

Krumm Advertising

The A, C. Krumm & Son Macaroni
company, established in Philadelphia
for over 60 yecars, recently launched a
comprehensive selling help for the re-
tail grocers that should greatly in-
crease the demand for its products.
The Philadelphia Inquirer and other
papers throughout the section served
by the company will be liberally used
in giving publicity to the firm's policy
and products. This firm has enjoyed
a good reputation because of the qual-
ity goods it manufacturcs.

““Onr Bast’' Balad

At the Star-Telegram and Record-
Telegram annual free cooking school
held recently in Fort Worth, Texas,
thousands of visitors enjoyed an excel-
lent miacaroni salad prepared by Mrs,
Chase, the dietitian in charge of the
school. She named ler delicious salad

““Our Best’” because the ‘‘Our Best''
brand of macaroni manufactured by the
Fort Worth Macaroni company, was
used in macaroni salad.

The macaroni firm had an attractive
booth at the cooking school, which was
the center of attraction. The firm’s
many products in blue and white car-
tons were prettily displayed against a
background of lavender crepe paper.

Mra. Chase used repeatedly the mac-
aroni, spaghetti and other products of
this firm in the combination dishes pre-
pared in her demonstration work, and
thousands of thimbles were distributed
by representatives of the firm as souve-
nira.

$1600 Fire Damage

A fire, the origin not known, caused
damage estimated at $1500 to $2000 last
month in the 3 story brick building at
176 Endicott st., Boston, which is
owned by G. Capodilupo and which
was occupied by the New England Mae-
aroni company. The fire started in the
basement and had destroyed much of
the machinery and equipment in the
interior of the building hefore the
flames were subdued.

 Involuntary Bankruptcy

The Italian Macaroni company of
Boston, Mass.,, was thrown into bank-
ruptey last month hy the filing of an
involuntary petition at the instance of
3 creditors to whom the firm is indebt-
ed. The claims of these 3 creditors
total nearly #8000,

New Or 01d Time

Should the whistle of the Foulds
Milling company plant at Libertyville,
111., be sounded by standard time or on
tla,\'liéht saving time, That was the
question that puzzled the suburbanites
who reside at Libertyville, 50 miles out
of Chicago, where is situated the plant
in question.

The village of Libertyville deter-
mined to transact its affairs on the
time as God intended it should be. As
a large portion of the residents of
Libertyville must commute daily to
their work in Chicago the macaroni
siren was depended upon as a time sig-
nal.

In addition to the macaroni faci ry
the only other industry that ran on
daylight saving time was the suburban
service. The confusion became so great
last April that a petition was circulat-

ed asking the village board to have the
Foulds whistle sounded on standard
time, a concession which was readily
granted beeause of the firm’s interest
in the wishes of the community in
which it has flourished for so many
years,

Off To Europe .

While regretting his inability to at-
tend the Chicago convention Alfred A.
Bianchi, president of the Italian Maca-
roni company at Worcester, Mass.,
gave a fine reason for his absence. Ie
had planned to sail on the President
Wilson for Naples, Italy, on May 26 to
visit relatives and friends and ineident-
ly inspeet some of the leading macaroni
factories in that eountry. He feels
that the information le will thus gain
will compensate him for the loss that
comes through missing the annual con-
ference of the American macaroni in-
dustry. Mr. Bianchi on his return will
report on macaroni conditions and will
give his experience in a short article to
nppear in this publication.

Incorporate Williamsburg Firm

The Williamshurg Macaroni Manu-
facturing company was duly incorpo-
rated under the state laws of New
York last month, The capital of the
new firm is given as $10,000. The di-
rectors are: Joseph Fontana, Massa
Pequa, New York; 8. Swerlip and Ed-
ward A. Wynne of Brooklyn.

Fire Damages Plant
The building of the Alba Macaroni
company at 46-48 Flushing av., Brook-
lyn, was considerably damaged by fire
on May 16. The loss was more than
covered by $25,000 insurance on build-
ing, equipment and stock,

And They 8till Live

The editor and his office force were
surprised during the month to receive
a 10 pound box of Golden Crown Spa-
ghetti from the Golden Crown Macaro-
ni company, recently established at
Trinidad, Colo. The sample was in-
tended to show the quality of the prod-
ucts which this firm aims to manufac-
ture and to market on a quality compe-
tition basis.

‘While the editor and his staff are not
spaghetti connoisseurs they made am-
ple and frequent tests and pronounced
the sample of an exceptionally high

= JYWB
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MALDARI'S INSUPERABLE MACARONI BRONZE DIES

with removable pins

Quality

Trade Mark
Reg.
U, 8. Patent Office

-— -

Service

o
'y

Satisfaction

F. MALDARI & BROS,, Inc., voncerts

SEND FOR CATALOGUE

Eatablished 1903

Meets Every Requirement of “The Ideal Container”
The Stokes & Smith d

. Tight Wrapped Package

.
LT, Aoy "

The Package
Stokes lv?:l‘:; ntniz?:ht::'l‘h:hp
Capety, $4-90 Ughl-wra pped prchages The Tight Wrapped Package, which has long been
Taute. gh pp ckage, g
) i used for Flour, Cercals and other products, 1S now
coming into use for Macaroni, Spaghetti, Noodles,
cte. The many advantages of the Tight Wrapped
Package, as wrapped on the Stokes & Smith Pack-
age Wrapping Machine, make it the ideal container
for food products.

machine for wrapping it. We will send samples if
you desire. No obligation on your part whatever.

STOKES & SMITH COMPANY

Summerdale Avenue and Roosevelt Boulevard
PHILADELPHIA, U. S, A,

Let us tell you n.bout the latest package and the ‘
British Offices 23 Goswell Road, E. C. 1, London ‘
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grade. The thoughtfulness of J. Tara-
hino, general manager of the new firm,
is appreciated and a successful career
for the firm is prophesied.

Buys Additional 8pace

Because its rapidly expanding busi-
ness will sooner or later necessitate
inereased manufncturing space . the
Chicago Macaroni Co. in anticipation
of that contingency has purchased a
site on Canalport av. and Morgan st,,
Chicage, near its present plant. The
land and the 1 story factory building
thereor. is reported to have cost the

firm nearly $45,000. Plans have been ’

completed for the erection of a 5§ story
and basement structure on the plot
which is 100x125. The factory annex
is to be of pressed brick with stone
trimmings and the estimated cost of
the addition, fully equipped is placed
at over $250,000,

Ehrat's Bpaghetti Bauce

George Ehrat & Co., of Chicago,
manufacturers of the well known
Ehrat’s Grated Italian Cheese, have
added & special sauce to their line, It
will be known as ‘‘Ehrat's Italian
Style Spaghetti Sauce.’’ Tt is ideal for
use on spaghotti, macaroni, noodles,
meat and fish dishes, being composed
of the finest ingredients earefully pre-
pared in & way to satisfy the most par-
ticular peaple.

New Mostaccioli Die

Patent rights for a new die that will
make the form of alimentary pastes
known as ‘‘Mostaceioli'' have been
given to the inventor, Mario Tanzi of
Boston, Mass. Mostaceioli has hereto-
fore heen manufactured on a machine
involving a long drawn out process and
an exceptional eare in forming and
euring. The new die will produce the
Mostaceioli shapes much quicker, more
uniform and at a great reduetion in the
cost of labor, the savings being as
mueh as 5067

The inventor is a hrother of Guido
Tanzi of Brooklyn who is the patent
owner of the Fusille and Yolande dies,
that were invented ahout 2 YeLrs ago.

The inventor of the Mostaccioli dies
has organized the Mario Tanzi com-
pany which will, in addition, manufac-
ture all kinds of macaroni moulds at
his plant, 3448 Commercial st., Boston,
Mass. The new die has been thorough-
ly tested in several plants and accord-
ing to the inventor is entirely satisfac-
tory.
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Convention Side Lights
(Continued from page 48,)

The ladies surely enjoyed a pleasant
ride around the beautiful boulevards
of the convention city. They were the
guests of the Chicago manufacturers
and the allied trades. In addition ench
was treated to a box of delicions eandy.
Sure the ladies appreciated it and were
duly thankful.

The “‘approach’ is a wonderful
thing in salesmanship; also in golf; hut
Joe Lowe will have to he careful in
making his approach right side up to
prevent heing spanked, as one of the
eanvention wits stated during the stag.

Frank A. Motta of the Champion
Machine Co., Joliet, 111,
looks an nppnt’lunif,\' to advertise his
wares.  Useful pencils and note hooks
hearing the firm’s address were Qistri-
Imted during the convention,

Mucller as a president is fine but as
a roloist, well, Henry was called upon
to sing a welcome to the guests at the
banquet and he is not a Caruso. But
for courage and determination, hand it
to Henry,

Toothinche is a sure fire spirit dump
ener.  Henry D. Rossi, the genial vice
president, and A. L. Ruland of Wash.
burn Croshy hoth suffered from this
malady and everybody noted that they
were not as cheerful as usual. Whe
could be under the circumstances?!

Secretary M. J. Donna had all the
diners jealous during the hanquet when
the funny waiter asked him to quafl a
hig stein of bheer of the pre-Volstad
vintage. Did he do it? I'Il tell the
world he did.

Lloyd M. Skinner of the Skinner
Manufacturing compan ¥, Omaha,
knows how to do things. He ‘“per-
mitted'" Mrs. Skinner to visit her folks
in Texas and then comes to the con-
vention unencumbered. e was very
active throughout the eonvention tak-
ing part in the general discussions and
entertainments,

Bill Derrick, the New York manager
of the Pillshury Flour Mills company,
was aot in hik usual singing mood,
Mrs. Derrick was along; could that be
the reason?

F. J. Tharinger of the Tharinger
Macaroni Co., Milwaukee, was a littlo

never over-.
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timid a1 to what might happen at this
first convention, so he brought along
his brother John to support him. He
enjoyed every session and so did John,
a8 where one was, there was found the
other. Team work!

One thing that was sadly missed at
the convention was the singing of W,
E. Ousdahl, popular manager of the
Commander Mill company, who strums
a wicked uke. He was so busy meet-
ing his friends he found no time to bhe-
come musical.

Perhaps no one got the “‘kick' out
of the convention that C. P. Walton
received. It was his first convention
in years, but the Capital Flour Mills,
Ine,, of the Twin Cities was ably rep.
resented,

Some of the manufacturers acensed
L. E. Cuneo of the Connellsville Maca-
roni Co. as not promoting the consump-
tion of his products. He has reduced
considerably during the past year, Has
he likewise reduced his macaroni ra.
tion?t

C. Ambrette of Cevasco, Cavagnaro
& Ambrette, Inc., Brooklyn, was load-
ed down with blue prints of plants
wherein he claimed macaroni products
could be manufactured with little or
no help. e always had an interested
audience,

The Two Star Club of Minneapolis
Milling company brokers and sales-
men wore conspicuous badges that
identified them. Their behavior ‘was
above reproach; their conduct all that
Maryin could desire.

Hungry and Peeved

Following a discussion during the
convention in which he eame out sce-
ond best, a macaroni man, (name delet-
ed), sought to forget his own trouble
by eating. Heo entered the dining
room of the Edgewater Beach hoter,
selected a seat in a quiet corner and re-
flected on the happenings of the past
hour. Besides being overworked and
overwrought, he was hungry.

The waiter came up to him unawares
and began his spiel: “‘I've got deviled
kidnoeys, pigs feet, chicken liver and
calves brains.”’

The peeved diner replied angrily:
‘“What are your troubles to me? I
came here to eat and to forget my own
worries.”’

He was served and appeased.
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LABELS

LITHOGRAPHED IN

BEAUTIFUL COLORS

THE GAMSE STYI.E
WILL HELP
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Consult our Trade-Mark and Copy-
right Bureau before adopting a new
Brand—It may save you costly liti-
No charge for this service.

gation,
65-67 W. HOUSIONt STREET
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A PERMANENT DEPENDABLE EMPLOYEE

A CHAMPION FLOUR HANDLING OUTFIT when once in-

stalled in your plant becomes a permanent, reliable, economical and
dependable employee.

IT handles your Semolina without loss.
IT sifts and blendscarefully and accurately.

IT works automatically and will last a
life-time.

IT saves time and material.

IT costs little and pays for itself in savings
it accomplishes.

Catalogue and Quotations gladly sent
all interested Macaroni and Noodle
Manufacturers. Write today.

The Champlon Machinery Company
Joliet - - - lllinois
New York Representative: Frank P. Murray, 260 W. Broadway, New York City---Phone Walker 7095
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Grain, Trade and Food Notes

Head Miller Dead

Louis M. Walton, head miller for the
Crookaton Milling company at Crooks-
ton, Minn,, died May 12 from a par-
alytie stroke. 1ls wife called him to
hreakfast that morning, and getting
no response went to his room where
she found him dead. Ie has been ail-
ing for some time but always attended
his duties at the mill. Deceased was
head miller for his firm for more than
21 years. 1e came of a family of mill-
ers, a profession which he had followed
sinee childhood, his start being in his
father's mill. Mr, Walton is survived
by his wife and 7 children. C.P. Wal.
ton, a brother, is president of the Cap-
ital Flour Mills, Ine.

France's Bread QGrain Area

Winter and spring acreage for the
1926 wheat crop of France is reported
at 13,458,000 in a cable to the United
States Department of Agriculture from
the International Institute of Agricul-
ture. This is a decrease of 296,000
acres or 2% below the 1925 total of
13,754,000 acres,
winter wheat acrcage was 4% below
the winter wheat acreage for the 1925
crop. The condition of all the grain
crops is about average but slightly be-
low the condition at this time last year
or in 1924,

Increased Wheat Area

The total winter and spring acreage
for the 1926 wheat erop of Czechoslo-
vakia is reported as 1,641,000 accord-
ing to cable received by the United
States Department of Agriculture from
the International Institute. This is an
increase of 15,000 acres over last year's
total of 1,626,000 acres. The increase
is partly offset by a decrease of 10,000
acres under rye which is reported at
2,080,000 acres compared with 2,090,000
last year. Other grains show slight in-
crenses: barley 1,735,000 acres against
1,714,000 last year, oats 2,093,000
against 2,068,000 and corn 390,000
against 387,000 last year.

Glue on Trial

The Arabol Manufacturing company
of New York city believes that it has
concocted a glue that is exactly suited
to the requirements of the macaroni
manufacturing trade. It is sufficiently
convineed to offer a keg of either its
Shipping Case Qlue for sealing corru-
gated and fibre containers or its Sphinx

The first report of

Utility Glue that is adaptable for gen-
eral labeling purposes in a shipping
room. This offer has been made with
the condition that the shipment may be
returned if not satisfactory., A circu-
lar letter last month brought many in-
quiries,

New Office for Champion

The Champion Machinery company
of Joliet, 1ll., maker of the well known
Champion Mixers, Noodle Brakes and
Flour Blending outfits, has so out-
grown present quarters that it is nee-
essary to remove that office from over
the plant. A 2 story office building,
40 by 75 feet, is being built adjoining
the machine shop. In addition there
will be a warehouse of an even larger
size constructed at the rear.

The ground floor of the new build-
ing will be used as a pattern room,
where blueprints, dies and other ex-
pensive equipment will be stored. The
second floor will be used for the gen-
eral offices and will be equipped with
the most modern office equipment. The
export office of the firm will be in the
same building. The entire cost of the
improvement is estimated at about
$25,000 by Frank A, Motta, the secre-
tary.

Winter Injury to Wheat

Winter injury to wheat causes near-
ly as heavy losses to that crop as do
all wheat disenses combined, says the
United States Department of Agricul-
ture. The acreage of winter wheat an-
nually abandoned, largely because of
winter killing, averaged 9.9% during
the 23 year period from 1901 to 1922,
inclusive, according to Department Cir-
cular No. 378, ‘‘Comparative Hardi-
ness of Winter Wheat Varieties,”’ just
issued. :

During the 14 year period from 1909
to 1922 inclusive frosts or freezing
caused an average loss of 3.6% of the
wheat crop and plant diseases 3.9%,
according to crop correspondents.

With a view to developing winter
wheat varieties of greater hardiness in-
vestigations were conducted at 26 ex-
periment stations in the United States
and Canada during one or more of the
6 years from 1920 to 1925 inclusive. In
the experiments 45 winter wheat vari-
eties and strains were grown in uni-
form nurseries, i

Data as to comparative .ardiness
show that the varieties Minhardi, Buf-

fum No. 17, Minturki, and Odessa are

considerably more cold resistant than
the standard Kharkof used as a check.
Padui, Turkey (Minn, No. 1488), and
Beloglina are somewhat more hardy
than Kharkof. Kanred and Nebraska
No. 60 are probably slightly hardier
than Kharkof. Nebraska No. 28 and
Blackhull are much less winter hardy
than Kharkof. The results obtained
in these experiments are being used as
a basis for breeding wheats to combine
winter hardiness with other good qual-
ities.

Now Federal Ruling

The Pennsylvania food law which
prohibits the artificial coloring of such
products as macaroni and noodles so
g to deceive the consunier into believ-
ing that they are made of eggs or con-
tain eggs, has been greatly reenforced
by a ruling made by the United States
burean of chemistry, effective April 1.

This ruling requires that all food
products of the macaroni and noodle
type which contain any artificial color
whatsoever, will be considered as adul-
terated under the national food and
drugs law, irrespective of whether or
not they are labeled to show the pres-
ence of added color. Dr. James W.
Kellogg, director, bureau of foods and
chemistry, state department of agricul-
ture, believes that this new ruling will
greatlyr reduce the number of possible
violations of the Pennsylvania law as
it will prevent the interstate shipment
of the artificially colored products.

Foreign Winter COrops Generally Good

Weather in Europe has been favor-
able recently and the crop outlook is
satisfactory. Reports from Qermany
say that the crops are growing well and
that there is every promise of good
yields. Weather in France has been
cooler and has improved the crop out-
look. The Rumanian and Hungarian
crops are generally in good condition.
There has been rain and snow in Aus-
trin which, although unfavorable for
spring sowing, somewhat arrested the
progress of vegetation, which has been
developing too rapidly. In England
late sown erops are not all in good con-
dition and in some cases the fields are
being reseeded with spring grain, Al-
geria is in neea of more rains, but in
Tunis the rainfall appears well main-
tained. Crop prospects in Morocco are
promising, the recent rainfall having

— —=
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2A-_SEMOLINA

The carefully selected durum wheat from
which it is made has gluten characteristics
particularly suited for making the highest grade
of semolina. Butter is colored artificially to
please the eye. The same rich, golden color
is obtainable in Macaroni by using 2/A semo-
lina without the use of artificial color.

CAPITAL FLOUR MILLS, Inc.

MINNEAPOLIS SAINT PAUL
MINNESOTA

Pure Amber Durum

SEMOLINA

STRONG and UNIFORM
FOR QUALITY TRADE

CROOKSTON MILLING CO.
CROOKSTON, MINN.

i
“Crookston Means -- First Quality”

IT'S A PLEASURE TO SEND SAMPLES
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been beneficial. It appears that good
rains have relieved the drought in
nearly all the states of Australia, mak-
ing the soil conditions favorable for
fall sowing. Plowing in the Argentine
is also under way for the next crops of
wheat and oats.
South Africa Increases Duties

The tariff duty on macaroni, spaghet-
ti, noodles and similar products has
been advanced through the action of
the Union of South Afriea parliament

Agriculture a

@Good harvests, more than any other
factor, bring new life to industrial and
commereinl activities, opined A. W.
Douglas, expert in eooperation with the
research staff of the La Salle Exten-
sion University, in a timely review of
erop conditions and business prospeets
80 dependent thereon.

Harvest time is a momentous period
cach year in our economic life, for
then is reaped new wealth that repre-
sents the year's income of one third
of our population, and the extent of
this income largely determines the
course of business in general for the
remainder of the year. The fortunes
of many great industries and lines of
business depend upon the annual pur-
chasing power of the favmer, and con-
templated activities of rreat import-
ance are now held in aL:vance until
there is more certainty as to the prog-
ress and promise of the growing erops.

Thus Far, All Is Well

This yesr n cold, backward season
delayed and hindered farm work and
seeding, doing much damage, in scat-
tered localities, to winter wheat, fruits,
and vegetables, though not enough to
affect appreciably the general promise
of plentiful erops.

There was much rain. This lessened
sules of seasonal goods but it gave to
the soil an abundant supply of moist-
ure—and that is the best possible
preparation for a bountiful harvest.
Notwithstanding the cold and the rain,
planting has been accomplished satis.
factorily for all the erops in practical-
ly all sections of the country. But
there seems to have been a general ten-
dency to reduce the acreage of prod-
uets that are relatively low in price,
such as corn and cotton. On the other
hand there are relatively larger acre-
ages of those feeds for live stock
which were scarce and high priced
last season. Preparations for the com-

on April 5, 1926, The changes that
include n long list of foods and other
imports became effective immerdiately,
The new law provides for a minximum
and a minimum rate. The former ap-
ply to U, 8. exports and other countries
while the favored nations getting the
lower rates are members of the British
Empire including United Kingdom,
Canada, Australia and New Zealand,
On products from this country the
duty is 30% ad valorem while to the

favored nations, the duty is only 20%.

Business Key

ing harvest appear, in gencral, to have
been of a well considered nature.

Wheat Is In Good Condition

The government report of winter
wheat as of May 1 gives a condition of
84.1 compared with 77.0 last year, and
a forecast erop of 548,808,000 bu.—not
quite as much as the 10 year average,
but 150,000,000 bu. greater than last
year’s crop.

Harvesting wheat is under way in
the southern wheat states and there is
now scant danger of any sericus harm
to the growing winter wheat erop. Its
condition is best in the winter wheat
states west of the Mississippi river, ex-
cepting Nebraska where the plants
suffered from drought and high winds.

Timely rains in May relieved a seri-
ous drought in the spring wheat states,
placing the crop in fine condition.

Wheat comprises three fifths of the
raw material for the flour milling in-
dustry in this country, and the annual
output of this industry approximates a
hillion dollars in value. Three hundred
thousand freight cars are required each
year to move this output to points of
consumption. Raw wheat and the
products of flour mills make up from
5 to 8% of our total exports, In Mareh,
however, exports of wheat and flour

The Way of the Wisc

(A Memory Gem for 1927)
There was a mau n our town
And he was wondrous wise,
‘Whenever his conventions came
He was all ears and eyes.

With willing smiles he'd pay his fare
To north, south, east or west,

Then hop into a Pullman train,
Inspired with greatest zest.

And when his eyes had seen it all
And eara could hear no more,
He d hop back In the traln sealn,
Much wiser than before,
—Anon.
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were only $11,000,000 against $30,000,-
000 in March 1925. This decrease ac-
counted for 26%of the total decline in
exports for those comparative months,

Prices of wheat varied within nar.
row limits during April and into May.
Prices of corn and other grains also
showed but little change. The index
of the purchasing power of farm prod-
uets, in terms of nonagricultural com-
modities, has stood at about 87 for 6
consecutive months; the figure was 93
last September. Price stability has re-
cently characterized farm commodities,
but their prices are still below parity
with other commodity groups, taking
the period just before the war as a
standard for these comparisons, The
recent trend has been toward somewhat
lower prices of commodities other than
agricultural and somewhat firmer
prices for agricultural products as a
whole.

Approves Macaroni Propaganda

As new evidence of the growing ef-
feetiveness of the Betty Crocker propa-
ganda by way of the radio we are
pleased to submit a letter from Mrs.
Grover J, Newland of the Michigan
state sanatorium. This shows yet an-
other fleld for developing increased
macaroni consumption which -appeals
to every manufacturer.

Millions of meals are served daily to
patients in the various sanatorin in
the country. If these patients can be
taught the real food value of our prod-
ucts and they acquire a liking of this
food, they will insist on a very frequent
serving of this product in their homes
when they go back.

The letter addressed to Betty Crock-
er in care of the Detroit News rela-
tive to her work sponsored by Wash-
burn Crosby company durum depart-
ment is as follows:

Michigan State Banatorium,
Howell, Michigan,
April 6, 1926,
Betty Crocker,
c/o Detroit News.
Dear Madam:

This is & rather late appeal but I would
like to be enrolloed in the Inciplent cooking
school. 1 was unable to complete the for
mer one but hope to be able to finish this
ane.

My chef-husband wants mc to tull you
that he served spaghett! according to your
recipe to the patlents at the above men-
toned sanatorijum—over 300 In number—
and it went over blg. Nearly all came back

* for a socond helping—so he roots for Betty

Crocker!
Thanking you for your many Lelpful sug-
gestlons, Respectfully,

MRS, GROVER J. NEWLAND.

r
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Cheraw Box Company,i..
Seventh and Byrd Streets
Richmond, Virginia

SATISFACTORY

Wooden Macaroni Box-Shooks

NOTE—OQur shooks are made from taste-
less and odorless gum wood.
Sides, tops and bottoms are full
one-quarter inch thick and one
piece. All ends are full three-
eighths inch thick.

NGODLES

If you want to make the best Noodles
—you must use the best eggs.

We know your particular requirements
ar;:lh are now ready to serve you
with—

Special Noodle Whole Egg—

Dehydrated Whole Eggs—sclected—
Fresh Sweet Eggs—porticularly bright
color.

Special Noodle Egg Yolk—

Selected bright fresh yolk—entirely
Soluble.

Samples on Request

JOE LOW I CO. Inc.

“THE EGG HOUSE”
Bush Terminal Bldg. No. 8

BROOKLYN, NEW YORK

Chicago Baltimore Los Angeles Toronto Vancouver
WAREHOUSES
Cincinnati

Norfolk  Atlants Detroit  Pittsburgh

Buhler Brothers’

for Quality
The BUHLER
PASTE GOODS PRESSES

are the result of careful studies
and great experiences.

Every detalil of the BUHLER
PRESSES is manufactured with the
old time
Accuracy and Reliability.

All sizes of

Buhler Presses -

can be used
inconnection with the

Buhler Chassis Drying
System

which is most efficient
as it can be worked en-

tirely automatically. 1 ]
>
-==Saving---
Labor i
Time
Money »
4 i

.
\ ; i Bubler Lz
d ‘."'2'}.'::'"

For information and catalogues please ask

Th. H. Kappeler

Sole Distributor for Buhler Machinery
NEW YORK OFFICE, 44 Whitehail St.
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The Macaroni Journal

Trade Mark Registered U, S. Patent Office
to the 014 J I—=Founded by Fred Becker
of Cleveland, 0., In 1903.)

A Publication to Advance the American Maca-
roni Industry.
Published Monthly by the Natlonal Macaroni

BUlted by (e Beeary b No. 1
¥y L] cretary, P, O, rawer No. 1,
Braldwood, TIL,

PUBLICATION COMMITTEE
HENRY MUELLER JAS. T, WILLIAMS
M. J. DONNA, Editor .

SUBECRIPTION RATES ., .. .. ..
United Btatesand Canada  « « §1,60 per year

in advance.
Forelgn Countries - = $3.00 per year, In advance
Bingle Coples - - - - 16 Cents
Back Coples - - - - 26 Cents

BPECIAL NOTICH

COMMUNICATIONS:—The Bdltor sollcits

newa and articles of Interest to the Macaronl
Industry, All matters Intended for publication
must reach ths Editorial OfMce, Braldwood, 1ll.,
no Iater than Fifth Day of Month.

THE MACARONI JOURNAL assumes no re-
sponaibllity for views or opinions expressed by
contributors, and will not knowingly advertise
irresponsible or untrustworthy concerns.

‘The publishers of THH MACARONI JOURNATL
reserve the right to n'ecl. any matter furnished
elther for the advertising or reading columna.

REMITTANCES:—Make all checks or drafts

yable to the order of the Natlonal Macaronl

fanufacturers Assoclation.

ADVERTISING RATES

, Dioplay Advertising - « Rateson Application
le"lt AR A

= = Five Centa Per Word

Vol.VIII  June 15, 1926 No. 2

Personal Notes

J. A. Mander, manager of the maca-
roni department of the Mapl-Flake
Mills, formerly Armour Grain com-
pany, Chicago, left early in the month
for an extended tour of the southwest
and the Pacific coast in a combined
business and vacation trip.

A. 1. Fischer, manager of the durum
department of Pillshury Flour Mills
company, was a caller at the head-
quarters of the National Macaroni
Manufacturers association conferring
with the secretary on convention plans
and association affairs,

Patents and Trade Marks

APPLIED FOR
Highway
A private brand trade mark for egg
noodles, macaroni, spaghetti and other
products manufactured for the Safe-
way Stores, Inc., of Los Angeles, Calif.
Application was filed Oct. 30, 1925, and
published May 4, 1926, The owner
claims use since August 18, 1916. The
trade mark consists of the brand name
in heavy type.
Bunbonnet
A private brand trade mark for spa-
ghetti and other grocery products
manufactured for the Indianapolis
Fancy Grocery company of Indianap-
olis, Ind. Application was filed Jan.
30, 1926, and published May 4, 1926.
The owner claims use since March

1910. The trade mark consists of the
brand name in .icavy type.
Point Lace

The private brand trade mark for
spaghetti, macaroni and other grocery
products manufactured for Cothe,
Wells & Bauer company, of Indianap-
olis, Ind, Application was filed Jan.
13, 1926, and published May 4, 1926.
The company claims use sinece 1902.
The trade mark consists of the brand
name in heavy type.

Zucca's Red Nrand

The trade mark used on noodles man-
ufactured by Zueca's Restaurant, Inc.,
of New York city. Application was
filed Oct, 10, 1925, and published May
25, 1926, The firm claims use since
June 16, 1925, The trade mark con-
sists of the name *‘Zucca’s’’ in old
English letters over the words *‘Red
Brand'' in heavy type. No claim is
made to the name ‘‘Zucca's’ apart
from the mark as shown. The word
“Brand'' is disclaimed also,

Bunrise

The brand name of macaroni manu-
factured by the Ningara Manufacturing
Co., Inc., of Buffalo, N. Y. Application
was filed April 14, 1926, and published
May 25, 1926. The vivner claims use
since October 1925, The trade mark
consists of the trade name with letters
arranged in the form of ellipse.

The COreamette Company

The Creamette company of Minneap-
olis, Minn,, has filed for registration
the picture of a smiling lass, the head
alone being shown. It was filed on
April 16, 1926, and published May 25,
1926, The company claims to have
used this on its macaroni since March
9, 1926,

REGISTERED
Ban Carlo

The trade mark used on alimentary
pastes and other grocery products dis-
tributed by Joseph Di Santo, doing
business as Di Santo & Co. of Duluth,
Minn., was duly registered on May 18,
1026. Application had been filed on
June 22, 1925, published on May 2,

1926, and noted in the April issue of
The Macaroni Journal. The trade
mark consists solely of the trade name
in heavy black type.

Prices Steady

According to the retail food index
issued by the bureau of labor statistics
of the United States department of Ia-
bor for the month of May, macaroni
produets have been very steady in
price. Some decline has been reported
in certain markets but on the whole
there has been neither increase nor de-
erease compared with the prevailing
price of the month previous.

This is all the more pleasing because
it provea that 1926 has been somewhat
of an exception to the general slump
that prevails in spring. The high semo-
lina prices, the increased cost of labor
and the steady demand for the prod-
ucts are given as reasons for the im-
proved market conditions.

Europe has broadened—and FLAT-
TENED—many American tourists.

The Day

It you would rise and make your way,

Your chance {s here—today’s the day,

But you must work—though others play,
You can't afford to shirk. -

For the will to win is the reason why

- The other chap has climbed so high,

You'll never succeed—unless you try,
And make up your mind to work.
Working with hands and working with head,
Working for more than your daily bread,
Working and planning and looking ahead,
Bhowing you're worthy of hire.
Keeplng your eye o2 the high water mark,
Working with emlles from daylight to dark,
Dolng each job wit): a joy in your heart,
Never to slacken or tire.
Let the work of one day, be a guide for the
next,
Let this Inbor of love Aill your soul,
Then you'll find like the pligrims that are
Eone on before,
You are on the right road for your goal.
—Practical Knowledge.

With business on the upgrade, keep
sand on the wheels to prevent slipping.
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SUCCESS

. in producing and marketing a useful Product in Cartons can be traced to two causcs,—

Low Production Cost and Means of Protection
' to preserve the Product from the Factory to the Consumer.

o

Consumer in

NEW YORK, 30 Church St.,

a]

PACEHAGING VMIACHINERY

for Lining, Weighing, Filling, Sealing and Wrapping Cartons—not only offers the most ECONOM-
ICAL method of Packaging in Cartons, extremely LOW cost of maintenance and repairs but—
the Lining and Wax Wrapping methods of protection guarantee the delivery of your Product to the

PERFECT CONDITION

ORENSON

Automatic Sealer Co., Ltd., Battle Creek, Michigan

CHICAGO, 208 S. LaSalle St.,

LOS ANGELES, CAL., 607 Marsh-Strong Bldg.

A. ROSSI & CO.

Macaroni Machinery Manufacturer

Macaroni Drying Machines
That Fool The Weather

" 387 Broadway — San Frandiseo, Calif,

MACARONI FOR MUSCLE

‘The world’s most famous strong man
recently stated that his chief diet is maca-
roni and spaghetti,

Why not tell the world more about the
food value of your products?

We have a simple, effective and in-
expensive plan of direct advertising which
we will be glad to tell you sbout without
in any way obligating you. Write today to

The Gerlach-Barklow Company

CREATORS OF DIRECT ADVERTISING
JOLIET, ILLINOIS

Penza’s Superior Bronze Macaroni
Moulds with Perfected and Patented
““Kleen-E-Z’’ Removable Pins.

SAVE

Power
Waste of Dough
Time in Cleaning
Give Better Service

A trial will prove the superiority.

Frederick Penza & Co.

788 Union St. Brooklyn, N. Y.

_a

D. & E.. Kneaders

To The Trade:-

We wish to announce that we are bulding a complete
line of Presses (both screw and hydraulic) Kneaders, Mixers,
ctc., also that we can furnish any repairs to Walten machin-
ery now in use,

Your inquiries are solicited and will be given careful
and prompt attention.

Yours very truly,
DIENELT & EISENHARDT, Inc.
R. F. BOGGS, Sales Manager

DIENELT & EISENHARDT, Inc.

1304-18 N. Howard Street
PHILADELPHIA, PA.

Established Over 50 Years
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WITH THE SECRETARY
[t Was Some Convention, Grand and Glorious

The Smile of Batisfaction

Yes, we're tired, but still smiling.

We smiled at the many ladies present. How could one
help it?

We had a smile for the regular fellows who can alwayn
be depended upon to come to the conventions,

There were also smiles for the newcomers, the first-
timers upon whom we showered hospitality in order to make
the proper impression.

We even had a smile for those who were ahsent, pre-
ferring to feel that they stayed away through no fault of
their own and that they were with us in spirit.

Ours was a smile-of general satisfaction over duty hon-
estly attempted, service cheerfully given and results so
gratifying.

A Pippinl

Ilow did you like the entertainment!? Unexcelled, was
it not?

The Chicago boys have probably established a standard
that will make the fellows in other sections of the country
hustle some to live up to when it becomes their turn to
entertain a convention.

It was so good, so varied and there was so much of it,
that one was reminded of a three ring eircus. Kept one on
the qui vive to take in everything.

Hats off, to the Chicago Gang and their Allied Conspira-
tors, You surcly lived up to your conveniion motto—
“Pring 'Em Along; We Send 'Em Home Satisfied.”

Agreed

Without wishing to appear egotistical even in the slight-
est degree, permit me to quote from one of the convention
songs, not because of the poetical value of the jumbled
words hurriedly thrown together for the oceasion, but sole-
ly to remind all of the spirit that should be shown more
generally in our attitude toward one another,

Our Business lics over the nation;

Our Business should increase you see;

Good Business will bring us elation;

To help bring GOOD BUSINESS, A-G-R-E-E.

Belling The Thing

There may be some difficulty in manufacturing, but in
the macaroni game SELLING is the real problem.

Did you hear those 2 wonderful and masterly SALES
TALKS that featured the Chicago convention? If youn did
yon may wish to review the good points made by the speak-
ers. For this purpose and for the benefit of those who were
absent for any reason whatsoever we recommend that you
read the talks reproduced in this issue,

Tripping The Light Fantastic

Wasn't that ball a glorious affair!

Picturc if you can the beantiful ballroom with its sea-
sonal decorations and a crowd of very sociable people on
pleasure bent!

Reeall if you will the heauty of the ladies, the gorgeous-
ness of their attire and gallantry of the macaroni manufac-
turers and allied tradesmen who strove to enturtain!

.Add to this picture the thrilling syncopations of one or
the country’s leading musieal organizations and you will
realize what the annual ball of the macaroni industry was
like.

Yes, it was grand! It was entrancing! So much so, that
even the Secretary danced.

On the Job

A Texas manufacturer is authority for this good one.
He does not vouch for its originality but he could not pass
it up.

There is a firm in that state that has the reputation of
always being on the job, Its salesmanager has trained the
salesmen to be always on the alert for business,

Last month he received a message from the manager of
a hotel in Texarkana that is popular wllh traveling men
which read:

‘‘ Applesauce & Picklebloom,
Oilburg, Texas.

“Your salesman, Sam Gogetter, died here today from
overwork. What shall we do?"" *

The salesmanager wired the hotel as follows: ‘‘Search
his pockets for orders.”

@@m@@@@m@@@@a
John J. Cavagnaro

Engineer and Machinist

Harrison, N. J. - -

Specialty of

MACARONI MACHINERY

Since 1881

N. Y. Office & Shop 255-57 Centre Street, N. Y.
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2-2% bbl. Mixer
Belt Driven.

' .
91-Inch Kneader.
Capacity 2-3 bhls,

Il bl Mixer
lI)clrnulhull) Thted.

G- 1t Knender.
Capnelty 1 hihis,

)

- 4 Outslde Packed Short-
cut Press and Pump.

Outalde Faeked

Inside Packed Short-cut Vertical 1'ress.

Preas for Accumulator System. Dle W J!n.llvcr [ ]
SOLD WITH THE ELMES GUARANTEE---FIRST CLASS MATERIAL AND WORKMANSHIP

CHARLES F. ELMES ENGINEERING WORKS, 213 N. Morgan St., Chicago, U.S. A.

Inside Packed
Vaertical Fresa,
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Ask any user of Pillsbury’s Semolina No. 2
or Pillsbury’s Durum Fancy Patent. He will
tell you that his macaroni has exceptional
strength, flavor and finest amber color.

Pillsbury Flour Mills Company

“Oldest Millers of Durum Wheat"
Minneapolis, U. S. A,

BRANCII OFFICES:

Albany Chicago Jacksonvllle Philadelphia Salnt Paul
Atlanta Clacinnati Los Angeles Pittsburgh Scranton
fhd gt ettt o friceha
timor waukee ence
S el v P |
Buffalo Indlanapolls New York Salnt Louls




